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Hearst  Newspapers 


We  deliver  more  than  just  the  news 

Readers  depend  on  us  to  keep  them  informed  about  what  is  going  on  in  their  world.  At  the 
Midland  Reporter-Telegram,  we’ve  challenged  ourselves  to  deliver  a  product  that  perfectly  fits 
the  needs  of  the  readers  and  advertisers  we  serve.  Oil  is  a  key  driver  of  the  economy.  So  we 
introduced  the  Oil  Report  section.  To  better  serve  the  area’s  growing  Hispanic  community,  we 
publish  a  weekly  bilingual  section,  Nueva  Vista.  A  sophisticated  audiotex  system  allows  the 
newspaper,  readers  and  advertisers  to  interact.  We  have  made  a  commitment  to  make  oiu- 
newspaper  an  essential  part  of  readers’  lives.  We’re  up  to  the  task. 


“DOUBLED  OUR 
ADVERTISING 


“We  have  doubled  our  advertising 
business  in  the  past  year,  and  I  feel 
that  is  related  to  the  quality  of 
CoverSTORY.  The  entertainment 
coverage  is  something  that  is  appeal¬ 
ing  to  both  readers  and  advertisers.  ” 


Ed  Moss,  Publisher,  The  Evening  Sun, 
Hanover,  Pennsylvania. 


CoverSTORY  is  the  fastest  growing  entertainment  package  in  Kj 
the  industry.  The  dynamic  design  and  fresh,  original  reporting  ^ 
bring  new  excitement  to  any  paper.  For  more  information: 

Send  to:  CoverSTORY 

3150  Des  Plaines  Ave.,  Suite  21 
Des  Plaines,  Illinois  60018. 

Fax:  708-299-9509.  Or  call:  Paul  Camp,  Publisher,  1-800-21 STORY. 


Name 


Newspaper 


Phone  Number 


THE.  Evening 


Address 


City/State/Zip 


The  Best  Performer  in  the  Entertainment  Business. 
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The  i^ple  Report 
On  PowerPC 


On  average,  a  Power 
Macintosh  achieves  two  to 
four  times  the  performance 
of  68040  and  80486 
machines  running  the  same 
programs. 


The  PowerPC  chip  is  the 
first  workstation-level 
microprocessor  ever  intro¬ 
duced  in  a  personal 
computer.  In  fact,  many 
workstation  developers  are 
now  writing  applications 
for  the  Macintosh  platform. 


A  Power  Macintosh  offers 
unprecedented  compati¬ 
bility  between  Macintosh, 
MS-DOS  and  Windows 
environments,  thanks  to  an 
emulation  program  called 
SoftWindows  which 
licenses  actual  Windows 
code  from  Microsoft. 


If  you  buy  a  68040-based 
Macintosh  today,  can  you 
upgrade  it  tomorrow?  In  a 
word,  yes.  Just  look  for  the 
“Ready  for  PowerPC  up¬ 
grade”  sticker  on  the  box. 


For  more  information 
about  Power  Macintosh 
computers  in  the  publishing 
market,  call  1-800-732-3131, 
ext.  250.  In  Canada,  call 
1-800-665-2775,  ext.  910. 


Number  3  -  Power  Macintosh  and  Publishing 


Power  Macintosh'  computers  are  here.  Apple’s  new  gen¬ 
eration  of  Macintosh'  computers  is  powered  by  the  PowerPC' 
microprocessor,  a  chip  developed  jointly  by 
Apple,  IBM  and  Motorola. 

With  these  Macintosh  computers,  you 
can  expect  to  see  radical  improvements  in 
both  price/performance  and  functionality. 
If  you’re  a  designer  multimedia  producer  or  publishing  profes¬ 
sional  working  with  large,  complex  files,  you  can  also  expect 
to  see  significant  increases  in  productivity. 

Because  for  the  first  time,  a  personal  computer  can  offer 
you  the  kind  of  power  that  was  previously  found  only  in  high- 
performance  workstations. 


versions  of  their  applications.  And  hundreds  of  additional 
developers  have  begun  the  move  to  PowerPC. 

Get  more  done,  faster. 


More  compatible  personal  computers. 

Of  course,  a  Power  Macintosh  is  still  a 
Macr  so  it’s  compatible  with  your  present 
Macintosh  computers,  peripherals,  software 
and  files.  You  can  also  run  most  current 
DOS  and  Windows  programs.* 

The  real  benefit  of  Power  Macintosh 
computers,  however,  will  be  seen  with  new 
applications  optimized  to  take  advantage 
of  the  chip’s  advanced  capabilities. 

Developers  move  to  Power  Macintosh. 

Applications  optimized  for  Power 
Macintosh  computers,  often  called  native 
applications,  offer  two  to  four  times  the 
performance  of  programs  available  for  the 
fastest  Macintosh  computers  today. 

Right  now,  the  world’s  leading  devel¬ 
opers  are  updating  their  most  popular 
programs  to  take  full  advantage  of  Power 
Macintosh  computers  {see  box).  Apple  has 
been  working  closely  with  more  than  200  major 
third-party  developers  since  1992  to  create  new 


Viat  about  software? 

A  Power  Macintosh  will  run  lirtually 
all  of  your  existing  Madntosb  system- 
ba^  programs.  The  real  benefit  of  a 
Macintosh  with  PowerPC  technology', 
however,  will  be  with  afflications 
optimized  to  take  advantage  of  the 
chip's  advanced  capabilities.  Here 
are  some  of  the  natiie  applications 
that  are  available  now  or  will  be 


There  are  immediate  benefits  to  running  native  appli¬ 
cations  on  a  Power  Macintosh.  You’ll  spend  less  time  waiting 
for  your  computer  to  complete  complex  tasks,  like  updating 
p^  layouts  or  processing  high  resolution  im^.  So  you  can 
do  more  work  in  less  time. 

Saving  time  on  jobs  can  quickly  translate  into  revenue 
opportunities,  either  in-house  savii^  or  first-to-market  gains. 

Developers  will  also  be  exploring  new  capabilities  in 
areas  such  as  intelligent  help,  3-D  graphics, 
video  and  animation. 

These  new  functions  simply  wouldn’t 
be  practical  without  the  superior  processing 
capabilities  of  a  RISC  chip  and  innovative 
Macintosh  technology. 


out  in  the  next  few  months: 

Adobe 

Dimensions 

Alias 

Sketch! 

Adobe 

Illustrator 

Fractal  Design 
Painter 

Adobe 

Photoshop 

Frame 

FrameMaker 

Adobe 

Premiere 

ITEDO 

IsoDraw 

Aldus 

FreeHand 

Quark¬ 

XPress 

Aldus 

Page.\taker 

Ray  Dream 
Designer 

Why  RISC?  • 

Power  Macintosh  computers  are  the 
first  personal  computers  with  RISC  (Re¬ 
duced  Instruction  Set  Computing)  chips. 
RISC  chips  are  smaller  and  more  efficient 
tlian  comparably  powered  CISC  (Complex 
Instruction  Set  Computing)  chips.  There¬ 
fore,  they  cost  less  to  produce.  And  so  do 
the  computers  they  run. 

In  other  words,  not  only  will  the  new 
Power  Macintosh  computers  continue  to 
set  the  standard  for  desktq)  publishing  and 
multimedia  capabilities,  they’ll  cost  less, 
too.  In  the  best  of  all  possible  worlds,  every 
personal  computer  would  offer  you  this 
kind  of  power. 

The  power  to  be 
your  best! 


^le' 


'.iddmg  Sc^lWindous  from  Insignia  Solutions  Inc.  lets  you  run  .\tS-DOSand  Vindous  on  Ae  Power  Madntosb.  Apple  will  offer  some  confypirations  witb  St^tWmtkm  buruSed  and  reath'  to  run.  If  you  choose  a  model  without  Sofrl^ndows.  w  can  purchase  the  program  later  and 
add  it  then.  (£)  1994 Apple  Computer.  Inc.  All  rights  resened  Apple,  the  Apple  logo.  .*toc.  Macmtosb  and  'The  power  to  be  your  best"  are  registered  trademarks  and  Pouer  .Hacmiosh  d  a  trademark  ofA^  Computer.  Me.  PowerPC  and  Ae  PouerPC  logo  are  trademarks  of 
Intimation^  Business  Machines  Corporation,  used  under  license  then^m  .l^-DOS  is  a  registired  trademark  ^Microsoft  Corporation. 
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MARCH 

20*22  —  New  England  Newspaper  Association  Spring  Publishers’ 
Convention,  Marriott  Long  Wharf  Hotel,  Boston 
20-23  —  Texas  Daily  Newspaper  Association  Convention,  Ritz- 
Carlton  Hotel,  Houston 

23-25  —  America-East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 


APRIL 

12-14  —  American  Society  of  Newspaper  Editors  Conference,  J.W. 
Marriott  Hotel,  Washington 

15-16  —  New  York  Press  Association  Spring  Convention  and 
Trade  Show,  Desmond  Hotel,  Albany 

20-22  —  Pennsylvania  Newspaper  Publishers  Association/Inter¬ 
state  Advertising  Managers  Association  Display  Advertising  Confer¬ 
ence,  Yorktowne  Hotel,  York 

21  -23  —  Kansas  Press  Association  Convention  and  Trade  Show, 
Holidome  Hotel,  Manhattan 

24-27  —  Newspaper  Association  of  America  Convention,  Fair¬ 
mont  Hotel,  San  Francisco 

29-5/ 1  —  Religion  Newswriters  Association  Convention,  New 
York  Times  Building,  New  York 


MAY 

1  -4  —  Organization  of  News  Ombudsmen  Meeting,  University  of  St. 
Thomas,  Minneapolis 

2-6  —  United  Nations  Educational,  Scientific  and  Cultural  Organi¬ 
zation  Seminar  on  Media  and  Democracy,  Santiago,  Chile 
12-15  —  National  Cartoonists  Society  Convention,  Sheraton 
Grand  Torrey  Pines  Hotel,  La  Jolla,  Calif. 

1  4- 17  —  Canadian  Circulation  Management  Association  Sales 
and  Marketing  Conference,  Radisson  London  Centre  Hotel,  London, 
Ontario 

15-18  —  International  Newspaper  Marketing  Association  Con¬ 
vention,  Wigwam  Resort,  Phoenix 

1  5- 18  —  Newspaper  Purchasing  Management  Association  Con¬ 
ference,  Radisson  Plaza  Hotel,  Minneapolis 

25-27  —  Newspaper  in  Education  Conference,  Peabody  Hotel, 
Memphis 

29-6/1  —  International  Federation  of  Newspaper  Publishers 
(FIEJ)  World  Newspaper  Congress,  Vienna,  Austria 


Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

Maclean  Hunter  Ltd.  (a) 
Hollinger  Inc.  (a) 

Quebecor  Inc.  Class  A  (a) 
Reuters  (c) 

Southam  Inc.  (a) 

Thomson  Corp.  (a) 

Toronto  Sun  Publishing  Corp. 
TorStar  Corp.  (a) 

Pearson  Ltd.  (b) 

News  Corp.  Ltd.  (c) 


3/15/94 

3/8/94 

3/16/93 

17.25 

17.125 

11.625 

15.125 

14.75 

10.00 

20.625 

20.00 

17.75 

91.25 

93.375 

61.50 

21.00 

18.75 

13.875 

18.25 

18.25 

14.375 

15.00 

15.00 

13.625 

25.625 

25.00 

24.00 

6.91 

6.85 

3.82 

54.75 

56.375 

42.125 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  emotes  ate  in  U.S.  dollars 


Prepared  for  EStP  by  Wertheim  Schroder  &  Co.  Inc. 


JUNE 

1  -4  —  Suburban  Newspapers  of  America  Advertising  Conference, 
Fairmont  Hotel,  New  Orleans 

8-11  —  Association  of  American  Editorial  Cartoonists  Conven¬ 
tion,  Royal  Sonesta  Hotel,  New  Orleans 

1 6-  19  —  Investigative  Reporters  and  Editors  National  Conference, 
Regal  Riverfront  Hotel,  St.  Louis 

17- 19  —  National  Society  of  Newspaper  Columnists  Meeting,  Hol¬ 
iday  Inn  Longboat  Key,  Sarasota,  Fla. 

25-29  —  Nexpo  Conference,  Las  Vegas  Convention  Center 
25-29  —  Newspaper  Association  of  America  Classified  Co-op 
Marketing  and  Sales  Conference,  Las  Vegas 

25-29  —  International  Newspaper  Financial  Executives  Confer¬ 
ence,  Caesar’s  Palace,  Las  Vegas 


Editor  &  Publisher 
U.S.  Media  Stock  Values 


(Weekly  Closing  Quotes) 


Stock  3/15/94 

A.H.BeloCorp.(NY)  54.50 

Capital  Cities/ABC  Inc.  (NY)  708.75 

Central  Newspapers  Inc.  (NY)  27.00 

Dow  Jones  &  Co.  Inc.  (NY)  41.375 

Enquirer/Star  Group  (NY)  17.125 

Gannett  Co.  Inc.  (NY)  53.75 

Harte-Hanks  Comm.  (NY)  #  20.375 

Knight-Ridder  Inc.  (NY)  60.00 

Lee  Enterprises  Inc.  (NY)  34  50 

McClatchy  Newspapers  Inc.  (NY)  24*125 
Media  General  Inc.  (AM)  25.00 

Multimedia  Inc.  (NDQ)  30.00 

New  York  Times  Co.  (AM)  27.75 

Park  Communications  Inc.  (NDQ)  20.00 
Pulitzer  Publishing  Co.  (NY)  36.25 

E.W.  Scripps  Co.  (NY)  28.50 

Times  Mirror  Co.  (NY)  34.125 

Tribune  Co.  (NY)  58.125 

Washington  Post  Co.  (NY)  243.00 


#  Initial  Public  Offering  - 1 1/3/93  at  $16.50 

•  3  for  1  stock  split 


3/8/94 


54.00 

673.25 

27.25 

40.25 

17.375 

53.625 

20.625 

58.50 

36.50 

23.875 

25.25 
30.00 
28.00 
20.00 

36.25 

27.875 

34.875 

57.375 
244.00 


3/16/93 

39.125 

525.50 

23.625 
32.50 
16.25 

52.625 


57.75 

31.25 

22.50 
20.125 

35.50 
30.00 

19.25 

38.50 
29.00 

33.75 

56.25 
240.25 
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IPCS  Mailroom  Management... 

...Uniquely  GMA! 


Up  and  running  today  at  The  Baltimore  Sun! 


Then  Now 

The  Sun  used  to  run  its  mailroom  manually.  ...which  they  did,  and  replaced  it  with  a  floppyl 

When  there  were  only  1 0  zones  to  contend  with,  Today,  The  Baltimore  Sun's  modern  packaging 
the  schedule  would  be  drawn  up  in  pencil,  center  is  managed  by  GMA's  unique  PC-based 
Changes  were  made  by  erasing  and  reworking  IPCS  (Integrated  PrePRINT  Control  System), 

the  plan  again  and  again.  As  the  number  of  scheduling,  tracking,  and  reporting  on  preprint 

zones  and  inserts  increased,  difficulties  multi-  progress  through  the  mailroom  from  loading 
plied  enormously  in  managing  rapid  changes,  dock  receipt  to  bundled  distribution. 

Delayed  insert  deliveries  could  not  be  tolerated; 

late  changes  became  cumbersome,  often  Packaging  Operations  Manager  Jack  Conaboy 
impossible.  This  all  placed  added  pressures  on  says  IPCS  has  upped  productivity  25-30%, 
advertisers  with  the  likelihood  of  lost  revenues.  improved  product  integrity,  and  benefitted 

advertisers  with  later  deadlines.  "The  Sun  now 
Even  under  the  best  of  conditions,  with  the  most  handles  eight  times  more  zones  with  personnel 
competent  people  in  charge.  The  Sun's  old  and  equipment  scheduled  in  a  fraction  of  the 

manual  method  could  no  longer  meet  the  needs  time  by  fewer  people  for  less  cost.  IPCS  can 

of  dynamic  continued  growth  and  zone  diversity,  also  cope  with  the  unexpected  as  if  it  were 
Something  bold  had  to  be  done  to  advance  into  planned  .  It's  definitely  advanced  technology." 
a  new  era  of  packaging  system  technology. 

The  Sun  is  convinced:  for  optimum  mailroom 
The  first  step  was  to  throw  away  the  clipboard...  management,  GMA's  IPCS  is  the  right  first  step. 


The  Leader  in  Integrated  Inserting  Systems 


Member  of  the  MULLER  MARTINI  Group 


Corporate  Headquarters 
and  Sales 
1 1  Main  Street 
SouthboroMA  01772 
Telephone:  508-481  -8562 
Fax:  508-485-2060 


Manufacturing  and 
Engineering 
2980  Avenue  B 
Bethlehem  PA  18017 
Telephone:  610-694-9494 
Fax:  610-694-0776 


Muller  Martini-Canada 

20  Caldari  Road 
Concord  ON  L4K4N8 
Canada 

Telephone:  905-660-9595 
Fax:  905-660-9555 
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NEWS 

1  O  Maxwell’s 

Money  Laundry 

A  bankruptcy  judge  says  the  late 
Robert  Maxwell  used  the  New  York 
Daily  News  to  launder  money  for  his 
faltering  global  publishing  empire. 

1  2  Become  Indispensable 
Or  Die 

Former  newspaper  executive  Joseph 
Ungaro  offers  ideas  about  what  news¬ 
papers  can  do  to  survive. 

1  4  New  Postal  Rates 
To  Zap  Many 
Newspapers 

The  second-class  in-county  rate  may 
go  up  30%  to  45%,  and  many  weekly 
and  community  newspapers  could  feel 
the  pinch. 

1  5  Boycotting 

A  News  Council 

For  the  second  time  in  five  months, 
the  Portland  Oregonian  refuses  to  at¬ 
tend  a  Northwest  News  Council  ses¬ 
sion. 

1  6  Literate  Society  With 
No  Print  Medium 

Cuba  has  the  government  party  paper, 
Granma,  but  little  else  in  the  way  of 
newspapers  or  magazines. 

1  8  Unsettled  Situation 

A  Jewish  charity  will  allow  contribu¬ 
tors  to  choose  a  Long  Island,  N.Y., 
newspaper,  but  leaders  concede  that 
the  dispute  may  continue. 

20  Backlash  Against 
Gay  Profile 

The  Jacksonville  Florida  TimeS'Union 
received  more  than  150  phone  calls 
and  letters  following  an  article  on  gay 
parents. 

22  Hearst'Izvestia 
Venture  Closes 

Both  companies  hope  for  sufficient  sta¬ 
bilization  in  Russia  to  allow  publishing 
of  their  newspaper  to  resume. 


IM  WORRIED  ABOUT  WHAT 
EFFECT  THE  INFO  HIWAY  WILL 
HAVE  ON  THE  FUTURE  OF  THE 
HEW5PAPER  DU5INE55  ^  f  ' 
WHAT  DO  YOU  PREDICT*  ?  1*  NO 


IF 
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SECTIONS 

24  Interactive  Communications  — 
Apple  computer  firm  gets  involved  with 
CD  catalogues,  interactive  TV,  Newton 
news 

28  Legal  —  $  1 0  million  lawsuit 
against  the  New  York  Times  revived  on 
appeal 

34  Newspeople  in  the  News 

35  Obituaries 

38  Advertising/Promotion  —  News¬ 
papers  offer  discount  via  cents-off 
coupons;  Aggregate  budget  for  NNN 
during  three  years:  $19.5  million 

50  Financial  —  Maclean  Hunter 
agrees  to  be  bought  by  Rogers  Commu¬ 
nications  for  $2.5  billion 

54  News  Tech  —  Rocky  Mountain 
News  accepts  ads  on  disk  and  on  line 

58  Syndicates/News  Services  — 
More  old  than  new  in  Gotham  funnies 


Page  16  Cuban  culture 
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KBA  Anilox  Offset  combines 
high-quality  offset  printing 
with  all  the  economic  and  ^3^ 
ergonomic  advantages  of 
keyless  inking.  KBA  is  the  ^ 
worldwide  leader  in  this  innova-  ^ 
tive  inking  technology  for  multicolor 
newspaper  printing. 


7  sm.  iwm^' 

WMiie  BusfaeaslfcdW 


South  Bend 
now  being  installed 


Koenig  &  Bauer-Albert 
Group 

%.  KBM 

A  spirit  of  innovation 


KBA  Anilox  Offset 


•  Advanced  keyless  inking  technology  proven  with  more 
than  seven  years  experience  and  sales  of  some  300 
units 

•  User-friendly  operation,  with  no  ink  keys  or  complex 
presetting  electronics 

•  Minimal  start-up  waste  plus  favorable  production  costs 
through  reduced  consumption  of  ink  and  paper 

•  Faster  edition  changes  with  less  print  waste,  an  ad¬ 
vantage  when  printing  multiple  zones 

•  Shortest  proven  inking  train 

•  Uniform  printing  density 

H""*  production  perform- 

presses  with  speeds  as  high 
as  85,000  cph. 

•  Tower  configuration  for  straightfon/vard 
web  leads  and  consistent  color  register. 


KBA  Anilox  Offset,  the  proven 
choice  for  North  America. 


For  further  information  please 
contact  KBA  Web  Diviston: 
KBA  MOTTER  CORP. 
P.O.Box  1562,  York,  PA 
Tel.  (717)755-1071 
Fax  (717)  755-2327 


Proven  keyless  inking 
for  multicolor 


newspaper  printing 


Foryvur  newspaper’s 
listings  services,  you 
need  to  find  a  partner 
you  can  trust 

A  partner  that  demands 
the  same  superior 
content  as  your 
readers. 

A  partner  that  ensures 
the  same  accuracy  as 
your  writers. 

A  partner  that 
understands  that 
financial,  TV  and 
weather  listings  play 
a  criticcd  role  in 
ensuiingyour 
newspaper’s  fixmchise 
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We’re  the  leader  in  innovative  finan¬ 
cial  market  information.  We  deliver 
data  tables  within  minutes  of  the 
exchanges’  closing  and  provide  custom 
features  from  industry  experts  like 
Momingstar,  S&P  Comstock  and  Wall 
Street  by  Fax. 
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Tribune  Media  Services  provides  lead¬ 
ing  newspapers  with  superior  content 
and  affordable  service.  Accurate  pro¬ 
gramming  information,  flexible  format¬ 
ting,  zoned  editions  and  pagination 
make  us  the  #1  choice  among  the  top 
100  newspapers. 


For  weather,  no  other  source  offers  the 
accuracy  and  reliability  of  IMS’s 
Weather  Page.  And  no  one  offers  more 
complete  customization  of  weather 
information.  Newspapers  can  tailor 
regional  maps  geograpliically  and  with 
25  enhancement  features. 
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Editor 
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Managing  Editor 
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REPORTS  OF  A  forthcoming  postal  rate  increase  have  been  around  for 
months,  so  the  recommendation  of  the  U.S.  Postal  Service’s  board  of  governors 
for  a  10.3%  across-the-board  increase  has  come  as  no  surprise. 

The  surprise  —  a  shocker  —  is  the  way  the  figures  will  affect  community 
newspapers.  The  National  Newspaper  Association  estimates  the  rate  increase 
for  second-class  in-county  distribution,  which  is  used  extensively  by  smaller 
dailies  and  weeklies,  will  be  about  36%.  That  could  be  the  death  knell  for  some 
of  the  small-town  press. 

NNA  has  said,  “We’ll  have  to  fight  it  with  everything  we’ve  got.’’  A  Newspa¬ 
per  Association  of  America  spokesman  thought  the  data  used  by  the  Postal  Ser¬ 
vice  in  figuring  this  increase  were  wrong,  saying,  “There  is  a  reasonable  chance 
that  this  rate  increase  won’t  see  the  light  of  day.” 

We  hope  not,  but  it  is  going  to  take  the  combined  efforts  of  newspapers  large 
and  small  —  NAA  and  NNA  —  to  defeat  it. 


Maxwell  satire  postponed 
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A  BRITISH  COURT  has  taken  an  almost  unprecedented  action  in  ordering 
postponement  of  a  musical  satire  about  the  late  Robert  Maxwell  because  it 
might  prejudice  an  upcoming  case  against  his  two  sons.  We  are  told  this  hasn’t 
happened  in  more  than  100  years.  We  don’t  know  the  intricacies  of  British  law, 
but  it  does  seem  beyond  reason  that  a  criminal  court  judge  can  determine  what 
can  be  produced  at  a  West  End  theater. 

Maxwell  cut  a  wide  swath  in  New  York  during  the  few  months  he  owned  the 
New  York  Daily  News  and  managed  to  launder  millions  of  dollars  through  it.  If 
the  satirical  musical  is  as  good  as  touted,  why  not  ship  it  over  here  so  New  York¬ 
ers  could  enjoy  it? 


The  governor’s  schedule 

A  JUDGE  IN  Kentucky  has  upheld  Gov.  Brereton  Jones’  decision  to  withhold 
his  official  schedule  of  daily  activities  from  the  media,  rejecting  attempts  by  the 
Associated  Press  and  several  Kentucky  newspapers  to  force  its  release.  His  rea¬ 
soning  sounded  a  little  tortuous  to  us. 

The  judge  tried  to  explain  that  the  governor’s  schedule  of  meetings  and  ac¬ 
tivities  is  revised  throughout  each  day,  never  becoming  “final,”  and  therefore  is 
exempt  from  disclosure  under  the  state’s  open  records  law. 

The  judge  completely  ignored  the  point  that  the  news  organizations  are  ask¬ 
ing  for  the  schedule  “after  the  fact”  so  it  is  a  reflection  of  what  the  governor  al¬ 
ready  has  done. 

The  last  we  heard  was  that  the  news  organizations  were  deciding  whether  to 
appeal  the  ruling.  We  hope  they  do.  This  is  a  terrible  precedent  to  leave  on  the 
books. 
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Letters  to  the  Editor 

Why  do  American 
correspondents  favor 
Israel  as  a  base? 


YOUR  STORY  (E&P,  Jan.  8,  p.  12)  on 
the  Middle  East  correspondents  of  the 
Boston  Globe  and  Newsday  skirted  the 
obvious  question;  Why  do  49%  of 
American  regional  correspondents  in 
the  Middle  East  base  in  Israel,  against 


Newspaperdom. 

50  YEARS  AGO  ...  Ten  foreign 
correspondents  and  their  families 
arrived  at  Jersey  City,  N.J.,  aboard 
the  Swedish'American  liner  Grip- 
sholm  after  15  months  of  intern¬ 
ment  as  prisoners  of  war.  They  had 
been  captured  in  France  when  the 
Germans  occupied  the  country  fol¬ 
lowing  the  invasion  of  North 
Africa.  After  two  months  at  Lour¬ 
des,  the  Wehrmacht  took  them  out 
of  Vichy’s  hands  and  moved  them 
to  Baden-Baden,  Germany. 

Federal  Communications  Com¬ 
mission  chairman  James  Fly  called 
Congress’  attention  to  the  inequal¬ 
ity  in  rates  and  availability  of  facili¬ 
ties  for  transmission  of  press  mes¬ 
sages,  which  favor  newspapermen  of 
non-U.S.  papers.  He  called  atten¬ 
tion  to  the  British  Empire  rate  of 
one  British  penny  (or  slightly  less 
than  two  U.S.  cents)  a  word,  which 
is  available  to  correspondents  of  all 
nationalities  between  points  in  the 
British  Empire.  However,  the  low 
rate  available  to  any  British  corre¬ 
spondent  from  any  point  in  the 
British  Empire  to  his  headquarters 
in  London  is  not  available  to  Amer¬ 
ican  correspondents  from  the  same 
points  to  their  headquarters  in  the 
United  States. 

From  Editor  &  Publisher 
March  18,  1944 


less  than  10%  of  European  and  Asian 
regional  correspondents? 

Israel  poses  obvious  problems  for 
telephone,  fax,  telex  and  telegraphic 
communications  with  the  rest  of  the 
region  and  is  a  dreadful  hub  for  travel: 
You  simply  cannot  fly  straight  from  Tel 
Aviv  to  Khartoum,  Riyadh  or  even 
Beirut.  To  get  visas  to  almost  anywhere 
except  Egypt,  you  have  to  waste  time 
and  money  going  to  say  Cyprus  first; 
and  the  fact  that  a  correspondent 
bases  in  Israel  is  not  surprisingly  seen 
as  reason  for  suspicion  in  most  of  the 
countries  to  which  Israel  is  hostile. 

Nor  is  Israel  a  “listening  post”  since 
no  one  passes  through  Tel  Aviv  on  the 
way  to  the  international  air  show  in 
Dubai  or  an  Arab  League  conference 
in  Algiers  and  one  is  at  the  mercy  of 
the  Israeli  intelligence  fudge  factory. 

1  think  most  correspondents  who 
have  covered  the  Middle  East  would 
agree  that  Israel  is  one  of  the  more  in¬ 
teresting  cases  to  cover  in  the  area,  but 
using  Israel  as  a  regional  base  makes  no 
practical  sense. 

Neighboring  governments  inevitably 
ask:  Do  Americans  base  in  Israel  be¬ 
cause  they  are  bigoted  against  the  re¬ 
gion?  It’s  hard  to  answer  in  the  nega¬ 
tive.  After  all,  although  Israel  is  the 
only  European  settler  state  in  the  re¬ 
gion,  it’s  hardly  noted  for  its  cuisine. 

And  is  there  any  other  country  in 
the  world  in  which  even  tourists,  even 
Jewish  and  Christian  pilgrims,  are 
grilled  at  the  airport  for  10  or  15  min¬ 
utes  about  where  they  have  been  and 
whom  they  have  spoken  to?  Even  the 
former  Soviet  Union  was  more  sophis¬ 
ticated.  I’m  a  journalist,  so  I  can  re¬ 
spond,  as  I  would  back  home:  “None  of 
your  effing  business!”  But  I  fear  that 
most  Americans  are  more  intimidated. 

Russell  Warren  Howe 

Howe  is  Washington  correspondent  at 
AUWasat,  a  weekly  newsmagazine 
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Maxwell’s 

Money  Laundry 

Judge  says  the  late  Robert  Maxwell  used  the  New  York  Daily  News 
to  launder  money  for  his  faltering  global  publishing  empire 


by  Qeorge  Qameau 

THE  LATE  ROBERT  Maxwell  used 
the  New  York  Daily  News  to  launder 
money  for  his  faltering  global  publish¬ 
ing  empire,  U.S.  Bankruptcy  Judge 
Tina  Brozman  said  recently  in  reject¬ 
ing  a  claim  by  another  Maxwell  com¬ 
pany. 

Brozman  threw  out  a  $92  million 
claim  by  Mirror  Group  Newspapers 
PLC,  which  alleged  that  Maxwell,  his 
son  Kevin  and  their  confederates  si¬ 
phoned  money  from  MGN  companies 
and  pension  funds  and  funneled  it  to 
the  Daily  News  through  its  parent 
company.  Maxwell  Newspapers.  Max¬ 
well  controlled  MGN,  which  owned 
the  Daily  Mirror,  London. 

“The  evidence  here  compels  the 
conclusion  that  Maxwell’s  interest, 
both  in  purchasing  and  operating  the 
Daily  News,  was  to  keep  the  newspa¬ 
per  alive  so  that  Maxwell  Newspapers 
could  function  as  a  money-laundering 
device,”  Brozman  said  in  a  scathing  23- 
page  decision  riddled  with  references 
to  fraud,  misappropriation  of  funds,  de¬ 
ceit  and  self-interest. 

“The  fraud  which  the  Maxwells 
committed  was  one  against  Maxwell 
Newspapers  not  on  its  behalf,”  she  said. 

Maxwell,  who  was  hailed  as  a  savior 
when  he  acquired  the  Daily  News  in 
March  1991  after  a  five-month  strike 
that  nearly  killed  the  paper,  drowned 
mysteriously  nine  months  later.  His 
debt-ridden  empire  soon  collapsed  like 
a  house  of  cards  as  investigators  uncov¬ 
ered  an  alleged  $2  billion  fraud  of  mis¬ 
appropriated  pension  funds  and  loans 
made  under  false  pretenses.  The  Daily 
News  filed  for  bankruptcy  in  Decem¬ 
ber  1991. 

From  the  outset,  the  Maxwells’  mo¬ 


The  late  Robert  Maxwell 


tivation  was  to  further  their  interests 
not  benefit  the  Daily  News,  the  judge 
said. 

Brozman  ruled  March  8  after  hear¬ 
ing  testimony  during  two  days  in  Au¬ 
gust.  Her  rejection  of  MGN’s  claim  set 


the  stage  for  resolution  of  $50  million 
in  claims  by  1,800  creditors  who  are 
expected  to  get  about  20^  for  every  $1 
claimed. 

Describing  transactions,  she  said 
funds  rested  only  briefly  at  the  Daily 
News  before  they  were  transferred  to 


hundreds  of  other  Maxwell-controlled 
companies  shrouded  by  an  impenetra¬ 
bly  complex  corporate  veil. 

Maxwell  moved  $238  million  through 
the  Daily  News  in  the  nine  months 
that  he  owned  it,  Brozman  said. 

In  one  instance,  she  said.  Maxwell 
used  the  Daily  News  to  secure  a  $78 
million  loan  from  Bankers  Trust  but 
gave  the  tabloid  only  $8.45  million. 

Another  time,  he  negotiated  to  bor¬ 
row  $86  million  from  Bankers  Trust  for 
MGN  and  “sent  the  funds  off  on  a 
great  circular  ride”  through  the  Daily 
News  and  back  to  Bankers  Trust  to  re¬ 
pay  another  loan,  the  decision  said. 

In  October  1991,  when  the  Daily 
News'  finances  were  so  precarious  that 
one  newsprint  supplier  had  halted  de¬ 
liveries,  $113  million  moved  through 
the  Maxwell  Newspapers  account  in 
just  four  days  and  actually  left  the 
cash-strapped  newspaper  $376,000  the 
worse. 

“Nothing  could  paint  a  clearer  pic¬ 
ture  of  the  Maxwells’  cavalier  disre¬ 
gard,”  Brozman  said,  referring  to  those 
transactions. 


Even  the  $65  million  that  Tribune 
Co.  paid  Maxwell  for  taking  the  Daily 
News  off  its  hands  was  not  immune  to 
the  Maxwell  sleight  of  hand. 

“The  ink  had  not  dried  on  the  clos- 


(See  Maxwell  on  page  32) 


In  one  instance,  Brozman  said,  Maxwell  used  the 
Daily  News  to  secure  a  $78  million  loan  from 
Bankers  Trust  but  gave  the  tabloid  only 
$8.45  million. 
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USA  Weekend  speaks  to  the  real 
lives  of  readers.  We  take  the  tough 
issues  head-on.  If  it’s  on  readers’  minds, 
it’s  in  USA  Weekend. 

Our  annual  Teen  Survey  issue  is  a  prime 
example.  Last  year,  over  65,000  teenagers 
answered  our  questionnaire  about  violence 
in  schools.  And  the  results  made  news  from 
coast  to  coast. 

This  year,  the  topic  is  teens  and  drinking. 
The  survey  will  appear  in  the  April  22-24, 
1994  issue.  The  results  will  be  published  in 
our  August  Back  to  School  special. 

USA  Weekend  can  help  you  make  a  real 
impaa  on  new,  young  readers.  Add  our 
teens  and  drinking  survey  to  your 
Newspapers  In  Education  program. 
Call  Dave  Barber  at  212-715-2131  to 
find  out  how. 


Become 

Indispensable 

Or  Die 

Ex-newspaper  executive,  now  consultant  Joseph  Ungaro 
offers  some  ideas  about  what  newspapers  can  do  to  survive 


by  Bernard  Caughey 

MANY  OF  THE  nation’s  daily  news¬ 
papers  could  be  out  of  business  within 
30  years  unless  they  make  major 
changes  to  become  indispensable  to 
readers  and  advertisers. 

That  gloomy  prediction  —  along 
with  some  specific  ideas  about  what 
papers  have  to  do  to  survive  —  was 
made  by  newspaper  consultant  Joseph 
Ungaro  during  the  recent  annual 
meeting  of  the  New  England  Society  of 
Newspaper  Editors  at  Hyannis,  Mass. 

Now  retired,  Ungaro  was  president 
of  the  Detroit  Newspaper  Agency, 
which  runs  the  joint  operating  agree¬ 
ment  for  the  Detroit  News  and  Detroit 
Free  Press.  Previously,  he  was  manag¬ 
ing  editor  of  the  Providence  Evening 
Bulletin  and  publisher  of  Westchester- 
Rockland  (N.Y.)  Newspapers. 

Ungaro  said  the  papers  at  highest 
risk  of  folding  are  those  with  less  than 
50,000  circulation.  Next  in  danger  are 
those  with  50,000  to  100,000  circula¬ 
tion. 

He  said  there  are  1,323  papers,  near¬ 
ly  84%  of  the  nation’s  dailies,  with  less 


than  50,000  circulation.  “More  than 
900  of  those  papers  are  p.m.  papers.  In 
my  opinion,  these  are  the  papers  most 
at  risk  in  the  next  two  decades.” 


Caughey  is  associate  editor  of  the  Patriot 
Ledger,  Quincy,  Mass. 


Joseph  Ungaro 


Ungaro  said  some  of  the  problems 
are  beyond  the  papers’  control,  includ¬ 
ing: 

•  The  decline  in  overall  economic 
activities  in  the  area  they  serve. 


•  Changes  in  demographics  of  their 
market  and  the  advent  of  chain  stores, 
such  as  Wal-Mart  and  Home  Depot, 
which  “drive  out  local  merchants  who 
were  the  advertisers  of  the  small 
dailies.” 

In  addition,  Ungaro  said,  many  of 


the  papers  with  50,000  to  100,000  cir¬ 
culation  “won’t  be  around  in  the  next 
decade.  Their  problems  center  around 
the  decay  of  their  core  city  and  being 
competitively  squeezed  for  readers  and 
advertisers  by  the  metros  and  small 
dailies  and  weekly  groups  that  sur¬ 
round  them.”  He  said  there  are  132  pa¬ 
pers  in  this  category,  representing  8.5% 
of  the  nation’s  dailies. 

However,  Ungaro  said  he  was  confi¬ 
dent  that  newspapers  won’t  go  the  way 
of  the  dinosaur  and  that  many  will  sur¬ 
vive  and  flourish. 

“But  the  profit  margins  of  the  ’80s 
will  not  be  seen  again,”  he  added. 

“Making  that  challenge  more  diffi¬ 
cult  is  that  we  will  need  to  produce 
newspapers  that  contain  more  infor¬ 
mation,  are  better  written,  more  tightly 
edited  with  a  presentation  that  makes 
possible  a  rapid  reading  for  very  busy 
consumers.  And  we  will  have  to  do  it 
with  resources  that  are  not  going  to  in¬ 
crease  very  much.” 

To  survive,  Ungaro  said,  newspapers 
must  adapt  and  change  to  emphasize 
their  strengths. 

The  most  likely  papers  to  do  this,  he 
said,  will  be  the  large  national,  metro¬ 
politan  and  regional  papers,  with  cir¬ 
culations  of  more  than  250,000.  He 
said  there  are  43  such  papers,  about 
3%  of  the  dailies. 

“Nearly  all  of  the  second  tier  of  pa¬ 
pers  —  those  with  circulation  of 
100,000  to  250,000  a  day  .  .  .  should 
also  be  able  to  adapt  because  of  the  fi¬ 
nancial  resources  at  their  disposal,”  he 
said.  There  are  72  such  papers,  4.6%  of 
the  country’s  daily  papers. 

Ungaro  said  a  major  factor  in  sur¬ 
vival  will  be  how  well  newspapers  ad¬ 
dress  problems  within  their  control. 


“Clearly,  without  an  extensive  local  news  report  of 
all  areas  of  community  life  .  .  .  there  is  no  reason 
for  a  small  daily  to  exist.” 
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These  problems  include: 

•  “An  erratic  quality  of  reporting 
and  editing  caused  by  an  excessive 
turnover  of  staff,  part  of  which  is 
caused  by  low  pay.  Journalists  by  na¬ 
ture  seek  the  widest  audience  and  will 
want  to  move  to  larger-circulation  pa¬ 
pers,  but  better  pay  will  hold  them 
longer  and  may  keep  some  of  them  for 
much  longer  because  of  the  lifestyle 
available  in  some  areas. 

•  “Insufficient  editing  staff.  With  the 
volumes  of  information  available  to 
even  the  smallest-circulation  paper, 
the  most  difficult  and  critical  job  is  se¬ 
lecting  and  packaging  the  news.  To  do 
it  well  takes  more  editors  than  most 
small  papers  now  employ. 

•  “A  commitment  to  local  news  that 
goes  beyond  reporting  of  meetings  and 
events.  TV  treats  news  as  entertain¬ 
ment.  The  daily  paper  must  treat  news 
as  how  and  why  it  will  affect  the  lives 
of  its  readers.  There  is  nothing  that 
makes  a  newspaper  more  indispensable 
than  a  constant  stream  of  stories  on 
how  the  acts  of  business,  government 
and  social  and  cultural  institutions  will 
touch  their  lives. 

•  “A  commitment  to  produce  a  ‘com¬ 
plete’  newspaper.  The  prevailing  wis¬ 
dom  at  the  moment  is  that  local  news  is 
the  key  to  success  for  the  small  dailies 
—  and  1  agree  with  that  up  to  a  point. 

“Clearly,  without  an  extensive  local 
news  report  of  all  areas  of  community 
life  .  .  .  there  is  no  reason  for  a  small 
daily  to  exist.  But  as  more  and  more 
people  become  one-newspaper  readers 
and  as  metros  improve  their  local  news 
reports,  just  local  news  won’t  be 
enough  to  sustain  a  solid  base  of  local 
readers,”  Ungaro  said. 

Once  a  metro  has  more  circulation 
in  a  small  daily’s  market  “the  ball  game 
is  over  because  the  advertisers  no 
longer  need  the  small  daily,”  he  said. 

“Now  the  first  reaction  of  an  editor 
and  publisher  of  a  small  daily  about  be¬ 
ing  a  complete  newspaper  is  that  there 
is  no  way  we  ever  will  have  the  news 
space  of  a  metro.  And  that’s  absolutely 
true. 

“But  that  is  part  of  the  challenge  of 
doing  more  with  less  ....  With  a  min¬ 
imum  news  content  of  10  pages  and 
tight  editing,  I  have  seen  newspapers 
put  together  a  very  readable  complete 
newspaper,”  he  said. 

“Don’t  panic  into  moving  into  the 
morning  cycle.  The  conventional  wis¬ 
dom  is  that  ‘everyone’  wants  a  morning 
paper  today.  I  am  not  so  sure.  In  some 
recent  conversions,  some  under- 


50,000-circulation  p.m.  papers  going 
morning  have  lost  circulation  rather 
than  gained  because  they  went  head  to 
head  with  strong  regional  or  state 
dailies  .... 

“Going  into  the  morning  cycle 


night  activity  in  most  communities. 

•  “Look  very  hard  at  your  deadlines 
and  presstime.  Experience  shows  that 
lunchtime  is  an  excellent  sales  time  for 
newspapers.  Evening  newspapers  have 
experienced  2%  to  5%  single-copy 


“Late  and/or  bad  delivery  service,  for  whatever 
reason,  will  destroy  even  the  very  best  newspaper. 
From  the  newsroom  side,  getting  in  one  late  story 
very  rarely  justifies  holding  the  press  if  it  means 
late  delivery.” 


means  you  are  forcing  some  readers 
who  buy  a  metro  in  the  morning  and  a 
local  daily  in  the  afternoon  to  choose. 
You  also  upset  some  of  your  longtime 
readers  who  are  in  the  habit  of  reading 
you  in  the  afternoon  after  work. 

“A  small  daily  with  a  complete  news 
report  can  turn  its  p.m.  cycle  to  an  ad¬ 
vantage  by  having  complete  sports  and 
complete  local  education  and  govern¬ 
ment  coverage,  which  essentially  are 


sales  gains  by  hitting  their  newsstands 
by  11:45  a.m. 

•  “Make  every  inch  of  your  news 
space  count  ....  This  doesn’t  mean 
that  every  story  has  to  be  a  brief.  But  it 
does  mean  much  tighter  editing  of  sto¬ 
ries  and  more  briefs.  USA  Today  does 
the  best  job  of  packing  news  in.  We  all 
can  learn  from  some  of  their  tech- 


(See  Indispensable  on  page  52) 


Doing  more  with  less: 
Consultant  offers 
a  few  suggestions 


IF  EDITORS  AND  publishers  are  try¬ 
ing  to  do  more  with  less,  they  should 
take  a  close  look  at  two  things:  staff 
and  space,  newspaper  consultant 
Joseph  Ungaro  said. 

Here  are  some  of  his  suggestions 
about  how  to  make  the  reporting  staff 
more  productive: 

•  Have  fewer  but  better  paid  re¬ 
porters  and  keep  them  very  busy  cover¬ 
ing  major  events  and  developing  major 
stories. 

•  Make  sure  reporters  have  a  backlog 
of  stories  to  work  on  so  there  is  no  ex¬ 
cuse  that  they  can’t  reach  their  source 
and  the  day  flies  away. 

•  Add  an  editorial  assistant  or  two 
to  do  routine  collection  of  formula  ma¬ 
terial,  such  as  court  and  police  reports 
and  obituaries. 

•  Add  college  interns  and  part- 
timers  to  cover  routine  local  meetings. 

Ungaro  said  newspapers  also  should 
take  advantage  of  community  re¬ 
sources. 


“Even  in  small  communities,  there 
are  many  people  who  have  knowledge 
and  writing  skills  that  can  be  very  ef¬ 
fectively  used  in  the  newspaper,”  he 
said. 

For  example: 

•  Develop  a  weekly  local  issues  col¬ 
umn  and  ask  four  citizens  each  week  to 
write  250  words  on  that  topic. 

•  Ask  one  of  the  participants  in  a 
march  on  Washington  or  some  other 
significant  news  event  to  write  a  first- 
person  account  of  the  trip.  Play  this 
with  a  wire  story  about  the  event. 

•  Develop  a  quarterly  feature  on  eco¬ 
nomic  conditions  in  the  area  and  ask 
four  different  business  people  each 
time  to  write  their  views. 

•  Invite  a  rotating  group  of  business 
leaders  for  a  luncheon  discussion  of 
economic  issues  in  the  community. 
This  can  turn  out  candid  and  interest¬ 
ing  features. 


(See  Suggest  on  page  52) 
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New  Postal  Rates 
To  Zap  Many 
Newspapers 

Second-class  in-county  rate  may  go  up  more  than  30%; 
many  weekly  and  community  newspapers  could  feel  the  pinch 


by  Debra  Qersh  Hernandez 

THE  COST  OF  a  first-class  stamp  may 
be  going  up  only  a  few  cents,  but  the 
second-class  in-county  rate  used  by 
many  newspapers  is  on  the  board  for  a 
hike  of  over  30%. 

The  U.S.  Postal  Service  board  of 
governors  recommended  a  10.3%  rate 
increase  in  most  postal  categories,  but 
along  the  line,  the  figures  for  in-coun¬ 
ty  mailers  showed  that  they  would  be 
liable  for  a  significantly  bigger  hit. 

“Something  must  be  wrong  with  the 
data.  It  can’t  go  up  that  much,”  re¬ 
marked  Robert  Brinkmann,  Newspa¬ 
per  Association  of  America  vice  presi¬ 
dent/state,  postal  and  regulatory  af¬ 
fairs. 

The  fact  that  the  number  is  so  high 
was  a  surprise,  he  said,  adding,  “No¬ 
body  had  any  idea.” 

Brinkmann  suggested  that  perhaps 
the  Postal  Service  data  was  skewed  by 
too  small  a  sampling  base. 

“It  could  be  based  on  faulty  U.S. 
Postal  Service  figures,”  he  said,  refer¬ 
ring  to  the  disproportionate  increase. 

Because  of  that  possibility,  Brink¬ 
mann  said,  there  is  a  “reasonable 
chance  that  this  rate  increase  won’t  see 
the  light  of  day,  but  you  never  know.” 

The  National  Newspaper  Associa¬ 
tion  said  it’s  going  to  do  its  best  to 
make  sure  that  the  hike  does  not  go 
through. 

NNA  members  would  be  particular¬ 
ly  hard-hit  because  the  second-class 
in-county  rate  is  used  by  many  weekly 
and  community  newspaper  publishers. 

“This  so-called  10.3%  across-the- 
board  rate  increase  amounts  to  a  36% 
increase  for  community  newspapers 
who  rely  on  the  in-county  rates  to  de¬ 
liver  their  newspapers,  compared  to  a 


9.8%  increase  for  third-class  saturation 
direct  mailers,”  said  NNA  chairman 
Sam  Griffin  Jr.,  publisher  of  the  Bain- 
bridge,  Ga.,  Post'Searchlight. 

“That’s  not  fair,  and  there’s  no  way 
we  could  accept  that.  We’ll  have  to 
challenge  it  before  the  Postal  Rate 
Commission,  and  we’ll  have  to  fight  it 
with  everything  we’ve  got,”  he  added  in 
a  statement. 

The  Mailers  Council,  a  coalition  of 
businesses  and  trade  associations,  was 
pleased  with  the  announcement  and 
earlier  had  said  it  would  support  a 
10.3%  increase  (E&P,  Feb.  19,  p.  29). 

“No  one  in  the  mailing  community 
wants  to  increase  the  price  of  stamps,” 


Mailers  Council  managing  director 
Arthur  Sackler  said.  “But  since  an  in¬ 
crease  is  inevitable  because  of  the  seri¬ 
ous  financial  and  competitive  chal¬ 
lenges  facing  the  Postal  Service,  we  be¬ 
lieve  that  this  approach  is  fair  and 
balanced.” 

Hearst  Corp.,  a  member  of  the 
council,  praised  the  board  of  gover¬ 
nors’  action  and  noted  that  the  in¬ 
crease  would  “be  within  the  limits  of 
the  general  cost  of  living  experienced 
since  the  last  postal  increase  in  1991.” 

The  hoard’s  recommendation  now 
goes  to  the  Postal  Rate  Commission  for 
further  proceedings,  which  could  last 
as  long  as  10  months. 


E&P  celebrates  1 10th  anniversary 


EDITOR  &  PUBLISHER,  the  only 
independent  weekly  journal  of  news- 
papering,  celebrates  its  110th  anniver¬ 
sary  this  week. 

E&P  was  launched  as  The  JoumaL 
ist  March  22,  1884,  and  James  Wright 
Brown  bought  controlling  interest  in 
the  magazine  in  1912. 

E&P  acquired  the  similarly  focused 
Newspaperdom  in  1925  and  merged 
with  another  publication.  The  Fourth 
Estate,  in  1927.  The  first  Editor  & 
Publisher  International  Year  Book  was 
published  in  1921,  and  the  first  annu¬ 
al  Syndicate  Directory  and  the  first 
Editor  &  Publisher  Market  Guide 
were  published  in  1924. 

Brown  was  chairman  of  E&P  when 
he  died  in  1959,  and  his  oldest  son, 
James  W.  Brown  Jr.,  was  vice  presi¬ 
dent  and  general  manager  when  he 
died  in  1970. 

Robert  U.  Brown,  who  was  named 


editor  in  1944  and  later  became  presi¬ 
dent  and  publisher,  continues  in  the 
tradition  set  by  his  father.  Brown  re¬ 
linquished  his  role  as  publisher  in 
1978  to  Ferdinand  C.  Teubner. 

D.  Colin  Phillips,  general  manager, 
and  Christopher  Phillips,  operations 
manager,  are  both  great-grandsons  of 
James  Wright  Brown. 

E&P  has  been  in  the  forefront  of 
battles  in  defense  of  the  First  Amend¬ 
ment  and  the  people’s  right  to  know. 
It  constantly  has  promoted  the  high¬ 
est  ethical  standards  for  the  newspa¬ 
per  business  and  has  urged  improved 
performance  by  the  nation’s  news¬ 
papers  both  professionally  and  tech¬ 
nically.  Coverage  recently  has  been 
expanded  to  include  articles  on  inter¬ 
active  communications  that  are  help¬ 
ing  strengthen  the  newspaper  indus¬ 
try’s  franchise  on  information  gather¬ 
ing  and  distribution. 
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Boycotting 
A  News  Council 

For  the  second  time  in  five  months,  the  Portland  Oregonian 
refuses  to  attend  a  Northwest  News  Council  session  at 
which  the  newspaper’s  stories  are  found  to  be  biased 


by  M.L.  Stein 

FOR  THE  SECOND  time  in  five 
months,  a  Northwest  News  Council 
panel  found  bias  in  Portland  Oregonian 
stories,  and  again  the  newspaper  de¬ 
clined  to  appear  at  the  hearing. 

However,  Oregonian  executive  edi¬ 
tor  Sandra  Mims  Rowe  responded  to 
the  council  with  two  letters  that 
termed  the  latest  complaint  against 
the  paper  “ancient  history”  and  said  it 
appeared  to  be  motivated  by  the  com¬ 
plainant’s  political  agenda  rather  than 
representing  “any  real  complaint  that 
the  newspaper  can  address.” 

The  basis  of  the  complaint  was  a 
1992  statewide  anti-gay  rights  initia¬ 
tive,  Measure  9,  that  was  defeated  at 
the  polls. 

The  Oregon  Citizens  Alliance, 
which  had  sponsored  the  measure, 
charged  the  Oregonian  with  biased  and 
unfair  coverage  of  the  election  cam¬ 
paign. 

OCA  focused  heavily  on  remarks 
made  by  Oregonian  reporter  Neena 
Baker  at  a  National  Gay  &.  Lesbian 
Journalists  Association  conference  in 
New  York  in  September. 

NNC  executive  director  Oren  Camp¬ 
bell  said  the  council  had  received  a 
transcript  of  Baker’s  convention  re¬ 
marks  in  which  she  allegedly  said, 
“Polling  a  month  before  the  (Measure 
9)  election  showed  there  was  a  good 
chance  the  measure  would  pass  but  it 
didn’t,  and  gay  politicos  say  a  major 
reason  was  the  way  our  paper  inter¬ 
preted  and  analyzed  the  ballot  measure 
and  its  sponsors. 

“Gays  and  lesbians  in  the  newsroom 
played  an  active  role  in  coverage.  But 
besides  our  own  byline  stories,  gay  and 
lesbian  staffers  suggested  story  ideas, 
pushed  for  cross-departmental  meet¬ 
ings  and  did  double  duty  in  the  con¬ 
sciousness-raising  department. 


“Some  might  say  we  walked  a  thin 
line  between  being  journalists  and  be¬ 
ing  advocates,  but  1  am  comfortable 
with  that  because  there  is  no  other 
side  to  someone’s  basic  civil  rights, 
which  is  what  was  being  voted  on  in 
Oregon.” 

OCA  communications  director  Lor¬ 
etta  Neet  said  Baker’s  comments  went 
“far  over  the  line.” 

The  citizens  group  said  it  also  found 
bias  in  Baker’s  story  about  the  passage 
of  an  anti-gay  rights  initiative  in 
Springfield,  Ore.,  and  an  Oregonian  ar¬ 
ticle  that  purportedly  linked  the  fire¬ 
bombing  of  a  Salem,  Ore.,  residence  of 
a  gay  and  lesbian  to  bigotry  generated 


by  OCA  support  of  Measure  9.  The 
two  occupants  died  in  the  blaze,  which 
led  to  the  arrest  of  four  suspects. 

The  vote  by  the  three-member 
NNC  panel  was  2-1  against  the  Ore¬ 
gonian. 

Campbell  said  the  majority  found 
that  a  “small  amount”  of  the  Oregon¬ 
ian’s  coverage  of  Measure  9  “showed 
signs  of  bias.” 

The  panelists  in  the  recent  hearing 
were  Cliff  Rowe,  a  Pacific  Lutheran 
University  journalism  professor;  Frank 
Wetzel,  a  retired  editor  of  the  Bellevue, 
Wash.,  Journal  American;  and  Betty 
Barrager,  a  Portland  free-lance  writer 
and  former  business  owner,  who  was 
the  public  member. 

Rowe  and  Barrager  said  they  found 
several  instances  of  what  they  deemed 
biased  coverage  in  the  30  examples 
submitted  by  the  OCA.  The  panel 


tossed  out  18  of  the  offerings. 

Wetzel  said  certain  aspects  of  the 
Oregonian’s  coverage  of  the  ballot 
measure  were  “flawed,”  but  he  did  not 
label  them  as  biased.  The  former  news¬ 
man,  who  cast  the  dissenting  vote,  at¬ 
tributed  problems  with  some  clips  to 
“herd  instincts.” 

Barrager  termed  the  Springfield  vote 
story  to  be  a  “very  inflammatory  and 
biased  article,”  saying  it  contained 
“nothing  but  innuendo.” 

She  further  said  the  firebombing  sto¬ 
ry,  which  allegedly  tied  the  act  to  ha¬ 
tred  generated  by  the  OCA,  had  “no 
apparent  basis  in  fact.” 

The  OCA  was  represented  at  the 


hearing  at  Portland  State  University  by 
its  director,  Lon  Mahon;  finance  direc¬ 
tor,  Scott  Lively;  and  Carol  Patrone, 
assistant  to  the  research  director. 

“We’ve  gotten  better  and  fairer  arti¬ 
cles  from  the  gay  press  than  from  the 
Oregonian,”  Mahon  told  the  panel.  He 
objected  to  the  newspaper’s  description 
of  Measure  9  as  anti-gay  rather  than 
anti-gay  rights. 

“We  aren’t  against  people,”  he  de¬ 
clared. 

In  a  Feb.  18  letter  to  Campbell, 
Mims  Rowe  said  she  could  see  “no  use¬ 
ful  purpose”  in  sending  an  Oregonian 
representative  to  the  hearing. 

“The  Oregonian’s  coverage  of  Mea¬ 
sure  9  is  ancient  history  at  this  point,” 
she  continued. 

“1  see  no  point  in  getting  involved  in 


(See  Boycott  on  page  61) 
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Literate  Society 
With  No 
Print  Medium 

Cuba  has  the  government  party  paper,  Granma,  but 
little  else  in  the  way  of  newspapers  or  magazines 


by  Debra  Qersh  Hernandez 

CUBA  MAY  BE  a  highly  literate  soci¬ 
ety,  but  that  is  of  little  use  when  there 
is  nothing  to  read. 

“I  think  that  Cuba  may  be  the  only 
society  in  modern  history,  in  all  of  his¬ 
tory,  that  has  a  literate  society  but  that 
does  not  have  a  print  medium,”  said 
John  Nichols,  associate  professor  of 
communications  at  Pennsylvania  State 
University.  “It  is  almost  impossible  for 
a  typical  Cuban  to  find  a  newspaper  or 
magazine.” 

The  party  newspaper,  Granma,  “is 
the  only  newspaper  that  is  published 
more  than  once  a  week,  and  it  has  cut 
way  back  the  numbers  of  pages. 

“They  reported  to  me  that  their 
press  runs  are  now  about  a  fifth  of 
what  they  were  three  years  ago,  al¬ 
though  I  doubt  that  statistic,”  Nichols 
said.  “I  think  it’s  probably  even  lower 
than  that.” 

There  are  other  examples,  he  said, 
but  basically,  “there  are  far  fewer  publi¬ 
cations  publishing  far  fewer  pages  far 


less  frequently  in  Cuba  than  there 
were  a  number  of  years  ago.” 

Things  are  not  much  different  for 
Cuba’s  electronic  media,  Nichols 
added. 

With  “television,  for  example,  the 
power  is  off  much  of  the  time  so  you 
couldn’t  receive  Cuban  television  if  it 


Cuban  President  Fidel  Castro 


was  on  the  air,  and  the  number  of 
hours  and  the  amount  of  programming 
have  been  dramatically  cut  back.” 
Nichols  noted  the  “paradox”  in 


Cuba  of  a  “society  that  has  been  suc¬ 
cessful  in  taking  a  large  portion  of  its 
population  that  was  illiterate  and  get¬ 
ting  them  the  basic  tools  of  literacy 
....  But  there’s  nothing  for  these  edu¬ 
cated  people  to  read,  and  the  audiovi¬ 
sual  media  are  not  far  behind  in  this 
regard. 


“Which  leads  us  to  a  fundamental 
question,  of  course:  What  is  the  ability 
to  read  for  a  person  who  has  nothing 
to  read?  What  is  the  freedom  to  write 
for  a  person  who  doesn’t  have  anything 
to  write  with  or  anything  to  write  on?” 

Nichols’  observations  were  part  of  a 
panel  discussion  about  the  media  in 
Cuba,  hosted  by  the  Freedom  Forum 
in  Arlington,  Va. 

Noting  a  move,  albeit  reluctant,  by 
Cuban  President  Fidel  Castro  to  allow 
the  privatization  of  some  Cuban  com¬ 
panies,  even  in  some  cases  by  foreign 
investors,  in  the  wake  of  the  nation’s 
economic  malaise,  Nichols  said  there  is 
no  sign  of  that  happening  with  the  me¬ 
dia. 

“If  Cuba  sticks  to  its  utopian  princi¬ 
ples,  such  as  universal  access  to  the 
media,  using  the  media  for  education 
and  for  raising  the  cultural  level  and  so 
on,  it  undoubtedly  will  go  into  eco¬ 
nomic  collapse,  and  it’s  probably  pret¬ 
ty  close  to  that  already,”  he  said. 

“On  the  other  hand,  if  it  institutes 
the  free-market  reforms,  privatization 
and  foreign  investment  that  it  needs  to 
survive,  it  will  at  the  very  least  have  to 
compromise  on  its  standard  utopian 
principles,”  Nichols  said. 

The  media  was  privatized  in  Cuba 
primarily  to  limit  dissent  against  the 
government  but,  Nichols  said,  there 
also  was  an  affirmative  goal. 

“And  the  affirmative  goal,  according 
to  Castro,  is  that  the  media  are  a 
scarce  resource  and  they  must  be  used 
in  an  organized  and  rational  way  to 
achieve  certain  socially  responsible 
ends,”  Nichols  said. 

“Very  high  on  that  list  of  socially  re¬ 
sponsible  ends  is  education.  The  media 
played  a  very  important  role  in  the  lit¬ 
eracy  campaign  in  1961,”  he  said. 


“I  think  that  Cuba  may  be  the  only  society  in 
modern  history,  in  all  of  history,  that  has  a  literate 
society  but  that  does  not  have 
a  print  medium  .  .  .  .  ” 
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Newspapers  were  used  to  “print  lit¬ 
eracy  primers,  teachers’  manuals  and 
so  on.  Broadcast  media  were  used  to 
support  that  cause  with  direct  instruc¬ 
tion,  morale  and  support ....  The  lit¬ 
eracy  campaign,  at  least  in  quantitative 
terms,  was  quite  successful.” 

Nichols  explained  that  anyone  who 
challenged  Castro’s  decision  to  nation¬ 
alize  the  media  was  given  his  stock  an¬ 
swer:  “What  is  freedom  to  write  for  a 
man  who  cannot  write?  What  is  free¬ 
dom  to  read  for  a  man  who  cannot 
read?” 

But,  as  Nichols  pointed  out  earlier, 
there  is  nothing  to  read. 

Jorge  Dominguez,  a  visiting  senior 
fellow  at  Inter-American  Dialogue  and 
a  government  professor  on  leave  from 
Harvard  University,  said  there  are  three 
categories  in  which  Castro  has  been  re¬ 
luctant  to  make  any  significant  change: 
elections,  parties  and  the  media. 


Cuban  radio  has  become  extremely 
lively,  although  it  still  does  not  feature 
discussions  on  topics  such  as  “Do  you 
approve  or  disapprove  of  the  presi¬ 
dent’s  performance?”  Dominguez  ex¬ 
plained. 

Few  in  number,  books  and  academic 
journals,  “within  the  constraint  of  re¬ 
sources,  are  now  publishing  a  wider  va¬ 
riety  of  titles  that  diverge  more  from 
what  had  been  the  official  canons,”  he 
added. 

“But  daily  newspapers,  all  the  news¬ 
papers  published  on  a  schedule  that 
keeps  changing  from  time  to  time,  are 
terrible.  They  have  been  terrible  for  a 
long  time  and,  with  honorable  and 
very  occasional  exceptions,  .  .  .  have 
not  improved  much,”  Dominguez  said. 

There  nevertheless  is  good  news  for 
the  “expression  situation”  in  Cuba, 
said  Roberto  Fabricio,  world  report  ed¬ 
itor  at  the  Fort  Lauderdale  Sun-Sen- 
tinel. 

“As  a  result  of  the  economic  and  po¬ 
litical  crisis  that  we  heard  described, 
the  expression  situation  in  Cuba  is 
moving  on  to  a  search,  in  various  dif¬ 
ferent  levels,  for  a  change,  dramatic 
change,”  he  said.  “That  is  occurring 


within  the  established  official  media 
and  that  is  happening  outside  the  offi¬ 
cial  media  in  a  small  but  active  and 
growing  segment  of  independent  jour¬ 
nals.” 

Fabricio  said  there  have  been  a 
handful  of  articles  published  in  Cuba 
in  the  past  six  months  that  could  have 
been  published  in  a  U.S.  newspaper. 

“There  have  been  six  or  seven  in¬ 
stances  of  stories  dealing  with  social 
problems,  such  as  prostitution,  the 
black  market  issues,  lack  of  resources 
in  a  number  of  industries  and  so  on,” 
he  said,  adding  that  there  also  is  “a  fer¬ 
ment  among  the  official  previously 
controlled  journalists  for  a  change,  a 
dramatic  change,  and  there  is  no  doubt 
that  those  .  .  .  media  workers  are  very 
much  ready  for  a  change.” 

Despite  the  optimistic  outlook, 
Fabricio  said,  his  sense  from  talking  to 
Cuban  journalists  is  “that  there  is  no 


chance  in  the  near  future  that  the  gov¬ 
ernment  would  allow  any  significant 
variation. 

“Just  like  in  the  areas  of  the  econo¬ 
my  and  the  politics,  they  will  basically 
use  whatever  retaining  power  they  can 
over  those  media  to  keep  any  further 
change  from  taking  place,”  he  said. 

“The  bad  news,  of  course,  is  some¬ 
thing  that’s  generally  well  known,” 
there  probably  have  been  more  than 
180  “writers  and  journalists  in  Cuban 
prisons  because  of  what  they  wrote  or 
because  of  what  they  did  not  write,” 
Fabricio  said,  noting  that  others  are  ac¬ 
costed  and  threatened. 

In  addition,  he  said,  “for  every  10 
foreign  correspondents  who  request  a 
visa,  one  gets  it.  There  is  a  black  list  of 
foreign  correspondents  who  are  not  al¬ 
lowed  to  enter  Cuba.  It  is  a  difficult 
country  to  report  [on]  from  the  outside 
and  it’s  obviously  far  more  difficult  to 
cover  from  the  inside.” 

USA  Today  foreign  affairs  reporter 
Juan  Waite  has  been  to  Cuba  close  to  a 
dozen  times  since  his  first  trip  with 
President  Carter  in  1977. 

“In  my  case,”  he  said,  “I  would  like 
to  say  that  I  have  not  had  that  [visa] 


problem.  Most  of  the  time  that  I  have 
wanted  to  go  to  Cuba  —  sometimes 
within  days,  sometimes  it  has  taken 
months  —  I  have  gotten”  a  visa. 

“I  must  say  that,  within  the  limits  of 
the  system,  I  have  had  the  run  of  the 
place,”  Waite  said,  adding  that  he’s 
“under  no  illusion”  about  the  situation. 

Nevertheless,  “when  I’ve  been  in 
Havana,  I’ve  gone  out  on  my  own.  I’ve 
spoken  to  people  who  have  said  as 
much  as  they  probably  wanted  or  could 
say,  which  is  now  a  million  times  more 
than  10  or  15  years  ago,”  he  said. 

Waite  has  tried  to  persuade  Cuban 
officials  to  grant  more  visas  but  to  no 
avail. 

“One  of  the  reasons  that  I  think 
there  has  been  a  reluctance  to  grant 
visas,  especially  to  American  media,  is 
because  .  .  .  the  situation  has  gone 
from  bad  to  worse.  And  they  know 
that  we  know  that  they  know  what  the 
stories  will  be  like.” 

An  example  of  the  irony  of  the 
Cuban  media  situation  can  be  seen  in 
a  radio  broadcast  statement  made  at 
the  end  of  a  congress  of  Cuban  jour¬ 
nalists  in  December,  Fabricio  said. 

The  statement  said,  “There  are 
many  concerns  in  our  class.  It  is  not 
easy  to  be  a  journalist  in  the  midst  of 
all  these  great  difficulties.  It  is  a  diffi¬ 
cult  country  to  live  in  at  this  point 
where  what  is  news  many  times  is  a  se¬ 
cret  of  state.” 

As  Fabricio  noted,  “I  think  that  the 
fact  that  was  broadcast  is  an  indication 
of  both.”  They  were  free  to  make  a 
statement  about  how  they  are  restrict¬ 
ed. 

Cox  debt  reviewed 

MOODY’S  INVESTORS  SERVICE  is 
reviewing  Cox  Enterprises  Inc.’s  long¬ 
term  debt  ratings  for  possible  down¬ 
grade. 

The  action  followed  the  announce¬ 
ment  of  a  joint  venture  between  Cox’ 
cable  subsidiary  and  Southwestern  Bell 
Corp.  The  venture  calls  for  Cox  to  con¬ 
tribute  21  cable  systems  and  get  a  60% 
stake  and  for  the  Baby  Bell  to  commit 
$1.6  billion  for  a  40%  stake.  The  ven¬ 
ture  would  offer  multimedia  services. 

Moody’s  also  is  reviewing  Southwest¬ 
ern  Bell’s  debt  ratings. 

Moody’s  began  reviewing  Cox’  debt 
ratings  last  year  when  Cox  contemplat¬ 
ed  investing  $500  million  in  QVC  to¬ 
ward  that  company’s  takeover,  since 
failed,  of  Paramount  Communications. 


“The  bad  news,  of  course,  is  .  .  there  probably 
have  been  more  than  180  “writers  and  journalists 
in  Cuban  prisons  because  of  what  they  wrote  or 
because  of  what  they  did  not  write  .  .  .  .  ” 
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An  Unsettled 
Situation 

Jewish  charity  approves  Long  Island  newspaper  option  but 
concedes  that  it  will  not  resolve  the  dispute  among  papers 


by  Mark  Fitzgerald 

DIRECTORS  OF  THE  largest  Jewish 
charity  in  New  York  formally  approved 
a  plan  that  will  give  the  charity’s  Long 
Island,  N.Y.,  donors  a  choice  between 
two  Jewish  newspapers. 

At  the  same  time,  the  charity.  Unit¬ 
ed  Jewish  Appeal-Federation  of  Jewish 
Philanthropies,  took  the  first  step  to¬ 
ward  eliminating  its  controversial  “sub¬ 
sidy”  of  the  Jewish  Week. 

In  a  statement,  UJA-Federation 
president  Alan  Jaffe  said  the  charity 
“over  a  three-to-five-year  period  will 
begin  to  reduce  the  cost  for  purchasing 
newspaper  subscriptions  for  contribu¬ 
tors.” 

For  several  years,  the  charity  annu¬ 
ally  had  paid  the  Jewish  Week  $825,000 
for  subscriptions  mailed  to  about 


82,000  households.  Competing  Jewish 
newspaper  publishers  said  this  is  an 
unfair  “subsidy”  to  the  Jewish  Week. 

Jaffe  said  the  subscription  cost 
would  be  reduced  by  $100,000  in  the 
first  year,  “with  the  goal  of  becoming 
revenue-neutral  by  the  end  of  the  fifth 
year.” 

As  previously  reported,  the  plan  per¬ 
mits  Long  Island  contributors  to  the 
UJA-Federation  to  receive  either  the 
Jewish  Week  —  the  newspaper  contrib¬ 
utors  have  received  for  years  —  or  the 
Long  Island  Jewish  World,  whose  pub¬ 
lisher  has  tangled  with  the  charity  be¬ 
cause  of  its  longtime  support  of  the 
Jewish  Week  (E&P,  Feb.  5,  p.  12). 

This  summer.  Long  Island  residents 


who  contribute  $36  or  more  to  the 
charity  will  receive  both  the  Jeu^ish 
Week  and  Jewish  World  for  a  four-week 
period.  At  the  end  of  the  promotional 
period,  individual  donors  will  choose 
which  paper,  if  any,  they  want  to  re¬ 
ceive.  Those  who  do  not  make  a 
choice  will  continue  to  receive  the 
Jewish  Week. 

During  the  closed  UJA-Federation 
board  meeting  March  3,  a  few  directors 
reportedly  balked  at  the  plan  because 
it  does  not  extend  the  option  to  other 
area  Jewish  newspapers,  notably  the 
Forward  and  Jewish  Press. 

Jewish  Press  publisher  Rabbi  Sholom 
Klass  has  announced  that  his  Ortho¬ 
dox  weekly  will  reject  all  future  UJA- 
Federation  advertising  because  of  its 
connection  to  the  competing  Jewish 
Week  (E&P,  Feb.  26,  p.  14). 


UJA-Federation  chairman  Irwin 
Hochberg,  in  a  telephone  interview, 
acknowledged  that  this  latest  action  is 
unlikely  to  settle  the  issue. 

“My  opinion  is  that  this  is  a  moving 
target,”  Hochberg  said.  “I  don’t  think 
it’s  going  to  go  away.  Given  the  fact 
that  newspapers  change  in  quality,  new 
papers  emerge,  the  population  shifts, 
we  will  have  to  be  alert  to  that.  We’ve 
made  a  decision  [for]  where  we  are 
now.  Who  knows  what  will  happen  in 
two  years,  five  years,  10  years?” 

Hochberg  also  suggested  that  there 
might  be  a  change  in  another  situation 
that  has  nettled  New  York  Jewish 
newspapers:  the  fact  that  some  people 
serve  on  the  boards  of  both  UJA-Fed¬ 


eration  and  the  Jewish  Week. 

Klass,  for  instance,  said  the  inter¬ 
locking  membership  amounts  to  “col¬ 
lusion”  between  the  charity  and  a  “pri¬ 
vately  owned”  newspaper. 

Hochberg  is  on  both  boards  because 
the  bylaws  require  it,  but  he  said  that 
should  change. 

“In  my  opinion,  an  officer  of  UJA- 
Federation  should  not  be  on  the  board 
of  Jewish  Week.  This  is  a  personal 
comment,”  he  said. 

Jewish  World  owner  Jerome  Lipp- 
man,  the  publisher  immediately  bene¬ 
fited  by  the  UJA-Federation  action, 
called  the  board’s  decision  a  good  “first 
step.” 

“All  newspapers  serving  the  Jewish 
community  with  a  responsible,  profes¬ 
sional  vehicle  should  be  part  and  par¬ 
cel  of  an  option  system,”  Lippman  said. 
“I  am  happy  to  have  been  recognized 
as  a  newspaper  that  is  serving  our  com¬ 
munity  and  the  Jewish  people  by  the 
UJA,  which  is  a  very  worthy  charity.” 

For  its  part,  the  Jewish  Week  expects 
to  remain  “as  strong  as  ever”  even  with 
the  option  plan,  newspaper  board 
member  Perry  Caller  said. 

UJA-Federation’s  decision  to  de¬ 
crease  the  cost  of  its  subscription  buy¬ 
ing  is  not  a  big  change,  Galler  suggest¬ 
ed.  “The  fact  is  that  each  and  every 
year,  the  net  amount  the  UJA-Federa¬ 
tion  has  spent  on  Jewish  Week  has  de¬ 
creased  as  Jewish  Week  became 
stronger  financially,”  he  said. 

Galler  said  editorial  improvements 
initiated  by  new  publisher  Gary  Rosen¬ 
blatt  are  winning  praise  and  will  win 
new  readers. 

“It’s  a  slow  process,  of  course.  As  the 
[Neiv  York]  Post  and  [New  York  Daily] 
News  and  others  know,  it’s  hard  to  sell 
newspapers,”  he  said. 

The  option  plan  will  be  monitor¬ 
ed  by  a  UJA-Federation  committee 
chaired  by  Judah  Gribetz,  a  prominent 
Manhattan  lawyer.  ■£(??? 


“All  newspapers  serving  the  Jewish  community 
with  a  responsible,  professional  vehicle  should  be 
part  and  parcel  of  an  option  system,” 
Lippman  said. 
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We  broke  a  story  about 
two  beautiful  women, 
a  jilted  lover, 
backroom  intrigue, 
money, 
fame, 
betrayal, 
lies, 

and  a  hit  man  with 
a  guilty  conscience. 

If  it  sounds  like  a  bad  t.v.  movie, 
don’t  worry,  it  will  be. 


We  don’t  know  if  she’s  innocent.  We  don’t  know  if  she’s  guilty. 
We  do  know  where  you’ll  hear  the  answer  first.  Stand  by. 


O  The  Oregonian  is  printed  using  recycled  paper. 


Backlash 
Against 
Gay  Profile 

Florida  paper  receives  more  than  150  phone  calls 
and  letters  following  an  article  about  gay  parents 


by  Tony  Case 

A  PROFILE  OF  gay  parents  on  the 
front  page  of  the  Jacksonville  Florida 
Times'Union’s  Family  section  last 
month  provoked  more  than  150  phone 
calls  and  letters  to  the  newspaper. 

Some  readers  praised  the  TimeS' 
Union  for  courageously  illustrating  the 
variety  of  lifestyles  in  the  city,  reader 
advocate  Mike  Clark  said.  But  the 
lion’s  share  of  the  feedback  was  critical 
of  the  story,  which  explored  some  of 
the  challenges  gay  men  and  lesbians 
face  in  raising  children  from  previous 
straight  marriages. 

Several  readers  complained  that  the 
piece  was  played  too  prominently, 
while  others  said  the  Family  section 
should  focus  on  the  traditional  family 
unit.  One  person  said  he  wished  the 
paper  had  never  started  the  section, 
and  a  few  threatened  to  cancel  their 
subscriptions. 

Many  respondents  took  unapolo- 
getic  aim  at  the  article’s  subject  matter, 
saying  gay  people  would  be  better  off 
returning  to  the  closet. 

Newspapers  routinely  publish  letters 
from  readers  expressing  displeasure 


make  for  original  reading,”  Clark  said. 

Jacksonville,  like  other  large  U.S.  ur¬ 
ban  centers,  has  its  share  of  racial 
strife.  But  in  the  biggest  city  and 
fourth'largest  metropolitan  area  in  the 
Sunshine  State,  anti-gay  sentiment  op¬ 


Many  respondents  took  unapologetic  aim  at  the 
article’s  subject  matter,  saying  gay  people  would  be 
better  off  returning  to  the  closet. 


about  news  coverage.  However,  the 
Times-Union  did  not  run  negative  re¬ 
sponses  to  the  gay  parenting  story  be¬ 
cause  most  either  contained  profanity 
and  were  deemed  unprintable  or  quot¬ 
ed  Bible  verses,  “which  doesn’t  exactly 


erates  on  a  different  level  than  black- 
white  tensions,  Clark  related. 

“People  say  things  about  gays  they 
would  never  say  about  African-Ameri¬ 
cans.  We  can  have  blacks  in  the  paper 
and  people  aren’t  going  to  protest. 


Even  though  some  still  complain  about 
it,  by  and  large  we’ve  gotten  beyond 
that,”  he  said. 

“But  if  you  do  a  story  about  gays  and 
imply  that  they  deserve  coverage,  you 
get  the  most  extreme  reaction  from 
readers.  The  whole  issue  of  homosexu¬ 
ality  is  a  very  powerful  one  in  this 
town.  Emotions  kind  of  go  off  the 
chart.” 

In  his  regular  weekly  column  the 
week  after  the  controversial  article  ap¬ 
peared,  Clark  compared  this  flap  to  a 
backlash  that  resulted  last  year  after 
the  Times-Union  ran  a  comic  strip  in 
which  a  teen-age  character  reveals  he  is 

gay- 

Clark  wrote  that  when  it  comes  to 
covering  gay  life,  editors  have  to  con¬ 
sider  readers’  opposing  viewpoints  and 
ultimately  decide  whether  to  cover  so¬ 
ciety  as  it  exists. 

“News  and  feature  stories  have  to 
cover  the  real  world,”  he  maintained. 
“That  includes  families  that  differ  from 
the  traditional  family  unit.” 

Donald  Suggs  of  the  New  York  chap¬ 
ter  of  the  Gay  and  Lesbian  Alliance 
Against  Defamation,  which  works  to 
improve  press  coverage  of  gay  issues, 
agreed  that  news  organizations  cannot 
censor  reality. 

“It’s  disturbing  that  people  still  want 
to  pretend  that  gay  men  and  lesbians 
are  not  parenting,”  he  said.  “It’s  vitally 
important  that  we  be  visible  in  our  role 
as  parents  because  it’s  an  area  in  which 
gay  men  and  lesbians  have  been  invisi¬ 
ble.” 

Many  people  are  uncomfortable 
when  the  words  “gay”  and  “children” 
are  mentioned  together,  he  observed, 
“only  because  people  have  never  seen 
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Meet  the  prototype  for  the  New  HPS  Stacker 


This  durable  unit  (serial  number 
002)  still  runs  today  after  nearly 
20  years  on  the  job. 

It’s  true.  When  HPS  builds 
a  stacker  we  build  it  to  last. 
That’s  why  we  consider  this 
stacker  the  true  prototype  for 
our  new  Dual  Carrier  Stacker. 
But,  since  there’s  just  no  way 
to  make  it  stronger,  we  made  it 
better. 

Sure,  our  HPS  Dual  Carrier 
Stacker  still  counts  and  stacks 
newspapers  and  inserted 

products 
from  an  8- 
page  tab 
to  a  3" 
package, 
but  we  do 
it  faster, 
quieter  and  with  more  preci¬ 
sion  than  ever  before.  Look 
into  our  exciting  new  features 
like  variable  speed  discharge 
which  helps  keep  bundles 
straight  and  crisp. 


Or,  our  optional  non-wire 
infeed,  which  gives  you  the 
flexibility  of  wire  but  with  less 
maintenance.  And,  our  ad¬ 
vanced  touch  screen  informa¬ 
tion  center  that’s  designed  to 
be  simple  and  easy  to  use. 


Call  us  today  for  complete 
technical  details  and  competi¬ 
tive  pricing  information.  Or, 
see  it  for  yourself  at  America 
East,  March  23-25  in  Hershey, 
Pa.  Visit  booths  55  and  56  to 
examine  this  impressive 
stacker  and  the  new  Patriot 
Bottom  Wrap.  This  could  be 
the  start  of  a  long  working 
relationship. 


Keeping  You  Running 


Hall  Processing  Systems 

24400  Sperry  drive 
Westlake,  OH  44145-1581 
216/835-0700  •  800/477-4742 
FAX:  216/892-4119 


Hearst'Izvestia 
Venture  Closes 

Both  companies  hope  for  sufficient  stabilization  in 
Russia  to  allow  publishing  of  their  newspaper  to  resume 


by  Jim  Rosenberg 

THE  FORTNIGHTLY  NEWSPAPER 
We/Mbl,  printed  in  Russian  and  Eng¬ 
lish  and  distributed  in  the  United 
States,  Russia  and  other  former  Soviet 
republics,  ceased  publication  last 
month. 

The  colorful  32 -page  paper  debuted 
in  January  1992  as  a  collaboration  of 
Hearst  Corp.  and  the  Russian  compa¬ 
ny  that  publishes  Izvestia  (E&P,  Feb. 
29,  1992). 

The  original  prototype  led  to  an  ear¬ 
lier  attempted  launch  that  fell  victim 
to  instability  in  what  was  then  the  So¬ 
viet  Union  (E&P,  May  26,  1990). 

Hearst  Newspapers  executives  were 
not  available  for  comment,  but  a  state¬ 
ment  from  the  company  attributed  the 
suspension  of  publication  to  Izvestia’s 
“conclusion  that  the  escalation  of  in¬ 
flation  produced  skyrocketing  . . .  costs 
and  caused  the  lack  of  economic  pro¬ 
gress  needed  to  sustain  a  free-market 
newspaper.” 

The  statement  said  both  companies 
hope  for  sufficient  stabilization  in  Rus¬ 
sia  to  allow  their  partnership  to  re¬ 
sume. 

Hearst’s  New  York  office  supplied  a 
translation  of  a  message  to  readers  that 


appeared  in  the  last  Russian-language 
edition.  It  said  publication  was  sus¬ 
pended  temporarily  in  accord  with  a 
decision  by  the  editorial  board  and  by 
Hearst  and  Izvestia  and  blamed  the 
economic  situation  for  the  closing. 


The  message  cited  the  “gigantic  leap 
in  prices”  in  January  in  Russia,  where 
“costs  of  newsprint,  printing  and  distri¬ 
bution  have  jumped  500%.” 

The  notice  further  said  new  “prohib¬ 
itive  taxes,  protectionist  custom  duties 
and  tariffs,  and  finally  the  new  policy 


of  ending  ‘market  romanticism’  ”  have 
caused  private  companies  that  depend 
on  a  market-oriented  economy  and  ad¬ 
vertising  to  “curtail  their  activities.” 

The  message  essentially  said  that  by 
interfering  with  companies’  abilities  to 


conduct  business,  the  Russian  govern¬ 
ment  was  hurting  sales  of  the  advertis¬ 
ing  that  supports  a  press  independent 
of  government  or  sponsoring  organiza¬ 
tions. 

Terms  of  the  Hearst-Izvestia  joint 
venture  agreement  quoted  in  the  pub¬ 
lished  message  identify  direct  and  indi¬ 
rect  government  infringement  on  a 
free  press  as  a  basis  for  ending  publica¬ 
tion  of  We/Mbl. 

The  agreement  also  may  be  suspend¬ 
ed  because  of  actions  by  any  govern¬ 
ment  that  “materially  and  adversely  af¬ 
fect”  the  joint  enterprise’s  ability  to 
publish. 

“We  are  not  saying  goodbye,”  the 
message  concluded.  “We  are  working 
hard  to  find  a  solution  to  meet  with 
you  again.” 

In  the  meantime,  however,  the  pa¬ 
per’s  operation  in  Hearst’s  Washington 
offices  was  closed,  and  one  person  fa¬ 
miliar  with  that  operation  said  that  al¬ 
though  the  Moscow-based  edition  may 
restart,  the  U.S.  edition  probably  will 
not. 

The  separate  Washington-  and 
Moscow-based  We/Mbl  editorial  staffs 
were  linked  by  satellite.  Separate  but 
very  similar  editions  were  paginated 
electronically  on  desktop  systems  and 
printed  by  Izvestia’s  production  arm 
and  by  Hearst’s  Midland  (Texas)  Re¬ 
porter-Telegram  (E&P,  June  6,  1992,  p. 
18;  Oct.  2,  1993,  p.  24.) 

The  20,000  copies  circulated  in  the 
United  States  featured  fine  color  re¬ 
production  on  brighter,  slightly  heavier 
newsprint.  Most  were  sent  free  to  se¬ 
lected  readers.  Those  who  paid  $26  for 
26  editions  received  refunds  for  the 
undelivered  balance  of  their  subscrip¬ 
tions,  We/Mbl  marketing  manager 
John  Joly  said. 

The  Russian-language  edition  circu¬ 
lated  approximately  150,000  copies. 


(See  Closes  on  page  62) 


Terms  of  the  Hearst-Izvestia  joint  venture 
agreement  quoted  in  the  published  message 
identify  direct  and  indirect  government 
infringement  on  a  free  press  as  a  basis  for  ending 
publication  of  We/Mbl. 
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Come  visit  us  at  America*East  at  booth  #  F4 


TV  Data  Technologies,  the  leader  in  Maointosh®  delivery 

of  TV  listings,  introduces  another  first... TransEdit  for  Windows.  Right.  On  Time. 


Running  under  QuarkXPress  for  Windows®,  TransEdit 
is  the  only  solution  for  paginating  TV  listings  in  your 
Windows  environment. 


^"^TVData 

iL  ^Technologies 

Northway  Plaza,  Queensbury,  NY  12804  (800)  833-9581 


Windows  is  a  registered  trademark  of  Microsoft  Corporation.  QuarkXPress  for  Windows  is  a  registered  trademark  of  Quark.  Inc.  TransEdit  is  a  trademark  of  TV  Data  Technologies.  L.P. 
Macintosh  is  a  registered  trademark  of  Apple  Computer,  Inc. 


Interactive  Communications 


Interactive  Apple 

Computer  firm  involved  with  CD 
catalogues ,  interactive  TV,  Newton  news 


APPLE  COMPUTER  INC.,  General 
Motors  Corp.’s  EDS  and  Redgate  Com¬ 
munications  Corp.  cooperated  this 
winter  on  a  home-shopping  pilot  pro¬ 
ject  based  on  interactive  compact 
disks. 

En  Passant  was  distributed  nation¬ 
wide  in  December  to  30,000  owners 
of  Macintosh-compatible  CD-ROM 
drives.  Apple  said  it  also  plans  a  prod¬ 
uct  for  Windows  users. 

The  multimedia  CD-ROM  test, 
which  ran  through  January,  featured  21 
catalogues  from  18  retailers,  editorial 
content  that  included  interviews  and 
information  on  personal  finance  from 
Dow  Jones  &  Co.  Inc.,  and  such  fea¬ 
tures  as  a  gift  register  to  remind  users 
of  anniversaries,  birthdays  and  other 
special  occasions. 

The  pilot  project  tested  the  viability 
of  “intelligent  and  personalized”  in¬ 


home  shopping  that  allowed  users  to 
specify  a  range  of  merchandise  accord¬ 
ing  to  their  preferences,  coordinate 
clothing  items  and  try  different  colors, 
listen  to  or  read  product  descriptions, 
and  search  or  browse  by  product  cate¬ 
gory  or  department  (e.g.,  children,  of¬ 
fice,  electronics,  health).  All  products 
could  be  ordered  with  one  phone  call. 

In  addition  to  Apple’s  catalog,  users 
could  browse  through  goods  that  in¬ 
clude  personal-care  products,  apparel, 
flowers,  jewelry  and  gift  items. 

For  its  multimedia  capabilities,  Ap¬ 
ple  integrated  MPEG  digital  video 
standard  technology  into  its  Quick¬ 
Time  software  that  puts  audio,  video, 
animation  and  interactive  capabilities 
into  personal  computers  and  other 
platforms. 


In  a  pact  with  software  developer 
Oracle  Corp.,  Apple  will  help  design 
Macintosh-based  set-top  converter 
boxes  to  handle  interactive-TV  func¬ 
tions  such  as  home  shopping  and 
movies  on  demand.  The  boxes  on  the 
users’  end  will  work  with  Oracle’s  Me¬ 
dia  Server  software  used  on  the  operat¬ 
ing  company’s  end.  Media  Server  runs 
on  specialized  hardware  from  nCube 
that  employs  massively  parallel  proces¬ 
sors  to  deliver  thousands  of  video 
streams. 

Initial  shipments  of  Media  Server 
and  application  developer  kits  were  to 
begin  this  month,  and  system  trials  are 
to  begin  later  this  year. 

Media  Server  is  one  of  several  Ora¬ 
cle  products  that  are  to  work  with  the 
company’s  ConText  search-and-re- 
trieval  software,  still  in  development. 
ConText  searches  huge  amounts  of 


text  for  specified  material  and  ranks 
documents  according  to  their  likely  rel¬ 
evance.  Recognition  of  English-lan¬ 
guage  context  allows  the  program  to 
search  and  rank  results  more  accurate¬ 
ly- 

Apple  released  the  upgraded  New¬ 
ton  MessagePad  110  this  month  with  a 
new  operating  system  (also  available 
for  the  original  model);  options  to  im¬ 
prove  handwriting  recognition;  longer- 
lived  AA,  rather  than  AAA,  batteries 
that  can  be  trickle-recharged  in  an  op¬ 
tional  docking  station  while  in  use; 
slightly  different  dimensions;  a  flip-up 
screen,  and  a  full  megabyte  of  memory. 
A  page-size  Newton  model  is  expected 
to  ship  later  this  year. 

At  the  same  time  last  fall  that  Apple 
unveiled  a  PCMCIA  fax  modem  card 


as  a  convenient  alternative  to  the 
Newton’s  external  fax  modem  (it  still 
must  be  wired  to  a  cellular  modem  for 
wireless  communication),  it  launched 
NewtonMail  for  communication  with 
other  Newton  users  and  anyone  who 
can  be  reached  via  several  popular  on¬ 
line  and  e-mail  services.  The  company 
also  brought  out  a  connection  kit  for 
exchanging  information  between  New¬ 
ton  devices  and  Windows-based  PCs. 

Newspaper  publishing  systems  devel¬ 
oper  P.Ink  software  engineering  GmbH 
&  Co.,  Hamburg,  Germany,  linked 
Newton  to  its  P.Ink  Press  system  for 
mobile  management  of  editorial  and 
advertising  data  and  for  electronic  pre¬ 
sentation  of  a  newsmagazine  transmit¬ 
ted  via  Newton  Mail.  With  Newton’s 
pen,  a  user  calls  up  the  magazine  by  its 
cover  and  selects  material  for  viewing 
from  a  table  of  contents. 

In  addition  to  holding  memos  and 
lists  and  recording  an  editor’s  notes 
and  transferring  them  to  the  Macin¬ 
tosh-based  P.Ink  Press  editorial  front 
end,  the  company  said,  Newton  can 
support  ad  sales  by  allowing  sales  rep¬ 
resentatives  to  call  up  client  data  at 
their  convenience,  add  new  sales  infor¬ 
mation  and  move  it  to  P.  Ink’s  advertis¬ 
ing  system. 

Separately,  Apple  brought  out  soft¬ 
ware  and  hardware  for  the  desktop  that 
replaces  its  AppleTalk  Remote  Access 
1.0.  Apple  Remote  Access  products  are 
designed  for  easier,  more  flexible  and 
secure  access  to  information  and  ser¬ 
vices  by  phone  line  and  cellular  link. 

One  product  (bundled  with  Power- 
Books  sold  in  the  United  States)  is  the 
Remote  Access  Client  for  Macintosh. 
It  links  the  portable  or  a  desktop  Mac 
to  any  Apple  Remote  Access-compati¬ 
ble  server,  with  features  to  speed  dial¬ 
up  connections. 

Supporting  access  are  single-  and 
multiline  servers.  Apple’s  Remote  Ac¬ 
cess  Personal  Server  for  individuals 
and  small  organizations  includes  client 
software  and  installs  quickly  without 
specialized  technical  knowledge,  ac¬ 
cording  to  Apple.  The  expandable 
MultiPort  Server  provides  access  to 
work  groups  or  whole  organizations. 
An  X.25  extension  kit  was  slated  to 
ship  this  spring. 

The  company  said  it  will  introduce  a 
Remote  Access  Client  for  Microsoft 
Windows  and  multiprotocol  support 
this  year.  iEfiCP 


Separately,  Apple  brought  out  software  and 
hardware  for  the  desktop  that  replaces  its 
AppleTalk  Remote  Access  1.0. 
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FLEXOMAN  M 

the  simple  difference  between  a  press  that 
prints  news,  and  one  that  makes  news 


FLEXOMAN  M  On  edition  at  the  Fresno  Bee 


Total  System  Simplicity 

>  Proven  keyless  ink  system  delivers  highest  print  quality 
regardless  of  operator  experience. 

I  Fully  automated  high  pressure  spray  nozzles  clean 
corrosion  free  ink  fountain  in  minutes  with  minimum 
water  usage. 

I  Patented  “liquid  seal"  split  fountain  prevents  ink  migra¬ 
tion  while  eliminating  abrasion  from  water  based  inks. 

>  State-of-the  art  electrics  allow  press  control  at  the  units 
as  well  as  the  master  console  in  a  central  control  room. 

I  Fully  automated  MMI  (Man  Machine  Interface)  guides 
the  operator  through  all  phases  of  set-up.  adjustment 
and  production  by  generating  high  resolution  graphic 


^FLEXOMAni 


displays  from  touch  screen  or  keyboard  entry. 


I  FLEXNET  preset  system  allows  press  set-up  in  record 
time,  dramatically  reducing  start-up  waste. 


I  Modular  press  design  allows  easy  color  expansion  for 
future  needs. 


MAN  Roland  Inc.,  Web  Press  Division 
20  Gutenberg  Drive.  North  Stonington.  CT  06359 
TEL  (203)  599-7000  FAX  (203)  599-7123 


THE  l,EAPING  EDGE 

by  Michael  Conniff 

An  idea  whose 
time  has  come? 


II 

■  ■  ow  can  a  newspaper  steeped  in 
the  rectangular  world  of  ink  on  paper 
prepare  for  an  interactive  television  era 
that’s  not  fit  for  print? 

The  best  opportunity  for  newspapers 
to  expand  their  local  information  fran¬ 
chise  —  and  to  make  money  —  just 
might  be  staring  the  industry  right  in 
the  face. 

Call  it  the  V-word:  for  video  this 
time.  Or,  if  you  prefer,  think  of  it  as 
Plain  Old  Television  Service. 

At  this  moment,  seven  newspapers 
are  delivering  television  news  services 
to  cable,  and  about  30  newspaper-re¬ 
lated  initiatives  are  in  the  works.  Such 
newspapers  as  Newsday  have  consid¬ 
ered  cable  television  a  viable  conduit 
for  years.  More  recently.  Tribune  Co. 
has  been  pumping  resources  into 
ChicagoLand  Television,  a  local  news 
service  that  puts  print  reporters  at  the 
Chicago  Tribune  under  the  same  roof 
as  their  TV  counterparts. 

Forget  for  a  moment  that  a  Tribune 
Broadcasting  vice  president  calls 
CLTV  a  “jump  start”  on  the  informa¬ 
tion  superhighway.  There  is  in  essence 
nothing  interactive  about  these  initia¬ 
tives  —  and  no  superhighway  to  be 
seen.  You  turn  on  the  television,  and 
you  watch  the  news. 

The  logistics  of  these  initiatives  re¬ 
main  awkward  —  does  a  print  reporter 
carry  a  pad  in  one  pocket  and  a  small 
videocamera  in  the  other?  —  but  few 
in  the  news  business  dispute  the  im¬ 
portance  of  video.  And  no  one  is  in  a 
better  position  to  launch  a  local  news¬ 
gathering  operation  than  a  newspaper. 

Newspapers  throughout  the  country 
are  beginning  to  overcome  their  natur- 

Conniff  is  president  of  Interactive  Sports 
Inc.  He  can  be  reached  by  phone  at 
(802)  860H411,viafax  at  (802)  862- 
4699  or  ort  the  Internet  at 
mconniff/mcimail .  com . 


al  and  historical  aversion  to  providing 
television  services.  In  the  beginning, 
when  television  first  reared  its  head  in 
the  late  1940s  and  1950s,  many  news¬ 
papers  refused  to  acknowledge  that  the 
medium  even  existed.  Many  papers 
chose  not  to  run  TV  listings,  and  those 
newspapers  that  deigned  to  cover  tele¬ 
vision  with  a  full-time  critic  often  did 
so  with  nose  averted. 

Times  have  changed.  Now  it’s  hard 
to  turn  on  ESPN  without  seeing  some 
ink-stained  wretch  masticating  and/or 
gesticulating  about  the  latest  news 
and/or  gossip.  Will  McDonough  of  the 
Boston  Globe  is  a  fixture  on  NBC’s 
football  coverage.  Nevusday  columnist 
Mike  Lupica  seems  to  spend  more  time 
in  the  studio  than  at  the  ball  park.  Bill 
Jauss  of  the  Tribune  is  one  of  the  regu¬ 
lars  among  sportswriters  on  TV. 

Like  it  or  not,  you  can’t  spin  the  dial 
without  having  a  pundit  from  print  get 
in  your  face. 

I  f  you  deconstruct  the  information 
superhighway,  then  you  find  a  world 
driven  by  communications  and  inter¬ 
connection.  Television,  in  contrast,  re¬ 
mains  a  mass  market  that  is  yet  to  be 
fully  exploited  by  newspapers,  particu¬ 
larly  by  those  diversified  newspaper 
companies  that  already  own  television 
stations.  On  the  national  and  interna¬ 
tional  level,  Dow  Jones  &  Co.  Inc., 
Reuters,  Bloomberg  Business  News  and 
even  the  Associated  Press  now  see 
video  as  becoming  a  commonplace  in 
the  business  of  news  gathering. 

And  why  not?  The  discipline  and 
credibility  of  print  is  ironically  the 
greatest  advantage  that  a  news  opera¬ 
tion  brings  to  the  world  of  television. 
Though  they  may  not  be  particularly 
telegenic,  newspaper  beat  reporters 
and  columnists  are  more  likely  to  know 
what  is  really  going  on  than  most  tele¬ 
vision  reporters.  It’s  like  somebody  fi¬ 


nally  decided  to  mike  the  newspaper’s 
local  watering  hole:  The  result  is  equal 
parts  hot  air  and  hard  work.  It  almost 
goes  without  saying  that  this  kind  of 
mass-market  exposure  can  only  help 
sell  the  newspaper. 

TT  he  momentum  of  newspapers  into 
television  in  the  1990s  is  like  a  second 
migration.  The  first  delivered  a  United 
Press  correspondent  by  the  name  of 
Walter  Cronkite  —  and  hundreds  of 
other  first-rate  reporters  looking  to  ex¬ 
plain  “the  way  it  is.”  Now  there’s  a  way 
for  newspapers  to  take  advantage  of 
television  without  giving  away  its  best 
talent:  to  print  the  news  and  broadcast 
it  too. 

So  why  are  newspapers  rushing  into 
Prodigy,  America  Online,  Delphi  and 
the  Internet? 

Because  it’s  there. 

But  it  might  make  far  more  sense  for 
newspapers  to  take  what  they  do  for  a 
community  in  print  and  make  it  work 
on  television.  After  50  years,  television 
just  might  be  an  idea  whose  time  has 
come. 


Barron’s  makeover 

BARRON’S,  DOW  JONES  &  Co. 
Inc.’s  financial  weekly,  introduced  a  re¬ 
design  in  its  March  7  issue. 

The  new  look  features  a  pullout  sec¬ 
tion,  Market  Week,  providing  statistical 
references  and  other  news  for  investors. 

The  remade  tabloid  includes  a  new 
cover,  four  columns  of  type  per  page  in¬ 
stead  of  five,  new  typefaces,  more 
graphics,  less  jumping  of  stories,  a  new 
section  for  bringing  past  stories  up  to 
date  and  book  reviews. 

Publisher  Robert  Paradise  said  the 
goals  were  better  organization,  easier 
handling  and  a  better  look. 
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The  Hidden  Cost 
Of  A  Cheap 
Publishing  System 


Buy  some  ofi-tlie-skelf  computers,  network  tkem  togetker,  and  you  kave 
a  puklisking  system  tkat  doesn’t  cost  muck.  But  as  you’ll  soon  discover, 
tkere’s  more  to  a  system  tkan  a  collection  of  tkird-party  products. 
Ultimately  tke  kidden  “people  costs”  of  system  support  will  kit  your 
kottom  line. 

You  need  a  system  tkat  won’t  leave  you  staring  into  a  financial  klack  kcJe. 
SII  can  skow  you  a  turn-key  solution  tkat  meets  your  deadlines,  wkile 
kelping  to  keep  support  and  maintenance  costs  down.  Like  we’ve  already 
done  for  500  mastkeads,  worldwide. 

We’re  SII.  Not  tke  ckeapest  puklisking  system  you  can  own. 

Just  tke  least  eitpensive. 


System 

Intearal 


lyj  Integrators,  Inc.® 

Ve  have  more  to  sKow  you.  CaB  us  today  for  your  free  cc^ 
of  SlI’sGvfc/atWiip  Guide.  1-800-445-4744 

Real  Issues.  Solid  Answers. 

Tke  “S'  lu»\  Svmn  Inmnaorv  Iik..  SU.  and  Itcal  kua  SoU  Arawm.”  mt  rcfMcfed  tnieiiurt*  Sytm  InM^ahev  Inc 


Legal 


$10  million  lawsuit 
against  N*Y*  Times 
revived  on  appeal 

Federal  appellate  court  rules  2-1  that 
trial  court  erred  in  ruling  that  a  book  review 
could  not  be  defamatory  as  a  matter  of  law 


by  Debra  Qersh  Hernandez 

A  FEDERAL  APPEALS  court  has  re¬ 
vived  a  $10  million  lawsuit  filed  by  au¬ 
thor  Dan  Moldea  against  the  New 
York  Times. 

Moldea  filed  the  libel  suit  in  August 
1990,  following  a  less-than-stellar  re¬ 
view  of  his  book,  Interference:  How 
Organized  Crime  Influences  Profession- 
al  Football,  in  the  Times'  Book  Review 
section  (E&P,  Sept.  8,  1990,  p.  29). 

Moldea  took  issue  not  so  much  with 
the  negative  review  and  charge  of 
“sloppy  journalism”  but  more  so  with 


what  he  said  were  misstatements  of 
facts  and  false  innuendo  used  to  sup¬ 
port  that  conclusion. 

Moldea  said  the  review  devastated 
sales  of  his  book  and  harmed  his  repu¬ 
tation  as  an  investigative  author. 

The  case  was  dismissed  in  January 
1992  by  the  U.S.  District  Court  for  the 
District  of  Columbia,  which  ruled  that 
the  review  was  unverifiable  opinion 
and  thus  was  not  actionable.  Moldea 
appealed  (E&P,  Feb.  8,  1992). 

Now,  the  U.S.  Court  of  Appeals  for 
the  District  of  Columbia  Circuit  has 
sent  the  case  back  to  the  trial  court  for 
further  proceedings. 

In  a  decision  carefully  worded  to 
avoid  expressing  an  opinion  about  the 
facts  of  the  case,  the  appeals  court 
found  that  the  trial  court  was  incorrect 


in  dismissing  the  action. 

“We  reverse  and  remand  for  further 
proceedings  because  the  trial  court 
erred  in  ruling  that  the  Times  review 
could  not  be  defamatory  as  a  matter  of 
law,”  judge  Harry  Edwards  wrote  for 
the  2-1  majority. 

“We  hold  that  some  of  the  chal¬ 
lenged  characterizations  of  Interference 
are  sufficiently  factual  that  a  jury  could 
meaningfully  determine  their  truth  or 
falsity,”  Edwards  wrote. 

“Further,  while  some  of  the  review’s 
characterizations  are  irrefutably  true 
and  thus  not  actionable,  the  accuracy 


of  other  statements  in  the  review  is  suf¬ 
ficiently  open  to  dispute  that  we  can¬ 
not  hold  as  a  matter  of  law  that  no  rea¬ 
sonable  juror  could  find  them  to  be 
false. 

“We  express  no  opinion  on  the  ulti¬ 
mate  merits  of  Moldea’s  libel  claim,  but 
we  conclude  that  it  was  an  error  for 
the  District  Court  to  dismiss  this  suit 
at  this  stage  of  the  litigation.” 

Drawing  on  the  Supreme  Court’s 
1990  decision  in  Milkovich  vs.  Lorain 
Journal  Co.  (E&P,  June  30,  1990,  p. 
12),  the  appeals  court  majority  noted 
that  the  issue  involves  not  whether  the 
statements  in  question  were  opinion  or 
fact  but  rather  whether  the  statements 
of  opinion  implied  a  provably  false 
fact. 

The  appeals  court  decided  that  four 


of  the  five  passages  in  the  review  chal¬ 
lenged  by  Moldea  could  be  determined 
to  be  true  or  false  and  two  of  the  four 
cannot  be  deemed  true  or  false  as  a 
matter  of  law  and  must  be  evaluated  by 
a  jury. 

“Any  concerns  we  might  otherwise 
have  that  the  Times  could  be  penalized 
simply  because  its  reviewer’s  interpre¬ 
tation  differs  from  that  of  a  jury  are  al¬ 
layed  by  the  fact  that  in  order  to  win  at 
trial,  Moldea  would  be  required  to 
prove  not  only  falsity  but  also  malice  or 
fault,  depending  on  whether  he  were 
found  to  be  a  public  figure,”  the  majori¬ 
ty  ruled. 

Chief  Judge  Abner  Mikva,  however, 
strongly  disagreed  with  his  colleagues. 

“I  am  concerned  that  the  extra  di¬ 
mension  placed  on  Milkovich  by  to¬ 
day’s  decision  causes  some  troublesome 
surgery  on  the  First  Amendment  and 
its  impact  on  artistic  expression,”  Mik¬ 
va  wrote  in  his  dissent. 

“To  say  that  every  one  of  those  com¬ 
ments  is  actionable  as  defamation  be¬ 
cause  they  could  be  shown  to  ‘rest 
upon  provable,  albeit  unstated,  defam¬ 
atory  facts,’  is  to  open  up  the  entire 
arena  of  artistic  criticism  to  mass 
defamation  suits,”  he  continued. 

“Admittedly,  book  reviewing  is  not 
quite  as  ‘clearly  subjective’  as  other 
forms  of  artistic  criticism.  There  are 
statements  about  a  book  that  are  more 
capable  of  being  proven  false  than  sim¬ 
ilar  statements  about  a  Chagall  win¬ 
dow  or  even  a  Shaw  play,”  Mikva 
wrote.  “But  I  do  not  know  how  courts 
could  ever  check  that  slide  down  the 
slope  that  the  majority  opinion  creates 
today.  The  standard  of  ‘sloppiness’  in 
this  context  is  not  verifiable,  no  matter 
what  examples  are  used  to  sustain  or 
reject  the  charge.” 

Mikva  further  noted,  “The  historical 
safeguards  afforded  reviews  stem  from 
the  fact  that  in  the  realms  of  artistic, 
literary  and  culinary  endeavors,  there 
are  few  ready  yardsticks  with  which  to 
measure  the  opinion  of  critics. 

“Moreover,  readers  approach  literary 
and  artistic  criticism  with  the  expecta¬ 
tion  that  the  opinions  they  express  are 
not  meant  as  objective  statements  or 
implication  of  fact ....  The  public  na¬ 
ture  of  the  work  under  review  allows 
readers  to  arrive  at  their  own  opin¬ 
ions.” 

In  addition,  he  declared,  “If  Mr. 
Moldea  takes  issue  with  the  New  York 


“The  issue  is  not  if  weVe  right  or  wrong.  Certainly 
the  book  is  subject  to  multiple  interpretations.  It’s 
wrong  that  it  goes  to  a  jury,”  he  said. 
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Times’  characterization  of  his  book,  his 
remedy  should  not  lie  in  a  defamation 
suit.  He  should  rely  instead  on  other 
reviewers  and  the  book  itself  to  prove 
his  work  worthy  of  its  claims.” 

The  majority  ruling,  the  chief  judge 
wrote,  “absolves  Mr.  Moldea  and  oth¬ 
ers  of  that  responsibility  and  may  sig¬ 
nificantly  affect  the  freedom  with 
which  reviewers  go  about  their  jobs. 
Fear  of  legal  reprisal  threatens  to  cause 
reviewers  to  retreat  to  rhetorical  excess 
instead  of  explaining  their  gripe  and 
attempting  to  support  it  by  reference  to 
the  work  under  review. 

“Such  a  result  would  chill  the  infor¬ 
mative  and  lively  public  discourse  that 
frequently  accompanies  the  publica¬ 
tion  of  an  influential  book  .... 

“Courts  should  be  most  hesitant  to 
assume  an  arbiter’s  role  in  this  most 
delicate  area  of  First  Amendment 
speech,”  Mikva  wrote.  “While  the  des¬ 
ignation  of  speech  as  a  book  review 
should  not  automatically  exempt  it 
from  the  libel  laws, .  .  .  the  ‘sloppiness’ 
of  the  reviewer’s  work  should  be  left  to 
the  readers  to  determine,  rather  than 
for  judges  or  juries  to  ordain.” 

Times  senior  attorney  George  Free¬ 
man  said  the  paper  was  “strongly  con¬ 
sidering”  seeking  a  review  by  the  full 
appeals  court. 

“1  think  the  opinion  doesn’t  give  suf¬ 
ficient  protection  for  reviews  and  real¬ 
ly  takes  very  subjective  language  and 
improperly  turns  it  into  so-called  veri¬ 
fiable  fact,”  he  said,  adding  that  the 
Times  is  confident  it  will  prevail. 

Among  his  concerns  about  the  rul¬ 
ing  was  the  court’s  suggestion  that  the 
reviewer’s  interpretation  can  be  correct 
or  incorrect.  Art  and  literature.  Free¬ 
man  said,  are  subject  to  many  interpre¬ 
tations. 

“The  issue  is  not  if  we’re  right  or 
wrong.  Certainly  the  book  is  subject  to 
multiple  interpretations.  It’s  wrong  that 
it  goes  to  a  jury,”  he  said. 

“Certainly  a  reviewer  who  suggests 
the  Mona  Lisa  is  frowning  and  not 
smiling  ought  not  to  be  the  victim  of  a 
libel  suit”  if  someone  disagrees  with 
that  review.  Freeman  said. 

Moldea’s  attorney,  Roger  Simmons, 
did  not  return  a  call  seeking  his  opin¬ 
ion  of  the  court’s  action. 

Magazine  ads  up 

THE  MAGAZINE  BUSINESS  inched 
ahead  in  January,  with  ad  revenues  up 
3%  to  $463.8  million  and  the  number  of 
ad  pages  up  marginally,  the  Publishers 
Information  Bureau  reported. 


Libel  threat  dips 

LIBEL  PLAINTIFFS  HAVE  won  less 
on  average  in  the  past  two  years  than 
they  have  in  five  years,  a  media  group 
said. 

The  Libel  Defense  Resource  Center, 
a  group  funded  by  the  media,  also  said 
the  average  number  of  libel  cases  tried 
per  year  and  the  number  of  trials  lost  by 
the  media  dropped  to  their  lowest  levels 
since  the  group  began  tracking  the  data 
in  1980. 

There  were  12  libel  trials  and  5.5 
losses  per  year  in  the  past  two  years, 
compared  with  25  trials  and  more  than 
15  losses  a  year  during  the  1980s,  the 
LDRC  said. 

The  media  won  45.5%  of  libel  trials 
in  the  past  two  years,  compared  with 
26.3%  in  the  1980s. 

There  were  no  libel  awards  of  more 
than  $10  million  in  the  two-year  period, 
compared  with  six  in  1990-91  and  four 
in  the  1980s. 

Declines  notwithstanding,  libel 
awards  still  averaged  more  than  $1  mil¬ 
lion  in  1992-93,  compared  with  $1.5 
million  in  the  1980s,  the  New  York- 
based  organization  said. 

LDRC  general  counsel  Henry  Kauf¬ 
man  welcomed  the  decline  in  the  num¬ 
ber  of  trials,  losses  and  “mega-awards” 
but  warned  not  to  overstate  the  signifi¬ 
cance  of  the  findings. 

“Libel  awards  averaging  in  excess  of 
$1  million  are  still  a  chilling  phenome¬ 
non,”  he  said. 

Warning  that  it  is  too  soon  to  deter¬ 
mine  a  downward  trend,  he  pointed  out 
that  the  average  libel  judgment  soared 
from  less  than  $500,000  in  1987-88  to 
$4  million  in  1989-90  to  $8  million  in 
1990-91. 

“In  short,”  Kaufman  concluded,  “the 
problem  of  megalibel  awards  has  by  no 
means  been  resolved.” 

The  study  of  1992-93  also  found: 

•  Of  11  libel  cases  lost  by  the  media, 
two  awards  were  more  than  $1  million. 
One  was  a  $7.5  million  verdict.  The 
median  award  was  $159,000. 

•  Three  of  the  damage  awards  in¬ 
cluded  punitive  damages,  which  aver¬ 
aged  $564,000. 

•  Media  defendants  won  45.5%  of 
the  24  jury  trials  they  faced. 

•  Results  on  appeal  were  not  com¬ 

plete,  but  in  more  than  one-third  of  the 
cases  in  which  the  media  were  assessed 
damages,  awards  were  vacated  or  remit¬ 
ted.  Only  one  of  five  pending  appeals 
was  resolved,  with  the  libel  judgment 
reversed.  —  George  Garneau 


Court  tightens 
reasons  to 
seal  transcripts 

IN  A  VICTORY  for  the  Riverside, 
Calif.,  Press-Enterprise,  an  appeals 
court  has  ruled  that  California  judges 
must  have  compelling  reasons  to  seal 
transcripts  of  grand  jury  proceedings. 

The  Press-Enterprise  sued  for  the 
right  to  have  an  unedited  transcript  of 
a  grand  jury  proceeding  that  led  to  the 
indictment  of  David  Lynn  Scott  on 
charges  of  burglary,  rape,  attempted 
murder  and  murder  “with  special  cir¬ 
cumstances.” 

The  request  for  a  sealed  transcript 
came  from  Scott’s  lawyers  after  he 
pleaded  not  guilty  on  all  counts.  The 
trial  judge  decided,  with  one  exception, 
that  opening  the  transcript  would  not 
jeopardize  Scott’s  right  to  a  fair  trial.  He 
deleted  a  part  of  the  transcript  in  which 
Scott  talks  about  a  particular  dream  and 
“out  of  body  experiences.” 

The  appeals  court  said  that  even  if 
prospective  jurors  recalled  the  refer¬ 
ences  in  the  Press-Enterprise,  Scott  had 
not  provided  evidence  that  12  unpreju¬ 
diced  jurors  could  not  be  found. 
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In  Brief 


De  Klerk  defines 
watchdog  role 

F.W.  DE  KLERK,  president  of  South 
Africa,  told  the  International  Press  In¬ 
stitute  in  Cape  Town  last  month  about 
the  guarantee  of  freedom  of  the  press  in 
the  country’s  new  constitution,  saying: 

“We  know  how  essential  a  free  press 
is  —  and  will  be  —  to  the  protection  of 
the  basic  rights  guaranteed  in  our  inter¬ 
im  constitution.  We  support  this  guar¬ 
antee  precisely  because  we  know  from 
our  own  experience  how  counterpro¬ 
ductive  any  attempt  to  interfere  with 
the  free  flow  of  information  can  be.” 

Defining  the  watchdog  role  of  the 
press,  de  Klerk  said: 

“Society  undoubtedly  needs  the  me¬ 
dia  to  play  a  dynamic  watchdog  role. 
The  media  must  be  unleashed  and 
should  be  able  to  patrol  the  national 
property  in  a  free  and  unrestricted 
manner.  They  must  be  able  to  sniff  out 
corruption  and  relentlessly  follow  the 
spoor  of  a  hot  story  or  a  good  disclo¬ 


sure.  They  must,  by  barking  or  howling, 
be  able  to  alert  the  household  to  any 
threat  lurking  in  the  undergrowth.  And 
despite  the  fact  that  I,  like  most  politi¬ 
cians,  have  felt  their  teeth,  they  should 
never  be  muzzled. 

“These  are  among  the  advantages  of 
a  free  press.  Nevertheless,  anyone  who 
has  ever  kept  a  large  watchdog  will  also 
be  aware  of  the  downside.  Large  dogs 
sometimes  bay  at  the  moon  and  disturb 
the  neighborhood.  They  knock  over 
dustbins  and  strew  garbage  over  the 
front  lawn.  They  bound  into  the  house 
with  muddy  paws  and  upset  delicate 
and  valuable  crockery.  They  can  be  ob¬ 
sessed  by  the  scent  of  sex.  From  time  to 
time,  they  invade  the  privacy  of  the 
neighbor’s  garden,  and,  alas,  they  have 
been  known  to  bite  innocent  passersby. 

“All  this  makes  up  part  of  the  neces¬ 
sary  tension  between  the  media  and 
government.  If  either  side  is  ever  too 
happy  with  the  relationship,  the 
chances  are  that  there  is  something 
wrong  either  with  the  media  or  the  gov¬ 
ernment.” 


Sunday  papers 
are  started 

JOURNAL  REGISTER  CO.,  Trenton, 
N.j.,  said  it  will  launch  Sunday  editions 
at  two  of  its  newly  acquired  newspapers 
this  month,  the  Register-Citizen,  Tor- 
rington.  Conn.,  and  Times  Herald,  Nor¬ 
ristown,  Pa. 

Weekly  started 

RUST  COMMUNICATIONS,  owner 
of  a  group  of  newspapers  in  southeast 
Missouri,  has  started  a  new  weekly,  the 
Malden  (Mo.)  Journal. 

It  is  distributed  free  to  about  11,000 
households  in  Dunklin,  Stoddard,  New 
Madrid  and  Butler  counties  in  Missouri 
as  well  as  Clay  County,  Ark. 

The  Journal  competes  with  two 
weeklies  owned  by  American  Publish¬ 
ing  Co.  Those  papers  have  some  paid 
circulation  but  also  distribute  free 
copies.  —  AP 
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system  for  successful  marketing. 
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Maxwell 

Continued  from  page  10 

ing  documents  when  Robert  Maxwell 
shuttled  all  but  $16,000  of  the  $60,016 
million  initially  paid  to  Maxwell  News¬ 
papers  out  of  Maxwell  Newspapers’ 
reach”  and  into  his  Pergamon  Holdings 
Ltd.,  Brozman  said. 

When  Tribune’s  $5  million  balance 
arrived,  it  too  was  removed  “within 
days.” 

The  entire  $65  million  eventually 
was  returned  in  dribs  and  drabs  to 
meet  severance  pay  and  staff  reduction 
obligations  and  to  keep  the  money-los¬ 
ing  paper  afloat. 

During  his  tenure.  Maxwell  —  who 
courted  New  York  City  from  aboard  his 
lavish  yacht,  cultivated  the  image  of 
billionaire  publisher  and  promised  to 
rebuild  the  tottering  tabloid  —  con¬ 
tributed  just  $6.7  million  to  its  suste¬ 
nance.  Where  the  money  came  from 
nobody  knows.  Meanwhile,  the  paper 
hemorrhaged  $36  million  in  operating 
losses  during  his  nine  months  at  the 
helm. 

“The  Maxwells  were  doing  no  more 
than  keeping  the  enterprise  perched  at 
the  brink  of  disaster,”  Brozman  said. 

Robert  and  Kevin  Maxwell  perpe¬ 
trated  “an  elaborate  ruse”  in  which 
they  hid  the  source  of  the  money  and 
where  it  was  going  and  concealed 
“their  intent  to  sttip  Maxwell  News¬ 
papers  of  still  more  money  at  a  time 
when  its  ability  to  publish  was  in  jea- 
pardy,”  Brozman  wrote. 


The  Maxwells  lied  to  the  Daily 
News  and  Bankers  Trust,  she  said. 
They  used  forged  corporate  minutes  to 
obtain  loans  and  betrayed  MGN,  but 
their  scamming  “harmed,  not  helped. 
Maxwell  Newspapers,  just  as  it  harmed 
MGN.”  The  Daily  News’  parent  com¬ 
pany  “derived  no  benefit  and  retained 
no  fruit  of  the  Maxwells’  fraud,”  Broz¬ 
man  said. 

Only  after  Maxwell  died  and  the 
Daily  News  filed  bankruptcy  did  its 
managers  begin  to  realize  what  had 
happened. 

Maxwell’s  two  sons  and  other  former 
executives  of  MGN  and  Maxwell  Com¬ 
munication  Corp.  have  been  charged 
with  fraud  in  Great  Britain.  His  major¬ 
ity  stake  in  MGN  was  sold  to  a  group 
of  investors. 

Brozman’s  decision  has  no  effect  on 
the  current  Daily  News,  which  got  a 
new  lease  on  life  when  Mortimer 
Zuckerman  acquired  it  from  bankrupt¬ 
cy  court  in  January  1993  in  a  $26  mil¬ 
lion  deal.  After  building  on  layoffs  and 
contract  concessions  gained  by  Max¬ 
well,  Zuckerman  has  said,  the  paper  is 
profitable. 

About  1,800  claims  worth  about  $50 
million  are  pending  against  Maxwell 
Newspapers,  and  assets  worth  about 
$12  million  are  left  from  the  Zucker¬ 
man  acquisition,  said  Jay  Swardenski, 
vice  president  and  general  counsel  at 
Maxwell  Newspapers. 

Lawyers  hope  to  begin  paying  unse¬ 
cured  creditors  about  20^  on  the  dollar 
in  about  45  days. 


The  biggest  of  these  creditors  is  Tri¬ 
bune,  which  claims  it  is  owed  about 
$20  million  for  leased  office  space, 
newsprint,  syndicated  features  and  oth¬ 
er  services. 

A  Tribune  spokesman  had  no  imme¬ 
diate  comment  on  the  decision. 

Employees  are  owed  about  $1  mil¬ 
lion  for  such  items  as  unpaid  vacation 
pay.  Other  claims  could  keep  the  case 
alive  to  midyear,  Swardenski  said. 

MGN  has  not  decided  whether  to 
appeal,  and  its  attorney  refused  com¬ 
ment. 

“This  represents  the  last  chapter  in 
the  Maxwell  Daily  News  saga,”  said  Jim 
Willse,  editor  under  Maxwell  who  be¬ 
came  publisher  during  the  bankruptcy. 

“Life  with  Maxwell  was  theater  of 
the  absurd,”  he  said. 

Asked  if  there  was  any  indication  of 
wrongdoing,  Willse  said,  “The  finan¬ 
cial  people  asked  about  the  money  and 
did  not  receive  any  answers  to  their 
satisfaction.” 

Swardenski,  who  joined  Maxwell  af¬ 
ter  the  acquisition,  said  he  never  would 
have  left  his  law  practice  had  he 
known  then  what  he  knows  now. 

“People  who  are  far  more  sophisti¬ 
cated  than  I  had  no  idea  what  was  go¬ 
ing  on”  and  assumed  Maxwell  was  op¬ 
erating  legally,  he  said. 

“As  it  turned  out,  he  was  doing 
nothing  fancy.  He  was  just  stealing  the 
money  from  other  places,”  Swardenski 
said,  taking  an  old  lesson  from  the  en¬ 
tire  sordid  affair:  “All  is  not  necessarily 
what  it  seems.” 


Justice  series 

THE  RECORD,  BERGEN  County, 
N.J.,  last  month  ran  a  series  called 
“Delinquent  Justice,”  documenting  the 
failure  of  the  state’s  justice  system  to 
deal  with  young  offenders. 

Upon  learning  of  the  report,  which 
took  a  team  of  12  journalists  a  year  to 
complete,  newly  installed  New  Jersey 
Gov.  Christine  Whitman  ordered  state 
Attorney  General  Deborah  Poritz  to  in¬ 
vestigate,  the  Record  reported. 

Among  the  findings  detailed  in  the 
series: 

•  New  Jersey  has  the  nation’s  fourth- 
highest  juvenile  arrest  rate  for  violent 
crime. 

•  Despite  the  increase  in  violent 
crime,  the  state’s  juveniles  spend  less 
time  incarcerated  today  than  they  did 
three  years  ago. 

•  The  state  has  closed  facilities  that 
dealt  with  violent  juveniles  rather  than 
expanded  them. 
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In  Brief 


ASNE  board 
candidates  named 

THE  AMERICAN  SOCIETY  of  News¬ 
paper  Editors  will  elect  six  board  mem¬ 
bers  from  a  field  of  12  candidates  at  its 
April  convention  in  Washington. 

The  candidates  are  N.  Christian  An¬ 
derson,  associate  publisher,  Orange 
County  Register,  and  executive  editor. 
Freedom  Communications  Inc.;  Mervin 
Aubespin,  associate  editor/develop¬ 
ment,  Louisville  Courier-Journal;  Den¬ 
nis  Dible,  executive  editor,  Beaver 
County  Times,  Beaver,  Pa.;  Timothy 
Gallagher,  editor,  Albuquerque  Tribune; 
James  Herman,  managing  editor,  Rock¬ 
ford  (Ill.)  Register  Star;  and  Karen  Jur- 
gensen,  editorial  page  editor,  USA  To¬ 
day.  Also  Craig  Klugman,  editor.  Fort 
Wayne,  Ind.,  Journal-Gazette;  Wanda 
Lloyd,  senior  editor,  USA  Today;  Diane 
McFarlin,  executive  editor,  Sarasota 
(Fla.)  Herald-Tribune;  Acel  Moore,  as¬ 
sociate  editor,  Philadelphia  Inquirer;  Ed¬ 
ward  Seaton,  editor  in  chief,  Manhattan 
(Kan.)  Mercury;  and  William  Woo,  edi¬ 
tor,  St.  Louis  Post-Dispatch. 

Anderson,  Herman,  Moore,  Seaton 
and  Woo  are  incumbents. 

N.Y.  Daily  News 
loses  columnist 
to  Newsday 

IN  YET  ANOTHER  raid  of  the  New 
York  Daily  News  staff,  Newsday  has 
hired  away  marquee  sports  columnist 
Mike  Lupica. 

Newsday  said  Lupica,  41,  had  signed 
a  “multiyear  contract”  and  would  begin 
work  before  baseball  season  opens  in 
April.  His  column  will  appear  four 
times  a  week  in  the  Long  Island,  N.Y.- 
based  paper  and  its  New  York  City  edi¬ 
tion  and  will  be  syndicated  on  the  Los 
Angeles  Times  Syndicate,  which,  like 
Newsday,  is  owned  by  Times  Mirror 
Co. 

Rumored  to  be  worth  either  $2  mil¬ 
lion  during  three  years  or  $3  million 
during  six  years,  the  contract  ups  the 
ante  for  name  sportswriters  in  the 
fiercely  competitive  New  York  City 
market,  where  top  columnists  can  earn 
several  hundred  thousand  dollars  a  year 
and  have  been  known  to  jump  ship  to 
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serve  the  highest  bidder. 

“Either  way,  future  generations  of 
sportswriters  will  toast  Lupica  for 
adding  zeros  to  their  incomes,”  said  the 
New  York  Post  gossip  page  before  zap¬ 
ping  the  columnist  for  allegedly  refusing 
to  cover  a  baseball  game  for  a  sick  re¬ 
porter. 

Lupica,  who  has  written  three  novels, 
two  biographies  and  a  TV  movie,  start¬ 


ed  work  at  the  Post  in  1975  and  moved 
to  the  Daily  News  two  years  later.  In 
1990,  he  joined  the  national  sports  dai¬ 
ly,  the  National,  now  defunct,  but  re¬ 
turned  to  the  Daily  News  in  1991. 

He  joins  a  cadre  of  Daily  News  alum¬ 
ni  who  defected  to  Newsday,  including 
columnists  jimmy  Breslin,  Liz  Smith, 
Bill  Reel,  Gail  Collins  and,  most  re¬ 
cently,  Lars-Erik  Nelson. 


handling  systems 
for  newspapers... 


Every  newspaper,  regardless  of 
circulation,  shares  a  common 
goal:  deliver  a  quality  product, 
on  time,  in  good  condition.  Machine 
Design  Service,  Inc.,  has  assisted 
newspapers  worldwide  in  achieving  this 
goal  since  1976.  We  provide... 

•  roll  handling 
•  mailroom 
•  bundle  distribution 
•  waste  handling 
•  custom  designed  equipment 
...for  newspapers  of  any  size. 

Call  today  for  a  free  newspaper  handling 
check-up  and  a  free  video  highlighting 
many  of  our  current  systems. 


please  visit  booth  62  KoU  Handling 
America  East 


Waste  Handling  Custom  Equipment 


oUackwe  'design  Se/n/ice, 

3535  Larimer  Street  •  Denver,  Colorado  80205  •  (303)  294-0275  ext  126  •  FAX:  (303)  294-0634 
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Mindi  Keirnan 


Don  Stewart 


Richard  McQrath 


Sara  Lyon,  vice  president  of  market¬ 
ing  at  Franciscan  Health  Services 
Northwest  and  St.  Joseph  Hospital, 
now  is  marketing  director  at  the  Morn¬ 
ing  News  Tribune,  Tacoma. 

Richard  Welch,  classified  account 
executive  and  classified  systems  admin¬ 
istrator  at  Imprint  Newspapers,  West 
Hartford,  Conn.,  has  been  named  clas- 


Publishers 
Executive  Editors 
Advertising  Directors 
Consider 

Howard  Sloan  Roller  Group 

•  30  years  as  one  of  the  foremost 
recruiters  in  the  publishing  field 

•  Understanding  of  the  business 
with  far-reaching  networks 

•  Satisfied  long-time  clients 

•  Expertise  in  Editorial,  Advertising 
Sales,  Promotion,  Circulation, 
Production  Technology, 

Information  Systems,  Human 
Resources 

•  Specialized  consultants  who 
come  from  their  respective 
disciplines 

Upgrade  your  recruiting 
resource... 

Give  us  your  assignment! 

Contact  Charlie  Coyle,  Sr.  Vice 
President,  1 7  great  years  with  the 
New  York  Times,  (212)  661-5250. 

THE 

HOWARD  •  SLOAN  •  KOLLER 
GROUP 

353  Lexington  Avenue,  New  York,  NY  10016 


sifted  advertising  manager  at  the  Tor- 
rington.  Conn.,  Register  Citizen. 

Don  Stewart,  display  advertising  di¬ 
rector  at  the  Baton  Rouge,  La.,  Advo¬ 
cate,  has  been  promoted  to  advertising 
director. 

Mike  Nela,  general  advertising 
manager,  was  named  display  advertis¬ 
ing  director. 

Mark  Conrad,  classified  advertising 
director  at  the  New  Philadelphia, 
Ohio,  Times  Reporter,  has  been  pro¬ 
moted  to  advertising  director. 

Mindi  Keirnan,  managing  editor/- 
news  at  the  St.  Paul  Pioneer  Press,  has 
been  named  assistant  to  the  president 
of  Knight-Ridder  Inc.,  Miami. 

Karen  Gelin  has  been  named  to  the 
new  position  of  marketing  services  su¬ 
pervisor  at  Patriot-News  Co.,  Harris¬ 
burg,  Pa. 

Mitzi  McKenzie,  an  advertising 
representative,  was  promoted  to  retail 
advertising  sales  supervisor. 

M.A.  Bleker,  sales  manager  of  the 
classified  automotive  group  at  the  At¬ 
lanta  Journal  and  Constitution,  has 
been  named  national  advertising  man¬ 
ager. 

Celeste  Betlerfff,  director  of 
strategic  planning  at  Holiday  Inn 
Worldwide,  is  marketing  director. 

Jane  Levine,  vice  president  for  ad¬ 
vertising  and  marketing  of  Sasquatch 
Publishing  Co.,  which  publishes  two 
Seattle-area  alternative  weeklies,  will 
become  publisher  and  chief  operating 
officer  of  the  alternative  weekly  Chica¬ 
go  Weekly  July  1. 


Marferie  Piscela,  deputy  national 
editor  at  the  Cleveland  Plain  Dealer, 
has  been  appointed  news  editor. 

She  succeeds  Van  Richmond,  who 
retired  after  31  years  at  the  paper. 

Sabrina  C.E.  Eaton,  a  reporter 
covering  Geauga  County  politics, 
courts  and  local  government  at  the 
Plain  Dealer,  was  named  to  the  Wash¬ 
ington  bureau. 

Richard  McGrath,  circulation  direc¬ 
tor  at  the  Daily  Local  News,  West 
Chester,  Pa.,  has  been  appointed  circu¬ 
lation  director  at  the  New  Haven 
(Conn.)  Register,  which  is  the  flagship 
daily  of  Journal  Register  Co.,  Trenton, 
N.J. 

Joni  Silvorstoin,  publisher  of  Inde¬ 
pendent  Newspapers  Inc.,  Maryland 
region,  has  been  named  advertising 
sales  development  manager  at  the  Bak¬ 
ersfield  Californian. 

Joel  Sappell,  assistant  metro  editor 
at  the  Los  Angeles  Times,  has  been 
promoted  to  city  editor. 

Paul  Zieke  ,  news  editor  for  the 
Sunday  business  section,  was  appoint¬ 
ed  assistant  news  editor  in  business. 

Daniel  Gaines,  a  part-time  copy 
editor  on  the  business  news  desk  at  the 
Times,  was  named  markets  editor. 

Thomas  Bales,  vice  president  of  ad¬ 
vertising  and  marketing  at  USA  Today, 
has  been  named  to  the  new  position  of 
managing  director/Europe  and  vice 
president/international  advertising.  He 
will  be  based  in  London. 

Alex  Clemente,  advertising  direc- 
tor/East,  was  appointed  senior  director 
of  advertising/USA. 


IS  HIRING 
A  CHALLENGE? 
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Obituaries 


James  Allen,  61,  a  retired  publisher 
at  the  Klamath  Falls,  Ore.,  Herald  and 
News,  died  Feb.  7. 

Deuglas  Attaway,  83,  a  former  preS' 
ident  and  publisher  of  the  Shreveport 
(La.)  Journal,  died  Feb.  21. 

June  Elaine  Barger,  co'publisher  of 
the  Holbrook  Tribune'News,  Snowflake 
Herald  and  Winslow  Mail,  all  in  Ari¬ 
zona,  died  at  Flagstaff  Medical  Center 
Feb.  6. 

Henry  Blumenthal,  54,  a  copy  edi¬ 
tor  and  computer  columnist  at  the 
Jacksonville  Florida  TimeS'Union,  died 
of  an  apparent  heart  attack  Feb.  7. 

Earlier,  he  worked  at  United  Press 
International  and  the  Sanford  (N.C.) 
Herald. 

Walla  BerawskI,  45,  a  former  arts 
editor  at  the  Poughkeepsie  (N.Y.)  Jour¬ 
nal,  died  of  complications  from  AIDS 
in  Cambridge,  Mass.,  Feb.  9. 

Pliny  Raymond  "Cass"  Cas- 
tanlen,  85,  a  former  police  reporter  at 
the  San  Diego  Union  and  author  of  a 
book  published  last  year  about  the  his¬ 
tory  of  the  San  Diego  Police  Depart¬ 
ment,  died  of  cardiac  arrest  at  Kaiser 
Permanente  Hospital  Feb.  6. 

Frank  Cermler,  66,  a  former  White 
House  correspondent  at  the  Associat¬ 
ed  Press  who  covered  five  presidents, 
died  Feb.  9. 

As  a  correspondent,  he  covered 
John  Kennedy,  Lyndon  Johnson, 
Richard  Nixon,  Gerald  Ford  and  Jim¬ 
my  Carter.  He  also  was  a  member  of 
the  Gridiron  Club  and  a  former  presi¬ 
dent  of  the  White  House  Correspon¬ 
dents  Association. 

James  Keller,  59,  advertising  direc¬ 
tor  at  the  New  London,  Conn.,  Day, 
died  of  an  apparent  heart  attack  while 
shoveling  snow  at  his  home  in  New 
London  Feb.  8. 

He  was  a  former  advertising  and 
marketing  director  at  the  Trentonian, 
Trenton,  N.J. 

Mike  Klngslen,  56,  editor  of  the 
Texas  Almanac  since  1981,  died  of  an 
apparent  heart  attack  Feb.  12. 

The  Almanac  is  an  annual  publica¬ 
tion  of  the  Dallas  Morning  News  that 


compiles  statistical  information  about 
the  state. 

Thomas  McCarlln,  59,  a  former  pub¬ 
lisher  of  the  Dallas  Times  Herald  and 
an  executive  of  Times  Mirror  Co.,  died 
of  heart  disease  Feb.  20. 

After  leaving  the  Times  Herald  in 
1983,  he  was  president  and  chief  exec¬ 
utive  director  of  Times  Mirror  Nation¬ 
al  Marketing  in  New  York. 

Edward  Meeker,  81,  a  retired  vice 
president  at  Cresmer,  Woodward, 
O’Mara  &.  Ormsbee,  died  Jan.  24. 

His  career  started  in  the  advertising 
department  of  the  New  York  Daily 
News.  Meeker  left  the  paper  in  1941  to 
become  a  partner  in  the  representative 
firm  of  Scolaro,  Meeker  &  Scott. 
When  the  firm  merged  with  CWO&O, 
he  became  a  vice  president. 

Harry  Naeter  Jr.,  76,  owner  and 
publisher  of  the  Southeast  Missourian, 
Cape  Girardeau,  until  it  was  sold  to 
Thomson  Newspapers  in  1976,  died  at 


his  home  in  Boulder  Crest,  Mo.,  Feb. 
16. 

Paul  J.G.  "Jurry"  O'Brian,  68, 

publisher  of  the  Salt  Lake  Tribune,  Salt 
Lake  City,  died  of  heart  failure  Feb.  15. 

He  has  been  selected  posthumously 
to  receive  the  Utah  Press  Association’s 
Master  Editor  and  Publisher  Award, 
recognizing  his  outstanding  contribu¬ 
tions  to  the  newspaper  publishing  in¬ 
dustry. 

John  Roborl  "Jack"  Parry,  67, 

outdoors  columnist  at  the  Gary,  Ind., 
Post-Tribune,  died  Feb.  7. 

Charles  Ray  Sr.,  84,  a  former  pub¬ 
lisher  and  owner  of  the  Cranford  (N.J.) 
Chronicle,  died  at  his  home  in  Mel¬ 
bourne  Beach,  Fla.,  Feb.  5. 

Roherl  Lee  Sherrod,  86,  a  former 
editor  at  the  Saturday  Evening  Post 
magazine  in  Washington  and  a  World 
War  II  correspondent  at  Time  maga¬ 
zine,  died  Feb.  13. 


The  Williams  family  of 

Dunkirk,  New  York,  has  sold 

The  Dunkirk-Fredonia 
EVENING  OBSERVER 

(Circulation  14,900) 

To  Ogden  Newspapers 
of  Wheeling,  West  Virginia 

We  are  proud  to  have  represented 
the  Williams  family  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 
810-646-4230 
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Easy  on 
the  Eye . . . 
and  the 
Environment 


From  left  to  right: 

David  Johnson,  Press  Superintendent 
Glenn  Foy,  Ink  Manager 
Dick  Pickens,  Plant  Manager 


Flexo  is  coming  into  its  own  as  color 
and  environmental  concerns  exert  separate 
but  compelling  demands  on  newspaper  printers. 
Helping  printers  get  ahead  with  flexo  is  a 
specialty  of  US  Ink.  Just  ask  Dick  Pickens, 

Plant  Manager,  of  the  Worcester  Telegram  & 
Gazette,  in  Worcester,  Massachusetts: 

“The  Telegram  S  Gazette  selected  the 
flexo  process  for  its  new  plant  in  order  to 
assure  optimum  color  quality  while  giving  our 
readers  a  clean  rub-free  product.  US  Ink  was 
selected  because  we  felt  they  offered  us  the 
most  complete  program  for  developing  and 
initiating  a  quality  ink  product,  designed  for 
our  specific  needs.  To  date,  they  have  worked 
very  closely  with  us  in  providing  the  low  foaming 
inks  which  meet  our  specifications. " 

The  Telegram  &  Gazette  uses  Aqua 
A/ei/i/s®  inks  to  produce  colors  that  pop  off  the 
page.  At  the  same  time,  the  page  is  a  lot 
cleaner — no  rub-off,  no  set-off,  and  minimal 
strike-through.  You  can  run  lighter  weight 
stocks  and  still  achieve  a  terrific  looking 
paper  that  readers  and  advertisers  will  enjoy. 

And  that’s  not  all.  “The  environmental 
safety  of  flexo  ink,  ”  says  Mr.  Pickens,  “coupled 
with  reduced  newsprint  waste,  were  other 
major  factors  in  our  decision. "  Aqua  News 
inks  have  the  advantage  at  both  ends  of  the 
press  run.  They  lay  down  immediately  across 
the  page,  reducing  start  up  waste,  and  are 
considerably  easier  to  dispose  of  than  oil- 
based  inks  at  the  end  of  the  run. 

Premium  product.  Superior  service. 
Environmental  responsibility.  Call  us. 

1-800-223-0717 


MbOL 


A  Sun  Chemical  Company 


East  Rutherford,  NJ;  Washington,  D.C.;  Jacksonville,  FL; 
Chicago,  IL;  Cincinnati,  OH;  Dallas,  TX;  Denver,  CO; 

San  Francisco,  CA;  Los  Angeles,  CA;  Portland,  OR;  Seattle,  W/ 
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Advertising/Promotion 


Newspapers  offer 
discount  via 
cents-off  coupons 


by  Dorothy  Qiobbe 

PHOENIX  NEWSPAPERS  INC.  re¬ 
cently  launched  a  two-pronged  promo¬ 
tion  program  for  its  Arizona  Republic, 
Phoenix,  and  Phoenix  Gazette  de¬ 
signed  to  boost  single-copy  sales  and 
increase  readership  of  a  recently  re¬ 
vamped  classified  section,  common  to 
both  newspapers. 

The  two-part  strategy  was  put  to¬ 
gether  by  the  K  Group,  a  Phoenix  firm 
that  does  sales,  marketing  and  public 
relations  consulting  work. 

The  first  part  of  the  promotion  fea¬ 
tures  a  series  of  in-paper  ads  with  cod¬ 
ed  cents-off  coupons  for  both  papers. 
Each  day,  two  ads  run  in  tandem  in 
two  different  sections  of  both  news¬ 
papers.  The  ads  have  continuing  copy 
messages  and  feature  the  papers’  mas¬ 
cots,  two  cartoon  characters  named 
“C.C.  and  Turbo”  to  help  spark  interest 
in  the  promotion. 

The  coupon  ads  run  in  different  sec¬ 
tions  so  “if  a  reader  missed  the  first  ad 
in  one  section,  they  pick  it  up,  general¬ 
ly,  in  another  section,”  said  Lisa  Sho- 
ver,  a  partner  of  the  K  Group. 

After  the  ads  had  run  for  a  few 
weeks,  “readers  became  familiar  with 
the  ads,  and  we  found  they  began  fol¬ 
lowing  the  characters’  dialogue  and  ac¬ 
tually  were  looking  for  the  second  ad 
to  see  the  second  message,”  Shover 
said. 

Promoting  the  product  in-paper 
with  coupon  ads  is  a  new  strategy  for 
Phoenix  Newspapers,  she  said. 

“In  the  past,  a  lot  of  the  work  that 
these  papers  have  done  .  .  .  were  sin¬ 
gle-copy  inserts,  where  there  will  be  an 
insert  flier  that  is  couponed.  Our  belief 
was  that  if  the  level  and  the  quality  of 
the  ad  and  its  message  were  strong, 
there’s  no  reason  not  to  promote  your 
own  product  within  the  product.” 


Promoting  its  newspapers  with  cents-off 
coupon  ads  is  a  new  strategy  for  Phoenix 
Newspapers  Inc.  By  the  end  of  February, 
89,381  coupons  had  been  redeemed. 

Carol  Freeman,  circulation  manag¬ 
er/sales  at  Phoenix  Newspapers,  said, 
“I  think  the  biggest  difference  for  us  is 
that  we  don’t  have  to  process  the 
coupons.  The  people  who  have  them 
can  go  anywhere  they  want  and  use 
them  just  like  coffee  or  soap  coupons.” 

The  second  part  of  the  promotion 
strategy  includes  tie-ins  with  the 
Phoenix  Suns  basketball  team,  Ameri¬ 
ca  West  airline,  Hyatt  Hotels  and  Cir¬ 
cle  K,  an  area  convenience  store  chain. 

“On  the  Road  With  the  Phoenix 
Suns”  began  in  November  and  will  run 
the  length  of  the  Suns’  regular  six 
month  playing  season. 

The  promotion  consists  of  full-page. 


four-color  in-paper  ads  that  steer  read¬ 
ers  to  a  Circle  K  store  to  pick  up  a 
complementary  “Go  On  the  Road 
With  the  Phoenix  Suns”  bumper  stick¬ 
er.  The  sticker  features  the  sponsors’ 
logos  and  cents-off  coupons  on  the 
peel-off  side  for  the  Republic  and 
Gazette. 

Readers  place  the  stickers  on  their 
cars  and  citywide  “spotters”  watch  for 
vehicles  with  the  stickers.  Winning  li¬ 
cense  numbers  are  recorded  and  pub¬ 
lished  weekly  in  the  Arizona  Repub- 
lic/Phoenix  Gazette  classified  section. 
Winners  receive  a  game  package  that 
includes  round-trip  airfare  for  two  on 
America  West,  a  pair  of  Suns  game 
tickets,  overnight  accommodations  at  a 
Hyatt,  breakfast  for  two  and  $100  for 
ground  transportation. 

The  newspapers  chose  to  work  with 
America  West  because  “America  West 
is  a  hometown  airline  here  and  the  pa¬ 
pers  are  supportive  of  local  business,” 
Shover  said.  Because  almost  half  of  the 
newspapers’  single-copy  sales  occur  at 
Circle  K  stores,  “they  were  a  natural 
partner.” 

Figures  so  far  indicate  healthy  par¬ 
ticipation  in  both  of  the  programs. 
Freeman  said.  By  the  end  of  February, 
89,381  coupons  had  been  redeemed, 
though  “it’s  hard  to  say  how  many 
coupons  were  actually  out  there.” 

Shover  said  Circle  K  initially  op¬ 
posed  the  idea  of  adding  coupons  to 
the  stickers  because  of  the  extra  cost. 
“Now,  they’ve  just  been  amazed  at 
what’s  coming  in.  The  bumper  stickers 
are  coded  and  are  easy  to  track,  so  we 
can  tell  what’s  coming  from  the  paper 
and  what  are  bumper  stickers  and 
we’ve  had  unbelievable  redemption 
across  the  board. 

“The  interesting  thing  that  we’ve 
seen  about  the  Suns  promotion  is  that 
we’re  getting  figures  in  from  our  re¬ 
demption  house,  and  right  now,  we’re 
going  through  a  1%  increase  every 
month  for  single-copy  sales,”  she 
added. 

Freeman  said  that  of  the  total  num¬ 
ber  of  redeemed  coupons,  24,121  came 
from  in-paper  ads,  and  “1  think  we’re 
just  beginning  to  see  the  in-paper  re¬ 
demption  figures”  because  the  in-paper 
coupon  redemption  program  began  al¬ 
most  two  months  after  the  Suns  pro¬ 
gram. 

Shover  also  was  excited  by  the 
healthy  in-paper  redemption  figures. 
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Most  papers  don^t 
use  coupon  value 
to  draw  readers 


“What  surprised  me  was  the  in-paper 
has  done  as  well  as  it  has  because  [with 
the  bumper  stickers]  you  have  the  ad¬ 
vantage  of  Circle  K.  If  somebody  goes 
in  and  there’s  a  bumper  sticker,  they 
can  immediately  use  that  coupon  for  a 
single-copy  purchase.” 

Even  though  the  early  figures  are  en¬ 
couraging,  Freeman  said,  the  in-paper 
coupons  may  not  continue  “at  the 
same  level.” 

“We  wanted  to  do  it  for  four  or  five 
weeks  just  to  see  what  the  results  are, 
and  we  may  stop  for  a  while  and  go 
back  and  do  it  again  later. 

“The  coupon  program  is  fairly  inex¬ 
pensive  to  run,  particularly  for  in-pa¬ 
per,”  she  added. 

“You  don’t  have  to  do  much  except 
run  the  ads  and  obviously  [absorb]  the 
cost  of  the  discount.  But  it  seems  pret¬ 
ty  easy  for  us  to  do  and  handle  and 
.  .  .  we’re  hitting  the  market  we  want  to 
hit.” 

Real  estate  ad 
publications  sold 

UNITED  ADVERTISING  Publica¬ 
tions,  the  Dallas-based  operator  of  real 
estate  and  auto  advertising  publications, 
paid  $100  million  for  Harmon  Publish¬ 
ing  Co.’s  real  estate  ad  publications. 

Harmon,  based  in  New  York,  is 
owned  by  Hartz  Group,  whose  holdings 
include  the  weekly  Village  Voice,  New 
York.  In  the  six  years  since  it  was 
founded  by  two  Hartz  executives,  Har¬ 
mon  has  acquired  60  local  publishers 
and  has  grown  to  216  publications  in  31 
states.  Its  1,000  employees  produce 
Harmon  Homes  publications. 

Competing  with  newspapers  for  ad¬ 
vertising  from  real  estate  agents,  they 
are  filled  with  listings,  including  color 
photos,  of  homes  for  sale  and  are  dis¬ 
tributed  free  at  supermarkets  and  street- 
corner  news  racks. 

Owned  by  United  Newspapers  PLC 
in  Great  Britain,  which  owns  the  Lon¬ 
don  Express  newspapers.  United  Adver¬ 
tising  publishes  Buy  Lines  auto  adver¬ 
tising  publications. 

—  George  Garneau 

World  Cup 
paper  planned 

NEW  YORK-BASED  International 
Sports  Publishing  said  it  will  begin  pub¬ 
lishing  June  16  a  daily  color  tabloid,  the 
’94  Cup  Daily,  devoted  to  the  1994 
World  Cup  soccer  tournament. 


by  Dorothy  Qiobbe 

“INSIDE  TODAY’S  ISSUE,  $50  worth 
of  coupons!” 

Until  about  10  years  ago,  news¬ 
papers  weren’t  able  to  say  that. 

In  accordance  with  an  Audit  Bureau 
of  Circulations  regulation,  newspapers 
were  prohibited  from  using  the  total 
value  of  their  coupons  as  a  marketing 
tool. 

The  regulation  was  enacted  mainly 
because  of  concern  that  those  who 
bought  a  newspaper  based  on  its  total 


coupon  value  might,  after  extracting 
the  coupons,  discard  the  rest  of  the  pa¬ 
per  without  looking  at  the  paid  adver¬ 
tising  inside. 

While  the  regulation  was  repealed 
about  10  years  ago,  newspapers  rarely 
promote  the  total  coupon  value  in  any 
given  issue. 

“Most  newspapers  do  [use  coupon 
promotion]  to  some  extent  by  saying 
that  there  are  great  money-saving 
coupons  inside  the  paper,”  said  Carol 
Freeman,  circulation  manager/sales  at 
Phoenix  Newspapers  Inc. 

“It’s  hard  to  promote  an  exact 
amount  because  you  actually  have  to 
get  the  coupons  ahead  of  time  and 
somebody  would  have  to  go  through 
and  count  them.” 

Additionally,  Freeman  said,  “Most 
people  know  the  coupons  are  in  there, 
so  you’re  sort  of  preaching  to  the 
choir.” 

John  Payne,  senior  vice  president/- 
member  services  at  the  Audit  Bureau, 
voiced  a  similar  opinion. 

“I  think  a  lot  of  papers  have  been 
constrained  from  doing  that  because 


they  don’t  have  enough  coupons  for 
every  paper  and  don’t  want  to  advertise 
$80  worth  of  coupons  if  by  chance 
there  is  a  paper  that  is  shorted  ...  if 
the  coupons  aren’t  there,  they  run  the 
risk  of  alienating  their  customers.” 

Also,  Payne  said,  “How  do  you  de¬ 
fine  what  is  a  coupon?  If  you’ve  got  a 
thing  for  10%  off  of  a  car  or  something 
like  that,  is  that  a  coupon  or  not?” 

Perhaps  the  most  significant  reason 
newspapers  don’t  promote  total  cou¬ 
pon  value  is  the  reason  the  Audit  Bu¬ 
reau  regulation  was  repealed:  it  doesn’t 


seem  to  influence  consumers’  newspa¬ 
per  purchasing  decisions. 

Payne  said  that  when  the  Audit  Bu¬ 
reau  was  considering  repeal  of  the  reg¬ 
ulation,  most  data  indicated  that  only 
a  tiny  fraction  of  consumers  was  influ¬ 
enced  by  the  total  value  of  coupons  in 
a  newspaper. 

Houston  Post  and 
Dillard ^s  awards 
benefit  foundation 

THE  HOUSTON  POST  and  Dillard’s 
Department  Stores  said  their  Gaia 
Awards,  which  will  be  presented  in 
April,  will  benefit  the  Houston  chapter 
of  the  Susan  G.  Komen  Breast  Cancer 
Foundation. 

The  annual  awards  are  named  for  the 
ancient  mythological  god  said  to  possess 
the  creative,  nurturing  and  renewing 
qualities  of  the  female  nature. 

They  recognize  selected  women  for 
their  achievements  and  community  ser¬ 
vice. 


Payne  said  that  when  the  Audit  Bureau  was 
considering  repeal  of  the  regulation,  most  data 
indicated  that  only  a  tiny  fraction  of  consumers 
was  influenced  by  the  total  value  of 
coupons  in  a  newspaper. 


Editorfii'Publisher  •  March  19,  1994 


39 


Advertising/Promotion 


Aggregate  budget 
for  NNN  during  three 
years:  $19*5  million 

$6.5  million  for  running  the  sales  program  will 
be  funded  by  the  top  50  newspapers;  additional 
funding  will  be  obtained  through  a  fee  structure 
imposed  on  the  newspapers,  based  on  advertising  sold 


by  Dorothy  Qiobbe 

THE  AGGREGATE  BUDGET  for  the 
National  Newspaper  Network  could 
reach  a  total  of  $19.5  million  during 
three  years,  with  more  than  half  of  the 
amount  going  toward  promotion  ef¬ 
forts  aimed  at  potential  advertisers. 

“[The  $19.5  million]  is  an  all-inclu¬ 
sive  number,”  said  Nicholas  Cannis- 
traro  Jr.,  Newspaper  Association  of 
America  chief  marketing  officer  and 
senior  vice  president  of  marketing. 

He  said  the  NAA  executive  commit¬ 
tee  has  approved  $6.5  million  during 
three  years  to  cover  expenses  associat¬ 
ed  with  running  the  sales  program. 
That  portion  of  the  total  budget  is  be¬ 


ing  funded  by  the  top  50  newspapers  in 
the  country. 

In  addition,  approximately  $13  mil¬ 
lion  is  planned  for  promotional  efforts, 
Cannistraro  said.  “The  balance  [of  the 
$19.5  million]  is  a  less  solid  number 
and  represents  an  expenditure  of  about 
$13  million  over  a  three-year  period 
that  would  represent  the  expenditure 
necessary  to  do  a  trade  promotion 
campaign,  promoting  not  only  NNN 
hut  one  order/one  bill.” 

The  promotional  campaign  likely 
will  he  handled  by  Young  &.  Rubicam 
Inc.  and  will  operate  “with  an  overrid¬ 
ing  objective  of  trying  to  change,  as  ag¬ 


gressively  as  possible,  the  perception  of 
newspapers,”  Cannistraro  said. 

While  the  $13  million  hasn’t  been 
approved  by  the  NAA  executive  board, 
he  said,  “we  have  some  preliminary  ap¬ 
provals  to  get  started.” 

While  the  original  NNN  plan  called 
for  newspaper  participants  to  pay  a 
one-time  $5,000  membership  fee,  that 
idea  has  been  “abandoned  .  .  .  there  is 
no  fee  to  sign  up,”  Cannistraro  said. 

The  promotion  effort  initially  will 
receive  at  least  $250,000  from  a  fund 
that  belonged  to  the  defunct  National 
Advertising  Bureau.  The  carry-over  is 
“what  we  call  our  NAA  marketing  re¬ 
serves,”  Cannistraro  said.  “It’s  really 
the  dowry  that  the  NAB  brought  to 


the  marriage  of  ANPA  [American 
Newspaper  Publishers  Association, 
which  became  the  NAA]  and  NAB  .  .  . 
basically  what  we’re  doing  is  using  that 
reserve  to  develop  the  promotion. 

“We  will  make  a  presentation,  we 
hope,  by  midyear  to  the  executive 
board  concerning  the  recommendation 
of  the  trade  promotion  campaign.  If  we 
get  their  approval,  there  will  be  a  for¬ 
mula  devised  to  fund  that.  It  will  not 
come  out  of  NAA  dues.” 

Additional  funding  for  the  promo¬ 
tion  effort  will  he  obtained  through  a 
fee  structure  imposed  on  the  news¬ 
papers,  based  on  advertising  sold  by 


the  NNN.  Fees  will  range  from  5%  to 
15%,  depending  on  whether  the  news¬ 
paper  is  an  NAA  member  and/or 
NNN  participant. 

“In  order  to  allow  the  NNN  to  oper¬ 
ate  with  a  degree  of  autonomy  so  that 
they  don’t  have  to  keep  checking  back 
with  newspapers  to  see  if  they  want  to 
take  business  at  certain  prices,  we  have 
a  participation  agreement  process,” 
Cannistraro  said. 

The  agreement  authorizes  the  NNN 
to  sell  advertising  space  on  behalf  of 
participating  newspapers  in  the  chosen 
categories.  Newspapers  can  set  a  mini¬ 
mum  rate  that  they  would  accept  from 
an  advertiser  on  a  category-by-catego- 
ry  basis. 

“With  the  needs  of  the  newspaper  in 
mind  and  the  needs  of  the  marketplace 
in  mind,  the  NNN  sales  team  can  go 
and  fashion  programs  that  are  compet¬ 
itive  and  still  maintain  the  integrity  of 
the  newspapers’  pricing  structure,” 
Cannistraro  said. 

NAA  members  who  sign  a  participa¬ 
tion  agreement  with  the  NNN  will  be 
charged  a  5%  sales  commission  for  ad¬ 
vertising  sold  by  the  NNN.  “In  addi¬ 
tion,  that  will  include  a  fee  for  Public- 
itas  handling  the  process  and,  of 
course,  the  agency  commission,  which 
will  come  off  as  well,”  Cannistraro  said. 

NAA  members  who  have  not  signed 
a  participation  agreement  with  the 
NNN  may  face  a  10%  commission. 

“If  NNN  comes  back  with  an  order 
for  an  NAA  paper  that  is  not  an  NNN 
participant,  they  will  be  contacted  and 
asked  if  they  want  the  business,”  Can¬ 
nistraro  said.  “If  they  say  yes,  we  will 
offer  them  the  opportunity  to  sign  the 
participation  agreement  at  that  junc¬ 
ture  at  a  5%  commission  charge.”  If  the 
paper  accepts  the  business  but  declines 
to  sign  the  NNN  participation  agree¬ 
ment,  “they  will  be  charged  a  commis¬ 
sion  of  10%,”  he  said. 

The  most-costly  scenario  would  be 
for  a  non-NAA,  non-NNN  newspaper. 
In  that  case,  if  the  paper  opts  to  accept 
the  advertiser’s  business,  it  would  be 
assessed  a  15%  fee  “in  an  attempt  to 
encourage  newspapers  to  see  the  value 
of  NAA  membership,”  Cannistraro 
said. 

Any  “profits”  made  by  the  NNN  — 
if  sales  exceed  forecasts  —  would  be 
returned  “on  a  share-and-share-alike 
basis”  to  the  top  50  participants  who 
provided  the  sales  program’s  initial 
funding,  Cannistraro  said.  lEiS?? 


The  promotional  campaign  likely  will  be  handled 
by  Young  &  Rubicam  Inc.  and  will  operate  “with 
an  overriding  objective  of  trying  to  change,  as 
aggressively  as  possible,  the  perception  of 
newspapers,”  Cannistraro  said. 
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by  Carl  Wilmington 


Put  your  advertising  in  the  hands  of  the  newspaper  industry's 

Povferfull 


When  publishers  from  newspapers  across  America  get  together  for  their  annual 
invention,  it’s  one  powerful  meeting.  This  year,  the  NAA  Conventidn  will  be  held 
Api^^27  in  San  Francisco.  What  takes  place  at  this  108th  meetin^ill  be  of  great 
interesnl||Meryone  in  the  newspaper  industry.  S 

Ofc8l||[M|t  Editonlll^^  will  be  there  to  cover  the  events  fron^Bt  to  finish. 
And  our  pNk^an  S^H^saders  will  loolynjUif  to  siiiBli^l  thHkails. 


Our  read^  will  be  losing  for  clufs  to  what  wul  iranspli^^ho  wW^^t  1 
convention,  who  will  be  speaking,  what  the  major  topics  wilnHii^s  issu^ 
distribute^l  to  attendees  who  will  be  looking  for  this  convention  infoftls^jpn 

Ad  Reservation  Deadline:  April  8  •  Ad  Materials  Deadline:  April 


Sales  Offices 


New  York . (212)  675-4380 

Chicago . (312)  641-0041 

New  Orleans . (504)  386-9673 

Los  Angeles . (213)  382-6346 

San  Francisco . (415)  421-7950 


Edit(i(S?Piibtisher 

The  Only  Independent  Weekly  Journal  of  Newspapenng 


National,  retail  advertising 
by  category,  region 


BEGINNING  THIS  WEEK  and  sched¬ 
uled  to  appear  on  a  monthly  basis,  Edi¬ 
tor  &  Publisher  will  be  offering  an  as¬ 
sortment  of  newspaper  advertising  data 
provided  by  Competitive  Media. 

The  data  on  page  43  deals  with  1993 
retail  newspaper  advertising  in  12  ad 
categories,  listed  by  eight  regions  in 
four  circulation  groupings.  The  retail 
categories  measured  include  apparel  &. 
accessory;  books,  stationery  &  printing; 


building  materials  and  hardware;  com¬ 
puter  stores  &.  supplies;  consumer  elec¬ 
tronics;  department  stores;  discount 
stores;  drugstores;  food  stores;  furniture 
&  furnishings  stores;  jewelry  stores;  and 
sporting  &.  leisure-time  equipment 
stores. 

The  data  on  page  44  deals  with  1993 
national  advertising  in  13  ad  categories, 
listed  by  eight  regions  in  four  circula¬ 
tion  groupings.  The  national  categories 


measured  include  airlines;  alcohol;  au¬ 
tomotive;  banks  &  savings  institutions; 
computers  &.  software;  credit  cards; 
food  &.  household;  hotels  &.  resorts;  in¬ 
surance;  investment  services/mutual 
funds;  motion  pictures;  tobacco;  and 
utilities  &  communications. 

Food,  department  and  furniture 
stores  were  the  largest  retail  advertisers, 
while  motion  pictures,  automotive,  and 
banks  &.  savings  institutions  were  the 
largest  national  advertisers. 

In  coming  months,  advertising  inch¬ 
es  broken  out  by  specific  newspapers 
and  markets  for  national  and  retail  ad¬ 
vertising  will  be  offered  along  with  oth¬ 
er  ad  data  provided  by  Competitive  Me¬ 
dia. 


Newspapers  Measured  for  Linage  Charts  by  Region  and  Market 


Baltimore 

Philadelphia 

Philadelphia 

Washington 

Washington 


Mid-Atlantic 


Baltimore  Sun 
Philadelphia  Daily  News 
Philadelphia  Inquirer 
Washington  Post 
Washington  Times 


New  York 

Philadelphia 

Philadelphia 

Philadelphia 

Philadelphia 

Philadelphia 

Philadelphia 


Woodbridge,  N.J.,  News  Tribune 
Allentown,  Pa.,  Morning  Call 
Bucks  County,  Pa.,  Courier  Times 
Burlington  County,  N.J.,  Times 
Camden  (N.J.)  Courier  Post 
Doylestoum  (Pa.)  Intelligencer 
Easton  (Pa.)  Express 


North  Central 


New  England 


Chicago 

Arlington,  111.,  Daily  Herald 

Chicago 

Chicago  Sun-Times 

Chicago 

Chicago  Tribune 

Chicago 

Naperville  Herald 

Cincinnati 

Cincinnati  Enquirer 

Cincinnati 

Cincinnati  Post 

Cleveland 

Cleveland  Plain  Dealer 

Detroit 

Detroit  Free  Press 

Detroit 

Detroit  News 

Detroit 

Macomb  Daily  Tribune 

Detroit 

Oakland  Press 

Detroit 

Royal  Oak  Daily  Tribune 

Kansas  City 

Kansas  City  Star 

Milwaukee 

Milwaukee  Journal 

Milwaukee 

Milwaukee  Sentinel 

Minneapolis/St.  Paul  Minneapolis  Star  Tribune 

Minneapolis/St.  Paul  St.  Paul  Pioneer  Press 

Pittsburgh 

Pittsburgh  Post-Gazette 

St.  Louis 

St.  Louis  Post-Dispatch 

Northeast 

Indianapolis 

Indianapolis  News 

Indianapolis 

Indianapolis  Star 

New  York 

Asbury  Park  (N.J.)  Press 

New  York 

Bergen  County,  N.J.,  Record 

New  York 

Bridgewater,  N.J.,  Courier-News 

New  York 

Greenwich  (Conn.)  Time 

New  York 

Newsday 

New  York 

Morristown,  N.J.,  Daily  Record 

New  York 

East  Brunswick,  N.J.,  Home  News 

New  York 

New  York  Daily  News 

New  York 

New  York  Post 

New  York 

New  York  Times 

New  York 

Newark  Star-Ledger 

New  York 

Passaic,  N.J.,  North  Jersey  Herald  News 

New  York 

Stamford  (Conn.)  Advocate 

New  York 

White  Plains  (N.Y.)  Reporter  Dispatch 

Boston 

Boston 

Boston 

Boston 

Boston 

Boston 

Boston 

Boston 

Hartford 

Hartford 

Hartford 

Hartford 

Hartford 

Hartford 


Boston  Globe 
Boston  Herald 
Brockton  Enterprise 
Lawrence  Eagle-Tribune 
Lowell  Sun 
Middlesex  News 
Nashua,  N.H.,  Telegram 
Quincy  Patriot  Ledger 
Bristol  Press 
Hartford  Courant 
Manchester  Journal  Inquirer 
Meriden  Record-Journal 
Middletown  Press 
New  Britain  Herald 


Northwest 


Denver 
Denver 
San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
San  Francisco 
Seattle 
Seattle 
Seattle 
Seattle 
Seattle 
Seattle 


Denver  Post 
Rocky  Mountain  News 
Alameda  Times-Star 
Antioch  Daily  Ledger-Post  Dispatch 
Contra  Costa  Times 
Fremont  Argus 
Hayward  Daily  Review 
Marin  Independent  Journal 
Oakland  Tribune 
Petaluma  Argus-Courier 
Pleasanton  Tri-Valley  Herald 
Pleasanton  Valley  Times 
Richmond  West  County  Times 
San  Francisco  Chronicle 
San  Francisco  Examiner 
San  Jose  Mercury  News 
San  Mateo  Times 
Santa  Rosa  Press  Democrat 
Bellevue  Journal  American 
Everett  Herald 
Olympia  Olympian 
Portland  Oregonian 
Seattle  Post-Intelligencer 
Seattle  Times 


Seattle  Tacoma  Morning  News  Tribune 

Seattle  Valley  Daily  News 


South  Central 


Dallas/Fort  Worth 

Dallas  Morning  News 

Dallas/Fort  Worth 

Fort  Worth  Star- Telegram 

Houston 

Houston  Chronicle 

Houston 

Houston  Post 

Southeast 

Atlanta 

Atlanta  Journal 

Atlanta 

Atlanta  Journal  &  Constitution 

Charlotte 

Charlotte  Observer 

Miami/Fort  Lauderdale 
Miami/Fort  Lauderdale 
Miami/Fort  Lauderdale 

Miami/Fort  Lauderdale 
Orlando 

Tampa/St.  Petersburg 
Tampa/St.  Petersburg 


Diario  Las  Americas 
El  Nuevo  Herald 
Fort  Lauderdale 
Sun-Sentinel 
Miami  Herald 
Orlando  Sentinel 
St  Petersburg  Times 
Tampa  Tribune 


Southwest 


Los  Angeles  Camarillo  Daily  News 

Los  Angeles  Ontario  Inland  Valley  Daily  Bulletin 
Los  Angeles  La  Opinion 

Los  Angeles  Long  Beach  Press-Telegram 

Los  Angeles  Los  Angeles  Daily  News 

Los  Angeles  Los  Angeles  Times 

Los  Angeles  Orange  County  Register 

Los  Angeles  Oxnard  Press-Courier 

Los  Angeles  Pasadena  Star-News 

Los  Angeles  Riverside  Press-Enterprise 

Los  Angeles  San  Bernadino  Sun 

Los  Angeles  San  Gabriel  Valley  Tribune 

Los  Angeles  Simi  Valley  Enterprise 

Los  Angeles  Thousand  Oaks  News-Chronicle 

Los  Angeles  Torrance  Daily  Breeze 

Los  Angeles  Ventura  Star-Free  Press 

Los  Angeles  Ventura  Sun 

Phoenix  Arizona  Republic 

Phoenix  Phoenix  Gazette 

Sacramento-Stockton  Sacramento  Bee 

San  Diego  Chula  Vista  Star  News 

San  Diego  El  Cajon  Daily  Californian 

San  Diego  Escondido  Times  Advocate 

San  Diego  Oceanside  Blade  Citizen 

San  Diego  San  Diego  Union- Tribune 
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1993  Retail  Newspaper  Advertising 

in  Selected  Categories 

Mid-Atlantic  New  England 

North  Central 

Northeast 

Northwest 

South  Central 

Southeast 

Southwest 

Apparel  &  Accessory  Stores 

Under  50,000 

31,680 

8,134 

12,686 

35,190 

50,001  to  100,000 

8,738 

32,446 

37,415 

60,888 

41338 

100,001  to  199,999 

43,591 

65,614 

37,692 

60,889 

46,766 

39,935 

Over  200,000 

115,071 

84,884 

289,868 

265,675 

215,626 

266345 

98,163 

183,668 

Books,  Stationery  &  Printing 
Under  50,000 

5,872 

2,437 

2,006 

9,121 

50,001  to  100,000 

3,875 

2,293 

5,057 

13,090 

8,927 

100,001  to  199,999 

3,570 

9,479 

6,197 

5,934 

10,022 

8,460 

Over  200,000 

17,561 

7392 

34,408 

24,025 

36,912 

27307 

7,925 

36382 

Building  Material  and 
Hardware 

Under  50,000 

44,005 

50,037 

24,181 

46,063 

50,001  to  100,000 

36,340 

33,426 

27,401 

117,910 

62,867 

100,001  to  199,999 

62,031 

83,564 

62,152 

41,178 

88,400 

46319 

Over  200,000 

86,071 

61,905 

309,916 

10133 

220317 

173,420 

81,972 

211358 

Computer  Stores  &  Supplies 

Under  50,000 

1,194 

463 

13,078 

9,626 

50,001  to  100,000 

946 

3,011 

10,220 

8,468 

23335 

100,001  to  199,999 

11,725 

6,305 

31,142 

14,391 

11,488 

11381 

Over  200,000 

103,179 

40,746 

174,426 

105,407 

236,338 

144,720 

68367 

195,436 

Consumer  Electronics 

Under  50,000 

35,283 

37,176 

185,108 

187,494 

50,001  to  100,000 

62,848 

20,457 

78,623 

509,6% 

307,529 

100,001  to  199,999 

109,341 

82,660 

115,803 

143,163 

413,630 

387,417 

Over  200,000 

368,551 

151,726 

609,176 

572,308 

1350365 

507,486 

574,915 

1347,738 

Department  Stores 

Under  50,000 

90,929 

43,238 

116,846 

85360 

50,001  to  100,000 

89,501 

103,491 

138,865 

637,778 

410327 

100,001  to  199,999 

399,807 

180,070 

308,324 

266,649 

472,174 

191,087 

Over  200,000 

1,089,315 

444,594 

2,042,873 

1,125,773 

1,802,198 

1,426,847 

760315 

2,062,628 

Discount  Stores 

Under  50,000 

34,626 

24,271 

10,745 

39,556 

50,001  to  100,000 

20,215 

44,728 

27,517 

83378 

61,999 

100,001  to  199,999 

57,834 

119,056 

70,496 

44,217 

61,952 

60,549 

Over  200,000 

82,695 

117,836 

337,954 

111,907 

220389 

125382 

90364 

274350 

Drugstores 

Under  50,000 

22,551 

2,863 

10,478 

9,067 

50,001  to  100,000 

10,995 

11,207 

18,295 

14,985 

34,819 

100,001  to  199,999 

30,874 

44,211 

14,959 

11,863 

16,381 

9,258 

Over  200,000 

89,822 

58,141 

102,732 

41,781 

51,078 

13,647 

33,912 

60,744 

Food  Stores 

Under  50,000 

30,299 

51,007 

38,422 

2369,478 

50,001  to  100,000 

47,727 

105,468 

179,739 

194,139 

131,304 

100,001  to  199,999 

110,871 

58332 

43,037 

172,843 

124,526 

332,704 

Over  200,000 

492,337 

23,023 

515,369 

473,012 

269,455 

513,109 

154,467 

1,186,809 

Furniture  &  Furnishings 
Stores 

Under  50,000 

55,228 

107,118 

55,083 

128,074 

50,001  to  100,000 

58,665 

100,512 

142,564 

451,000 

229,891 

100,001  to  199,999 

191,934 

174,835 

128,151 

290,049 

307,414 

176,408 

Over  200,000 

437,934 

203,959 

1,087,644 

918,549 

1,095315 

701376 

612,089 

1,041,856 

Jewelry  Stores 

Under  50,000 

14,036 

3,207 

4,192 

10,403 

50,001  to  100,000 

1,726 

4,998 

15,343 

21,226 

19,037 

100,001  to  199,999 

10,822 

25,643 

12,767 

20,587 

17,633 

11,382 

Over  200,000 

36,693 

26,477 

61,124 

67,719 

73,879 

48,160 

52,624 

86,273 

Sporting  &  Leisure  Time 
Equipment 

Under  50,000 

23,992 

28,955 

21,427 

45,919 

50,001  to  100,000 

14,601 

16,485 

33,332 

103,9% 

55,953 

100,001  to  199,999 

53,947 

51,276 

38,890 

41,420 

93,311 

65,735 

Over  200,000 

106,751 

43,338 

269,055 

138,352 

376,405 

283,472 

99,588 

392,716 

Source;  Competitive  Media 

Figures  are  in  inches.  Some  circulation  categories  have 

no  figures  because  papers  of  that  size  were  not  measured  in  those  regions. 
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1993  National  Newspaper  Advertising 
in  Selected  Categories 


Airlines 
Under  50,000 
50,001  to  100,000 
100,001  to  199,999 
Over  200,000 

Alcohol 

Under  50,000 
50,001  to  100,000 
100,001  to  199,999 
Over  200,000 

Automotive 

Under  50,000 
50,001  to  100,000 
100,001  to  199,999 
Over  200,000 

Banks  &  Savings  Institutions 

Under  50,000 
50,001  to  100,000 
100,001  to  199,999 
Over  200,000 

Computers  &  Software 

Under  50,000 
50,001  to  100,000 
100,001  to  199,999 
Over  200,000 

Credit  Cards 
Under  50,000 
50,001  to  100,000 
100,001  to  199,999 
Over  200,000 

Food  &  Household 
Under  50,000 
50,001  to  100,000 
100,001  to  199,999 
Over  200,000 

Hotels  A  Resorts 

Under  50,000 
50,001  to  100,000 
100,001  to  199,999 
Over  200,000 

Insurance 
Under  50,000 
50,001  to  100,000 
100,001  to  199,999 
Over  200,000 

Investment  SvcsTMutual  Funds 

Under  50,000 

50,001  to  100,000 

100,001  to  199,999 

Over  200,000 

Motion  Pictures 
Under  50,000 
50,001  to  100,000 
100,001  to  199,999 
Over  200,000 

Tobacco 
Under  50,000 
50,001  to  100,000 
100,001  to  199,999 
Over  200,000 

Utilities  6c  Communications 
Under  50,000 
50,001  to  100,000 
100,001  to  199,999 
Over  200,000 


Atlantic 

New  England 

North  Central 

Northeast 

Northwest 

839 

328 

11,495 

475 

6,905 

26,097 

53,623 

14,115 

1318 

15325 

37,059 

39,829 

75354 

65,6% 

146372 

1%,642 

186319 

234 

287 

467 

41 

157 

264 

1,968 

1,021 

225 

601 

528 

1,959 

2,673 

1,729 

4,447 

11,997 

9,249 

14,467 

15,039 

24324 

17,038 

11329 

34,774 

92,751 

53,066 

27,643 

58336 

76,109 

90,082 

142,154 

95317 

346,182 

226,704 

355,122 

61338 

29,040 

54,080 

41,207 

33370 

133366 

273,108 

114,978 

182306 

90,990 

143,101 

176,100 

227,216 

141381 

376,490 

443,559 

395,111 

24 

32 

37 

506 

285 

490 

1,786 

237 

2,083 

354 

535 

11,712 

6,619 

22,006 

13,248 

25,694 

310 

42 

185 

151 

182 

452 

581 

313 

158 

815 

202 

88 

6,920 

2,870 

7301 

11,429 

7352 

859 

1,843 

4,053 

1305 

2,173 

1,686 

14,534 

4,406 

12,951 

7379 

5,986 

9300 

11,936 

6326 

42,951 

17,865 

46,239 

4,016 

2,440 

8,237 

4,677 

2,860 

11,715 

35,491 

20,272 

11,779 

19,679 

31325 

23,150 

71,791 

92,892 

124,747 

188,602 

153394 

4,606 

2,071 

16329 

1,773 

847 

5339 

44,529 

9,233 

12,880 

7,661 

7,437 

35351 

23391 

17,924 

33362 

28339 

53,630 

1344 

292 

2,483 

713 

1,249 

5347 

14,076 

4,217 

2,872 

13,940 

6,849 

13,216 

34378 

16342 

60,404 

68,615 

58,411 

5,895 

4,979 

33,777 

103 

13,809 

15,663 

109,275 

57304 

27,701 

3396 

83308 

75,912 

204315 

114,079 

237330 

471,464 

405,233 

905 

768 

774 

516 

651 

1,155 

2388 

1,708 

1,995 

1384 

1330 

2,435 

1,731 

1345 

5335 

3,803 

4310 

16,800 

8390 

13,643 

7,108 

16383 

29370 

92,799 

39,601 

36,992 

46,400 

23,530 

49,638 

83,408 

82301 

284,638 

125,192 

251,223 

Source:  Competitive  Media 

Figures  are  in  inches.  Some  circulation  categories  have  no  figures  because  papers  of  that  size  were  not  measured  in  those  regiorw. 
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VESI I  LURNT  THIS  LATEST  DRTH 


Market  Guide 


Street  Address 


1994  Editor  &  Publisher  Market  Guide 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets.  (Published  Nov.  1993) 

_  One  to  (our  copies:  $100  per  copy. 

_  Bulk  orders  of  5  or  more:  $92  per  copy. 

-  International  orders  (outside  U.S  or  Canado):  $1 25  per  copy. 

_  Atorket  Guide  and  CD  ROM:  $395. 

1994  Editor  &  Publisher  International  Year  Book 

The  encyclopedia  of  the  newspaper  industry.  (Published  April  1994) 

-  One  to  (our  copies:  $100  per  copy. 

-  Bulk  orders  of  5  or  more:  $92  per  copy. 

- -  International  orders  (outside  U.S.  or  Conodo):  $125  per  copy. 

- Year  Book  and  CD-ROM  without  listing  capabilities:  $495. 

- Year  Book  and  CD-ROM  ^  listing  capabilities:  $895. 

Total  for  this  order  $ _  Payment  required  with  order. 

_ Title _  _ 

_  VISA/MC  account  # _ _ _ _ 

_ Ste./Apt.  Exp,  date _ 


HttwixlirasiHSolbollI 
iW  Marktl  Gtiiit  oa4 
Yra  looli  CD-ROMs  ne  | 
stMk,  pleose  nD 
(2lt)67S-t38DExl. 

333  lor  prioij. 
lor  ledakoi  iaiorKolm  | 
(ol  Ell.  444 


Business  c«cu  onr  og  corEGom 

1.  Newspaper 

2.  Newspaper  Equip.  Manufacturer 

3.  Syndicale/ News  Service 

4.  Advertising  Agency 

5.  Public  Relations  Firm 

6.  Legal  Firm 

7.  Government 

8.  Manufacturer -General 

9.  Manufacturer- Auto  &  Truck 

10.  Manufacturer -Food 

11.  Service  Industry 

12.  University /Public  Library 

13.  Financial 

14.  Retail 

15.  Public  Transportation 

16.  Individual 

17.  Publishing  Other  Than  Newspaper 

18.  Real  Estate 


foymeflt  rrtiisl  be  in  U.S.  funris  onii  ortompgny  nil  orders. 
CA,  Dislrid  of  (olumbio..  lA  and  NY  residents  please  odd 
oppliroble  soles  lax.  Pleose  proxide  (omplele  street 
oddress  (illt  zip  rode  lor  UPS  delivery  FOR  CREDII  (AIID 
OIDEIS:  Fox  order  to  (2121 6t1-b939.  All  soles  linol. 


AFFIX 

POSTAGE 

HERE 


EditorS'Publisher 

Circulation  Department 
1 1  West  1 9th  Street 
NewYork,  NY  10011-4234 


January  1994 
Advertising  Data 

Because  of  the  merger  of  Media 
Central  and  LNA  Newspaper,  linage 
information  formerly  supplied  by  LNA 
is  not  available  at  this  time. 

Linage  formerly  supplied  by  LNA 
will  he  supplied  by  Competitive  Media, 
the  company  resulting  from  the  mer¬ 
ger,  when  a  new  method  of  recording 
linage  information  has  been  chosen. 

At  that  time,  linage  information  for 
previous  months  will  be  available  on 
diskette  from  E&P. 


ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 


1994  1993 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


ALBANY,  N.Y. 


Times  Union-a/d 

ROP  Local 

19.447 

18.912 

Preprint  Local . 

19.878 

24.595 

ROP  National . 

4.362 

3.074 

Classilied . 

24.430 

22.958 

Total . 

.  68.117 

69.539 

*  Indicates  newspapers  reporting  figures  in  lines. 


1994  1993 

FULL  PART  FULL  PART 

RUN  RUN  RUN  RUN 

Times  Union-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National... 

Classilied . 

Total .  90,689  74,358 

GRAND  TOTAL...  158.806  143.897 

YEAR  TO  DATE ...  1 58.806  1 43.897 


ALBANY,  ORE. 


Democrat-Herald-e 


ROP  Local . 

17.606 

16.398 

ROP  National . 

85 

Classilied . 

18.037 

15.012 

GRAND  TOTAL... 

35.643 

31.495 

YEAR  TO  DATE... 

35.643 

31.495 

BANGOR, 

MAINE 

Daily  News-m 

ROP  Local . 

.  11,493 

4,856 

11,780 

5,103 

Preprint  Local . 

2,430 

17.699 

648 

17,923 

ROP  National . 

1,153 

748 

Classified . 

9,119 

93 

9.801 

94 

Total . 

.  24,195 

22,648 

22,977 

23,120 

Daily  News-S 

ROP  Local . 

.  6,642 

1,614 

5.998 

1.368 

Preprint  Local . 

.  1,529 

17,710 

22,725 

ROP  National . 

.  55 

132 

Preprint  National. 

.  19.886 

16.848 

Classified . 

.  10.029 

8,542 

Total . 

.  38.141 

19,324 

31,520 

24.093 

GRAND  TOTAL...  62.336 

41,972 

54,497 

47,213 

YEAR  TO  DATE...  62,336 

41,972 

54,497 

47,213 

1994  1993 


FULL  PART  FULL 

PART 

RUN  RUN  RUN 

RUN 

BENNINOTON,  VT. 

Banner-m 

ROP  Local . 

7201 

Preprint  Local . 

1.177 

ROP  National . 

354 

Preprint  National . 

228 

Classilied . 

5.973 

GRAND  TOTAL... 

14,933 

YEAR  TO  DATE... 

1ri,933 

BINGHAMTON,  N.Y. 

Press  &  Sun-Bulletin-m 
ROP  Local . 

24,b3T 

24,071 

Preprint  Local . 

19,512 

3,352 

18,794 

4.613 

ROP  National 

Preprint  Nalicnal 

1,702 

7 

559 

Classilied . 

21,719 

22,499 

Total . 

67,616 

3,359 

65,923 

4.613 

Press  &  Sun-Bulletin-S 
ROP  Local . 

12,754 

14,641 

Preprint  Local . 

26,897 

12,647 

28,425 

10,172 

ROP  National 

238 

157 

Preprint  National . 

17,209 

14.523 

Classilied . 

7,669 

7.152 

Total . 

64,767 

12,647 

64,898 

10,172 

GRAND  TOTAL... 

132,383 

16,006 

130,821 

14.785 

YEAR  TO  DATE... 

132,383 

16,006 

130,821 

14,785 

BLOOMINGTON,  IND. 

Herald-Times-mS 


ROP  Local . 

24,259 

24.206 

Preprint  Local . 

54,317 

55,171 

ROPNalional . 

155 

461 

Preprint  National . 

7,090 

6.403 

Classified . 

28.858 

27.654 

GRAND  TOTAL... 

114,679 

113.895 

YEAR  TO  DATE... 

114,679 

113,895 

10.528 

9,983 

42,915 

32,000 

1,981 

1,870 

22,795 

18,330 

12,470 

12,175 

DO  YOU  KNOW  EVERYTHING  YOU  SHOULD 
ABOUT  YOUR  NEXT  POTENTIAL  PARTNER? 


•  Strange  Bedfellows? 

The  Detroit  News  and  Ameritech  advertising  services... Knight-Ridder  and  Bell  Atlantic... Cox 
Enterprises  and  Bell  South... Times  Mirror  and  Pacific  Telesis.  These  are  but  a  few  of  the  alliances 
that  are  in  the  forefront  of  the  movement  toward  cooperation  between  newspapers  and  telephone 
companies.  The  catalyst  for  this  cooperation?  The  understanding  that  the  combination  of  news 
content  and  classified  advertising  expertise  with  white  pages  database  and  telecommunications 
network  technology  is  a  model  for  success  in  the  information  age. 

•  Where  Do  You  Get  the  Full  Story? 

At  The  New  Technologies  for  Directory  Publishers  Conference,  brought  to  you  by  The  Kelsey 
Group,  co-sponsors  with  Editors  Publisher oi  the  recent  Interactive  Newspapers  ’94:  The  Multimedia 
Mission  Conference.  This  is  the  one  place  where  newspapers  can  learn  everything  they  need  to  know, 
everything  they  should  know,  about  the  Yellow  Pages  and  directory  industry  and  its  new  technologies 
-  including  new  media. 

•  Why  Should  a  Savvy  Newspaper  Executive  Attend  a  Conference  on  Electronic  Publishing? 

Because  these  days  it’s  critical  to  know  everything  you  can  about  your  next  potential  partner.  Anyone 
who  needs  to  know  about  the  future  of  publishing  should  not  miss  this  important  event! 

The  New  Technologies  for  Directory  Publishers  Conference 
April  6-8, 1 994,  Marriott  Marquis  Atlanta 

Call  Natalie  Kaye  today  at  (609)  730-1 000  for  a  complete  program  and  registration  information 

,  1111  The  Kelsey  Group 
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1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

BUI 

FFALOi 

,  N.Y. 

News-a/d 

ROP  Local . 

24,080 

25,177 

Preprint  Local . 

2,456 

3,670 

933 

5,965 

ROP  National . 

4.809 

3,891 

Classilied . 

25.534 

26,134 

Total . 

56,879 

3,670 

56,135 

5,965 

News-S 

ROP  Local . 

14.988 

16,125 

Preprint  Local . 

4.714 

8,170 

2,967 

10,948 

ROP  National 

3,521 

5,661 

Preprint  National . 

9,304 

340 

8,747 

Classified . 

11,010 

11,893 

Total . 

34,233 

17,474 

36,986 

19,695 

GRAND  TOTAL... 

91,112 

21,144 

93,121 

25,660 

YEARTODATB... 

91,112 

21,144 

93,121 

25,660 

CASA  GRANDE,  ARIZ. 

Dispatch-e 

ROP  Local . 

10,330 

10,065 

ROP  National . 

1,002 

744 

Classilied . 

11,174 

9,907 

GRAND  TOTAL... 

22,506 

20,716 

YEAR  TO  DATE... 

22,506 

20,716 

CHAMPAIGN,  ILL. 

News-Gazette-eS 

ROP  Local . 

28,962 

221 

32,555 

70 

Preprint  Local . 

70,047 

25,026 

67.854 

26,703 

ROP  National . 

1,020 

810 

Preprint  National . 

28,251 

23,736 

Classified . 

28.752 

26,302 

GRAND  TOTAL... 

157,032 

25,247 

151,257 

26,773 

YEARTODAH... 

157,032 

25,247 

151,257 

26,773 

CHARLOTTE,  N.C. 

Observer-mS 

ROP  Local . 

56,645 

80,175 

55,983 

80,779 

Preprint  Local . 

7,309 

45,791 

5,673 

50,722 

ROP  National . 

4,528 

183 

4,330 

61 

Preprint  National . 

15,120 

72 

13,612 

144 

Classified... 

99,548 

52,335 

95,184 

41,922 

GRAND  TOTAL... 

183,150 

178,556 

174,782 

173,628 

YEAR  TO  DATE... 

183,150 

178,556 

174,782 

173,628 

CONWAY 

,  ARK 

Log  Cabin  Democrat-eS 

ROP  Local . 

20,087 

18,289 

Preprint  Local . 

11,339 

10,495 

ROP  National . 

24 

20 

Classified . 

8,837 

7,605 

GRAND  TOTAL... 

40,287 

36,409 

YEAR  TO  DATE... 

40,287 

36,409 

DETROIT, 

MICH. 

News/Free  Press-meS 

ROP  Local . 

90,832 

44,817 

92,274 

38,561 

Preprint  Local . 

43,885 

52,189 

33,200 

59,672 

ROP  National . 

14,426 

211 

13,269 

380 

Preprint  National . 

10,711 

2,316 

15,993 

Classified... 

82,986 

71,217 

GRAND  TOTAL... 

242,840 

99,533 

225,952 

98,613 

YEAR  TO  DATE... 

242,840 

99,533 

225,952 

98,613 

DULUTH, 

MINN. 

News-Tribune-mS 

ROP  Local . 

27,514 

3,611 

22,583 

3,717 

Preprint  Local . 

26,903 

37,219 

22,268 

36,533 

ROP  National . 

782 

1,180 

Preprint  National . 

25,625 

21,750 

Classified.. 

48,217 

42,396 

GRAND  TOTAL... 

129,041 

40,830 

110,177 

40,250 

YEAR  TO  DATE... 

129,041 

40,830 

110,177 

40,250 

DURHAM,  N.C. 

Herald-Sun-mS 


ROP  Local . 

33,462 

35,673 

Preprint  Local 

39 

37 

45 

34 

ROP  National . 

647 

1,131 

Preprint  National . 

20 

21 

Classified 

45,714 

44,847 

GRAND  TOTAL... 

79,882 

37 

81,717 

34 

YEAH  TO  DATE... 

79,882 

37 

81,717 

34 

1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

FORT  LAUDEE 

(DALE, 

,  FLA. 

Sun-Sentinel-mS 

ROP  Local . 

127,142 

191,996 

115,323 

184,426 

Preprint  Local . 

45,438 

52,754 

45,778 

38,226 

ROP  National . 

20,701 

7,320 

18,113 

948 

Preprint  National . 

25,826 

1,328 

21,560 

3,464 

Classified.. 

213,528 

64,233 

191,826 

80,440 

GRAND  TOTAL... 

432,635 

317,631 

392,600 

307,504 

YEAR  TO  DATE... 

432,635 

317,631 

392,600 

307,504 

FORT  WAYNE,  IND. 

Journal-Gazette-m 

ROP  Local . 

27,247 

2,472 

26,204 

3,338 

Preprint  Local . 

16,162 

40,887 

17,364 

37,531 

ROP  National . 

Classified.. 

684 

38,700 

1,350 

517 

35,621 

1,843 

Total . 

82,793 

44,709 

79,706 

42,712 

News-Sentinel-e 

ROP  Local . 

26,158 

2,472 

25,106 

3,338 

Preprint  Local . 

16,162 

40,623 

17,364 

65,486 

ROP  National . 

Classified. 

638 

38,700 

1,350 

580 

35,361 

1,843 

Total . 

81,658 

44,445 

78,411 

70,667 

Journal-Gazette-S 

ROP  Local . 

Preprint  Local . 

11,821 

22,504 

31,169 

12,552 

22,195 

22,864 

ROP  National . 

Preprint  National . 

Classified. 

Total . 

634 

20,088 

21,607 

76,654 

31,169 

1,002 

17,620 

20,632 

74,001 

22,864 

GRAND  TOTAL... 

,  241,105 

120,323 

232,118 

136,243 

YEAR  TO  DATE.., 

,  241,105 

120,323 

232,118 

136,243 

FREDERICK,  MD. 


Post  &  News-m/e 

ROP  Local . 

28,726 

32,599 

Preprint  Local . 

71,106 

72,176 

ROP  National . 

267 

292 

Classified 

32,478 

34,216 

GRAND  TOTAL... 

132,577 

139,283 

YEAR  TO  DATE... 

132,577 

139,283 

GRAND  FORKS, 

N.D. 

Herald-mS 

ROP  Local . 

20,623 

20,646 

Preprint  Local . 

46,299 

28,754 

ROP  National . 

300 

343 

Preprint  National . 

17,507 

15,105 

Classified . 

17,802 

17,424 

GRAND  TOTAL... 

102,531 

102,278 

YEAR  TO  DATE... 

102,531 

102,278 

GRAND  ISLAND, 

NEB. 

Independent-mS 


ROP  Local . 

30,084 

29,897 

Preprint  Local . 

24,558 

7,848 

21,208 

7,168 

ROP  National . 

1,259 

766 

Preprint  National . 

580 

1,199 

Classified . 

14,195 

13,674 

GRAND  TOTAL... 

70,676 

7,848 

66,744 

7,168 

YEAR  TO  DATE... 

70,676 

7,848 

66,744 

7,168 

GREENSBURG,  PA. 


Tribune-Review-m 

ROP  Local . 

17,695 

17,626 

Preprint  Local . 

7,016 

13,201 

10,634 

8,684 

ROP  National . 

792 

558 

Classified . 

27,726 

39,443 

Total . 

53,229 

13,201 

68,261 

8,684 

Tribune-Review-S 

ROP  Local . 

18,326 

23,858 

Preprint  Local . 

12,297 

20,375 

40,770 

16,568 

ROP  National . 

223 

535 

Preprint  National . 

28,990 

21,840 

Classilied . 

19,187 

24,279 

Total . 

79,023 

20,375 

111,282 

16,568 

GRAND  TOTAL... 

132,252 

33,576 

179,543 

25,252 

YEAR  TO  DATE... 

132,252 

33,576 

179,543 

25,252 

1994  1993 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

HUTCHINSON,  KAN. 


News-mS 


ROP  Local . 

19,661 

16,150 

Preprint  Local . 

11,575 

60,820 

12,297 

59,034 

ROP  National . 

348 

452 

Preprint  National . 

27,379 

12,553 

Classified . 

21,676 

17,349 

GRAND  TOTAL... 

80,639 

60,820 

58,801 

59,034 

YEAR  TO  DATE... 

80,639 

60,820 

58,801 

59,034 

JACKSONVILLE,  FLA. 

Florida  Times-Union-mS 


ROP  Local 

57,294 

24,560 

60.338 

26,303 

Preprint  Local . 

83,850 

81,270 

ROP  National . 

6,122 

8,953 

Preprint  National . 

29,412 

26,832 

Classified . 

78,321 

75,691 

GRAND  TOTAL... 

254,999 

24,560 

253,084 

26,303 

YEAR  TO  DATE... 

254,999 

24,560 

253,084 

26,303 

LINCOLN,  NEB. 

Journal  Star-meS 


ROP  Local . 

39,614 

36,464 

Preprint  Local . 

60,142 

61,092 

ROP  National . 

626 

616 

Preprint  National . 

15,163 

16,226 

Classilied . 

36,328 

31,398 

GRAND  TOTAL... 

151,873 

145,796 

YEAR  TO  DATE... 

151,873 

145,796 

LOGANSPORT,  IND. 

Pharos-Tribune-eS 


ROP  Local . 

12,411 

13,585 

Preprint  Local . 

22,424 

25,018 

ROP  National . 

17 

154 

Preprint  National . 

1,829 

916 

Classilied . 

4,694 

8,514 

GRAND  TOTAL... 

41,375 

48,187 

YEAR  TO  DATE... 

41,375 

48,187 

LONG  BEACH,  CALIF. 

Press-Telegram-m 


ROP  Local . 

42,675 

21,284 

42,392 

25,175 

Preprint  Local . 

24,484 

44-.932 

38,316 

36,890 

ROP  National . 

8,360 

1,273 

7,015 

2,064 

Preprint  National . 

20,093 

16,316 

Classified . 

48,528 

1,265 

44,071 

4,047 

GRAND  TOTAL... 

144,140 

68,754 

148,110 

68,176 

YEAR  TO  DATE... 

144,140 

68,754 

148,110 

68,176 

LOUISVILLE,  KY. 


Courler-Journal-a/d 

ROP  Local . 

35,410 

15,099 

31,583 

14,829 

Preprint  Local . 

35,873 

58,082 

ROP  National . 

959 

63 

325 

Preprint  National . 

90 

Classified . 

20,005 

11,084 

22,472 

14,396 

Total . 

56,374 

62,119 

54,380 

87,397 

Courier-Journal-S 

ROP  Local . 

21,453 

142 

23,513 

158 

Preprint  Local . 

47,725 

56,495 

ROP  National . 

656 

330 

Preprint  National . 

20,525 

17,203 

Classified . 

14,426 

15,313 

Total . 

36,535 

68,392 

39,156 

73,856 

GRAND  TOTAL... 

92,909 

130,511 

93,536 

161,253 

YEAR  TO  DATE... 

92,909 

130,511 

93,536 

161,253 

MANCHESTER, 

N.H. 

Union  Leader-m 

ROP  Local . 

31,585 

32.829 

ROP  National . 

651 

815 

Classified . 

26,898 

25,731 

Total . 

59,143 

59,375 

N.H.  Sunday  News-S 

ROP  Local . 

15,761 

14,174 

ROP  National . 

114 

434 

Classified . 

19,541 

18,882 

Total . 

35,416 

33,490 

GRAND  TOTAL... 

94,550 

92,865 

YEAR  TO  DATE... 

94,550 

92,865 

♦Indicates  newspapers  reporting  figures  in  lines. 
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NAA  ANNUAL  CONVENTION  •  APRIL  24-27 

you  Be  In 
San  Francisco? 

Make  sure  your  associates  and  friends  know! 

One  of  the  long-standing  services  Editor  &  Publisher  has  provided  attendees  of  this 
annual  convention  is  compilation  and  publication  of  “Who’s  Staying  Where  at  the 
4AA  Convention.”  This  listing  of  attendees,  their  business  affiliation  and  the 
hotel  where  they  will  be  staying  is  published  in  our  pre-convention  issue 
distributed  at  the  convention  and  allows  friends  and  business  associates  to  find 
each  other  easily. 

Because  attendees  make  their  own  hotel  arrangements,  we  rely  on  you  to  tell  us 
vhere  you  will  be  staying.  Please  take  a  moment  to  fill  in  the  form  below  and 
ail  or  fax  it  back  to  us  by  April  1. 

for  your  help. 

Who’s  Staying  Where  at  the  NAA  Convention 

PLEASE  TYPE  OR  PRINT 

First  and  Last  Name _ 

First  and  Last  Name  of  Spouse/Guest _ 

Newspaper/Organization _ 

City/State _ 

Hotel _ 

Others  attending  from  your  organization 

First  and  Last  Name  First  and  Last  Name  First  and  Last  Name 

Hotel  Hotel  Hotel 


r 


s 


To  ensure  your  listing  in  “Who’s  Staying  Where,”  return  this  form  to  Editor  &  Publisher  no  later  than  April  1, 1994. 

MAIL:  Editor  &  Publisher,  1 1  West  19th  Street,  New  York,  NY  1001 1-4234 
Q  FAX:  (212)  691-7287 


ECT 
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1994  1993 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

MIDDUTOWN,  N.Y. 

Times  Herald-Record-mS 


ROP  Local .  53.837  58,432 

Preprint  Local .  52,211  103,299  51,291  82,785 

ROP  National .  431  644 

Preprint  National .  30,600  540  28,080 

Classitied .  48,534  53,740 


GRAND  TOTAL...  185,613  103,839  192,187  82,785 
YEAR  TO  DATE...  185,613  103,839  192,187  82,785 

MUNCIE,  IND. 

Star-m 


ROP  Local . 

14,333 

13,182 

Preprint  Local . 

3,578 

3,790 

ROP  National . 

194 

184 

Classitied  . 

8,969 

9,566 

Total . 

27,074 

26,722 

Press-e 

ROP  Local . 

19,428 

17,815 

Preprint  Local . 

6,105 

5,777 

ROP  National . 

194 

184 

Preprint  National . 

44 

62 

Classified . 

10,880 

11,096 

Total . 

36,651 

34,934 

Star-S 

ROP  Local . 

5,315 

3,904 

Preprint  Local . 

4,042 

4,373 

ROP  National . 

50 

Preprint  National . 

737 

700 

Classitied . 

3,595 

3,461 

Total . 

13,739 

12,438 

GRAND  TOTAL... 

77,464 

74,094 

YEAR  TO  DATE... 

77,464 

74,094 

NASHVILUE,  TENN. 


1994  1993 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

OLYMPIA,  WASH. 


Olympian-mS 


ROP  Local . 

41,192 

29,628 

Preprint  Local . 

97,633 

83,972 

ROP  National . 

370 

360 

Classified... 

40,390 

37,253 

GRAND  TOTAL... 

179,585 

151,213 

YEAR  TO  DATE... 

179,585 

151,213 

OTTAWA,  ILL. 


Daily  Times-e 


ROP  Local.. 

11,613 

12,713 

Preprint  Local . 

26,104 

938 

28,671 

1,417 

ROP  National . 

340 

626 

Preprint  National . 

1,147 

575 

Classified... 

5,157 

4,588 

GRAND  TOTAL... 

44,361 

938 

47,173 

1,417 

YEAR  TO  DATE... 

44,361 

938 

47,173 

1,417 

PORTLAND,  MAINE 

Press  Herald-m 


ROP  Local . 

23,818 

1,419 

20,290 

1,616 

Preprint  Local . 

11,746 

14,873 

ROP  National . 

1,274 

326 

Preprint  National . 

320 

377 

Classified . 

11,346 

11 

11,226 

19 

Total . 

48,504 

1,430 

47,092 

1,635 

Telegram-S 

ROP  Local . 

18,101 

12,990 

Preprint  Local . 

26,303 

23,051 

ROP  National . 

233 

532 

Preprint  National . 

7,525 

5,779 

Classified. 

9,601 

15,600 

Total . 

71,763 

57,952 

GRAND  TOTAL... 

120,267 

1,430 

105,044 

1,635 

YEAR  TO  DATE... 

120,267 

1,430 

105,044 

1,635 

1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

RICHMOND,  VA. 

Times-Dispatch-m 

ROP  Local . 

36,847 

6,018 

38,408 

7,317 

Preprint  Local . 

16,222 

1,789 

19,664 

906 

ROP  National . 

3,203 

8 

3,533 

25 

Preprint  National . 

335 

1,247 

158 

758 

42,251 

39,041 

710 

Total . 

98,858 

9,062 

100,804 

9,716 

Times-Dispatch-S 

ROP  Local . 

16,609 

22,593 

Preprint  Local . 

21,606 

1,591 

19,352 

1,445 

ROP  National . 

1,055 

1,333 

Preprint  National . 

15,713 

14,215 

Classitied . 

22,375 

24,062 

Total . 

77,358 

1,591 

81,555 

1,445 

GRAND  TOTAL... 

176,216 

10,653 

182,359 

11,161 

YEAR  TO  DATE... 

176,216 

10,653 

182,359 

11,161 

RIVERSIDE. 

,  CALIF. 

Press-Enterprise-mS 

ROP  Local . 

50,807 

16,123 

51,048 

17,270 

ROP  National . 

6,859 

17 

3,666 

34 

Classitied . 

64,160 

680 

58,252 

1,715 

GRAND  TOTAL... 

121,826 

16,820 

112,966 

19,019 

YEAR  TO  DATE... 

121,826 

16,820 

112,966 

19,019 

SACRAMENTO,  CALIF. 

Bee-mS 

ROP  Local . 

62,462 

16,587 

70,164 

16,290 

Preprint  Local . 

ROP  National . 

83,258 

10,912 

40,590 

99,206 

10,930 

23,792 

Preprint  National . 

30,680 

1,560 

26,000 

910 

Classitied . 

177,202 

4,160 

183,880 

6,864 

GRAND  TOTAL... 

364,514 

62,897 

390,180 

47,856 

YEAR  TO  DATE... 

364,514 

62,897 

390,180 

47,856 

Tennessean-m 


ROP  Local . 

35,243 

37,875 

Preprint  Local . 

16,872 

20,589 

ROP  National . 

1,201 

1,635 

Preprint  National . 

86 

Classified . 

39,932 

37,481 

Total . 

93,334 

97,540 

Banner-e 

ROP  Local . 

30,919 

32,637 

Preprint  Local . 

16,639 

19,145 

ROP  National . 

870 

1,581 

Preprint  National . 

86 

Classified.. 

30,186 

28,463 

Total . 

78,700 

81,826 

Tennessean-S 

ROP  Local . 

19,054 

19,430 

Preprint  Local . 

32,254 

30,155 

ROP  National . 

1,419 

1,299 

Preprint  National . 

20,742 

17,017 

Classified... 

21,936 

21,572 

Total . 

95,405 

89,473 

GRAND  TOTAL... 

267,439 

268,839 

YEAR  TO  DATE... 

267,439 

268,839 

NORTHAMPTON,  MASS. 


Daily  Hampshire  Gazetle-e 


ROP  Local. 

26,087 

26,087 

Preprint  Local . 

16,641 

13,287 

20,769 

ROP  National . 

300 

Preprint  National . 

129 

Classified . 

11,347 

11,554 

GRAND  TOTAL... 

54,075 

13,287 

58,839 

YEAR  TO  DATE... 

54,075 

13,287 

58,839 

NORTH  BAY, 

ONTARIO 

Nugget-m 

ROP  Local . 

13,205 

14,943 

Preprint  Local . 

27,729 

31,262 

ROP  National . 

2,740 

2,389 

Preprint  National . 

4,789 

2,975 

Classified. 

11,613 

14,512 

GRAND  TOTAL... 

60,076 

66,081 

YEAR  TO  DATE... 

60,076 

66,081 

PROVIDENCE,  R.I. 


Journal  Bulletin-m 

ROP  Local . 

27,839 

7,030 

31,665 

8,477 

Preprint  Local . 

8,075 

78,913 

1,431 

33,322 

ROP  National . 

3,229 

1,829 

Preprint  National . 

51 

209 

Classified 

27,768 

526 

26,991 

690 

Total . 

66,962 

86,469 

62,125 

42,489 

Journal-S 

ROP  Local . 

26,752 

852 

30,069 

1,484 

Preprint  Local . 

44,834 

86,864 

19,256 

33,545 

ROP  National . 

2,853 

2,599 

Preprint  National . 

21,580 

157 

5,930 

Classified 

13,513 

164 

13,800 

205 

Total . 

109,532 

88,037 

71,654 

35,234 

GRAND  TOTAL... 

176,494 

174,506 

133,779 

77,723 

YEAR  TO  DATE... 

176,494 

174,506 

133,779 

77,723 

READING,  PA. 

Eagle/Times-e 


ROP  Local . 

26,279 

27,909 

Preprint  Local . 

7,815 

13,970 

ROP  National . 

643 

482 

Classified . 

30,295 

32,299 

Total . 

65,032 

74,660 

Eagle-S 

ROP  Local . 

21,122 

21,731 

Preprint  Local . 

3,655 

29,842 

6,020 

32,040 

ROP  National . 

388 

463 

Preprint  National . 

18,180 

16,920 

Classified 

20,697 

21,596 

Total . 

.  64,042 

29,842 

55,730 

32,040 

GRAND  TOTAL.. 

.  129,074 

29,842 

130,390 

32,040 

YEAR  TO  DATE.. 

.  129,074 

29,842 

130,390 

32,040 

RENO, 

NEV. 

Gazette-Journal-m 

ROP  Local . 

72,316 

68,424 

Preprint  Local . 

113,310 

114,185 

ROP  National . 

1,765 

1,496 

Preprint  National . 

19,133 

16,736 

Classified . 

63,744 

56,271 

GRAND  TOTAL. 

..  270,268 

257,112 

YEAR  TO  DATE. 

..  270,268 

257,112 

ST.  LOUIS,  MO. 


Post-Dispatch-m 


ROP  Local . 

34,210 

34,140 

37,959 

18,220 

Preprint  Local . 

46,393 

26,847 

ROP  National . 

2,361 

3,256 

2,103 

1,070 

Preprint  National . 

682 

971 

Classified . 

41,733 

8,687 

38,929 

2,769 

Total . 

125,379 

46,083 

106,809 

22,059 

Post-Dispatch-S 

ROP  Local . 

26,599 

24,427 

Preprint  Local . 

37,144 

35,402 

ROP  National . 

3,328 

2,261 

Preprint  National . 

23,981 

17,134 

Classified . 

41,613 

38,317 

Total . 

132,665 

117,541 

GRAND  TOTAL... 

258,044 

46,083 

224,350 

22,059 

YEAR  TO  DATE... 

258,044 

46,083 

224,350 

22,059 

SAN  BERNARDINO,  CALIF. 


Sun-mS 


ROP  Local . 

47,373 

46,100 

Preprint  Local . 

56,784 

50,468 

ROP  National . 

5,018 

2,936 

Preprint  National . 

8,316 

17,049 

Classitied . 

60,391 

64,770 

GRAND  TOTAL... 

177,882 

181,323 

YEAR  TO  DATE... 

177,882 

181,323 

SAN  FRANCISCO,  CALIF. 


Chronicle-m 


ROP  Local . 

.  38,631 

7,612 

39,969 

9,278 

Preprint  Local . 

.  44,070 

35,352 

ROP  National . 

.  13,342 

1,037 

13,189 

527 

Preprint  National . 

4,030 

Classified . 

.  31,728 

28,091 

Total . 

.  127,771 

8,649 

120,631 

9,805 

Examiner-e 

ROP  Local . 

.  36,807 

7,385 

37,396 

8,747 

Preprint  Local . 

.  44,070 

35,352 

ROP  National . 

.  13,181 

1,037 

12,631 

473 

Preprint  National . 

4,030 

Classified . 

.  31,127 

27,910 

Total . 

.  125,185 

8,422 

117,319 

9,220 

*  Indicates  newspapers  reporting  figures  in  lines. 
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1994 

1993 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Examiner/Chronicle-S 

ROP  Local . 

12,352 

1,751 

13,338 

2,149 

Preprint  Local . 

35,486 

30,026 

ROP  National . 

6,721 

434 

7,292 

64 

Preprint  National 

26,000 

20,540 

ClassifierJ . 

18,686 

17,528 

Total . 

99,245 

2,185 

88,724 

2,213 

GRAND  TOTAL... 

352,201 

19,256 

326,674 

21,238 

YEAR  TO  DATE... 

352,201 

19,256 

326,674 

21,238 

SHILBYVILU, 

Times-Gazette-e 

TINN. 

ROP  Local . 

10,636 

12,057 

Preprint  Local 

16,077 

13,838 

ROP  National . 

127 

80 

Preprint  National . 

1,115 

728 

Classified.... 

1,242 

3,544 

GRAND  TOTAL... 

29,197 

30,247 

YEAR  TO  DATE... 

29,197 

30,247 

SITKA,  ALASKA 

Daily  Sentinel-e 

ROP  Local . 

3,139 

4,221 

ROP  National . 

150 

407 

Classified . 

917 

963 

GRAND  TOTAL... 

4,206 

5,601 

YEAR  TO  DATE... 

4,206 

5,601 

SPOKANi, 

WASH. 

Spokesman-Review-m 

ROP  Local . 

32,056 

26,545 

Preprint  Local . 

5,311 

5,681 

ROP  National . 

2,002 

1,997 

Classified . 

41,178 

35,266 

Total . 

80,547 

69,489 

Spokesman-Revlew-S 

ROP  Local . 

9,311 

9,629 

Preprint  Local . 

5,028 

5,020 

ROP  National . 

1,950 

1,160 

Preprint  National . 

2,923 

2,213 

Classified . 

21,300 

16,579 

Total . 

40,512 

34,601 

GRAND  TOTAL... 

121,059 

104,090 

YEAR  TO  DATE... 

121,059 

104,090 

SYRACUSI 

i,  N.Y. 

Post-Standard-m 

ROP  Local.. 

18,532 

8,590 

19,041 

7,330 

Preprint  Local . 

19,654 

68,217 

ROP  National . 

2,291 

1,053 

Classified... 

13,680 

13,583 

Total . 

54,157 

8,590 

101,894 

7,330 

Herald-Journal-e 

ROP  Local . 

18,154 

5,054 

17,911 

4,446 

Preprint  Local . 

20,282 

72,709 

ROP  National . 

2,360 

959 

Classified . 

12,360 

12,333 

Total . 

53,156 

5,054 

103,912 

4,446 

Herald  American-S 

ROP  Local . 

17,131 

396 

17,250 

380 

Preprint  Local . 

115,383 

68,741 

ROP  National . 

826 

1,041 

Preprint  National . 

21,001 

18,189 

Classified . 

13,723 

14,080 

Total . 

168,064 

396 

119,301 

380 

GRAND  TOTAL... 

275,377 

14,040 

325,107 

12,156 

YEAR  TO  DATE... 

275,377 

14,040 

325,107 

12,156 

TAKOMA,  WASH. 

Morning  News  Tribune-m 

ROP  Local . 

49,320 

1,993 

48,114 

1,203 

Preprint  Local . 

56,079 

6,976 

48,544 

8,631 

ROP  National . 

5,259 

5,128 

Preprint  National . 

26,193 

23,379 

Classified.. 

42,509 

2,644 

42,592 

969 

GRAND  TOTAL... 

179,360 

11,613 

167,757 

10,803 

YEAR  TO  DATE... 

179,360 

11,613 

167,757 

10,803 

’^Indicates  newspapers  reporting  figures  in  lines. 


1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

TOUDO, 

OHIO 

Blade-m 

ROP  Local . 

26,639 

3,647 

26,751 

2,967 

Preprint  Local . 

15,120 

18,900 

ROP  National . 

1,487 

55 

1,260 

274 

Preprint  National . 

126 

Classified 

13,447 

844 

13,696 

819 

Total . 

56,693 

4,546 

60,733 

4,060 

Blade-S 

ROP  Local . 

16,220 

17,746 

Preprint  Local . 

42,777 

33,831 

ROP  National . 

1,142 

1,131 

Preprint  National . 

31,248 

24,192 

Classified 

13,107 

13,070 

Total . 

104,494 

89,970 

GRAND  TOTAL... 

161,187 

4,546 

150,703 

4,060 

YEAR  TO  DATE... 

161,187 

4,546 

150,703 

4,060 

TONKA,  KAN. 


CapItal-Joumal-m 


ROP  Local . 

35,620 

35,528 

Preprint  Local . 

21,344 

42,170 

20,322 

45,849 

ROP  National . 

350 

473 

Preprint  National . 

154 

13,184 

161 

12,540 

Classified . 

28,281 

27,140 

GRAND  TOTAL... 

85,749 

55,354 

83,624 

58,389 

YEAR  TO  DATE... 

85,749 

55,354 

83,624 

58,389 

TUUA, 

OKLA. 

World-m 

ROP  Local . 

29,929 

4,570 

32,250 

2,227 

Preprint  Local 

909 

832 

866 

725 

ROP  National . 

328 

208 

428 

Preprint  National . 

104 

51 

Classified . 

30,659 

28,789 

Total . 

61,929 

5,661 

62,333 

2,952 

World-S 

ROP  Local . 

21,036 

24,455 

Preprint  Local . 

9,813 

7,545 

ROP  National . 

922 

1,322 

Preprint  National . 

4,399 

4,515 

Classified 

23,563 

23,386 

Total . 

59,733 

61,223 

GRAND  TOTAL... 

121,662 

5,661 

123,556 

2,952 

YEAR  TO  DATE... 

121,662 

5,661 

123,556 

2,952 

TWIN 

FALLS,  II 

>AHO 

Times-News-m 

ROP  Local . . 

24,943 

26,519 

Preprint  Local . 

73,071 

63,556 

ROP  National . 

16 

83 

Classified  . 

26,355 

22,952 

GRAND  TOTAL... 

124,385 

113,110 

YEAR  TO  DATE... 

124,385 

113,110 

WASHINGTON, 

HA. 

Observer-Reporter-m 

ROP  Local . 

15,076 

13,256 

Preprint  Local . 

8,469 

11,868 

ROP  National . 

684 

345 

Preprint  National . 

252 

516 

Classified . 

21,926 

24,494 

Total . 

46,407 

50,479 

Observer-Reporter-S 

ROP  Local . 

4,789 

7,312 

Preprint  Local . 

ROP  National . 

12,600 

19,608 

290 

Preprint  National . 

8,190 

26,058 

Classified 

9,022 

9,866 

Total . 

34,601 

63,134 

GRAND  TOTAL... 

81,008 

113,613 

YEAR  TO  DATE... 

81,008 

113,613 

WINSTON-SALEM, 

N.C. 

Joumal-m 

ROP  Local . 

...  39,289 

6,624 

39,489 

8,228 

Preprint  Local 

6,176 

19,939 

9,642 

15,085 

ROP  National . 

1,803 

816 

Preprint  National . 

84 

88 

700 

Classified 

51,568 

41.861 

86 

Total . 

...  98,836 

26,647 

91,896 

24,099 

1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Joumal-S 

ROP  Local . 

13,302 

2,086 

16,522 

1,812 

Preprint  Local . 

6,977 

21,612 

5,417 

21.343 

ROP  National . 

496 

382 

Preprint  National . 

19,340 

16,308 

Classified . 

19,661 

18,990 

Total . 

59,776 

23,698 

57,619 

23,155 

GRAND  TOTAL... 

158,612 

50,345 

149,515 

47,254 

YEAR  TO  DATE... 

158,612 

50,345 

149,515 

47,254 

YAKIMA,  WASH. 

Herald-Republic-m 

ROP  Local . 

23,798 

24.456 

ROP  NSional . 

857 

527 

Classified . 

46,247 

42,310 

GRAND  TOTAL... 

70,902 

67,293 

YEAR  TO  DATE... 

70,902 

67,293 

Gannett  buys 
Virginia  land 

GANNETT  CO.  INC.,  Arlington,  Va., 
said  it  has  signed  an  agreement  to  pur¬ 
chase  30  acres  in  Fairfax  County,  Va., 
for  possible  use  as  a  site  for  corporate 
headquarters  and  perhaps  other  opera¬ 
tions. 

Terms  were  not  disclosed. 

The  company  said  the  transaction 
was  expected  to  be  closed  by  late  this 
year  after  feasibility  studies  and  the  res¬ 
olution  of  any  contingencies  such  as 
zoning  issues. 

Gannett  corporate  headquarters  now 
is  located  in  leased  space  in  twin  office 
towers  in  Arlington  County,  which  bor¬ 
ders  Washington. 

It  moved  there  from  Rochester,  N.Y., 
in  1985. 

Honored  for 
promoting  literacy 

THE  ST.  PETERSBURG  Times  has  re¬ 
ceived  a  distinguished  service  award 
from  the  Florida  Literacy  Coalition  in 
recognition  of  the  paper’s  role  in  local 
literacy  programs  and  its  coverage  of  lit¬ 
eracy  issues. 

Houston  Post 
adds  magazine 

THE  HOUSTON  POST  began  carry¬ 
ing  Houston  Life  magazine  in  its  Sun¬ 
day  editions  last  month. 

The  perfect-bound,  172-page  maga¬ 
zine  touts  its  focus  as  promoting  better 
life  in  the  city.  It  features  coverage  of 
such  topics  as  health,  gardening  and  re¬ 
gional  travel. 
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Financial 


Maclean  Hunter 
agrees  to  be 
bought  by  Rogers 


by  Qeorge  Qarneau 

AFTER  FIVE  WEEKS  of  resisting 
Rogers  Communications  Inc.’s  hostile 
takeover,  Maclean  Hunter  Ltd.  finally 
agreed  to  a  slightly  sweetened  $2.5  bil¬ 
lion  offer. 

The  merger  of  Rogers,  the  biggest 
cable-TV  operator  in  Canada,  and 
Maclean  Hunter,  which  has  interests 
in  cable,  newspapers  and  magazines, 
would  form  the  biggest  communica¬ 
tions  company  in  Canada,  with  annu¬ 
al  revenues  of  about  $2.5  billion. 

The  deal,  announced  March  8, 
avoided  a  tender  fight  and  came  after  a 
weekend  of  closeted  talks  in  which 
Rogers  raised  its  offer  3%  to  $17.50 
(Canadian)  a  share,  from  $17.  The  deal 
calls  for  Maclean  Hunter  stockholders 
to  get  $17  a  share  from  Rogers  plus  a 
500-a-share  special  dividend  from 
Maclean  Hunter. 

Maclean  Hunter  CEO  Ronald  Os¬ 
borne  said  the  $19  million  (U.S.) 
sweetener  made  the  “inadequate”  orig¬ 
inal  offer  acceptable. 

Rogers  chairman  and  founder  Ed¬ 
ward  Rogers  made  the  surprise  an¬ 
nouncement  at  his  company’s  annual 
meeting  as  the  ink  was  drying  on  the 
purchase  agreement. 

Maclean  Hunter  was  in  the  process 
of  seeking  higher  bids  following 
Rogers’  Feb.  2  takeover  offer  but  was 
unable  to  strike  a  better  deal  despite 
interest  by  50  potential  buyers. 

No  plans  were  disclosed  regarding 
Maclean  Hunter’s  12,000  employees. 

If  the  deal  is  consummated,  Rogers 
plans  to  sell  Maclean  Hunter’s  U.S.  ca¬ 
ble  systems,  a  sale  Maclean  Hunter  al¬ 
ready  was  pursuing.  Proceeds  estimat¬ 
ed  at  $1  billion  or  more  would  pay 
down  debt  after  the  sale. 

Rogers’  plans  for  Maclean  Hunter’s 
newspaper  interests  are  unclear.  It 
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owns  a  62%  stake,  14.9  million  shares 
valued  at  about  $224  million  (Canadi¬ 
an),  in  Toronto  Sun  Publishing  Corp., 
owner  of  the  Financial  Post  and  Sun 
tabloids  in  Toronto;  Edmonton  and 
Calgary,  Alberta;  and  Ottawa  as  well  as 
Bowes  Publishers,  operator  of  weeklies 
and  small  dailies. 

Maclean  Hunter’s  newspapers  and 
magazines  may  or  may  not  fit  into  the 
greater  cable  conglomeration  that 
Rogers  achieves  with  the  Maclean 
Hunter  acquisition.  Analysts  said 


newspaper  and  magazine  holdings  were 
likely  candidates  for  sale  because  of 
their  poor  financial  performance. 

Publicly  traded  Toronto  Sun  Pub¬ 
lishing  reported  a  net  loss  of  $51.2  mil¬ 
lion  (Canadian)  last  year,  exceeding  a 
$49.4  million  net  loss  in  1992.  Exclud¬ 
ing  special  charges,  1993  net  earnings 
were  just  $3.3  million  on  revenues  of 
$328.3  million.  Maclean  Hunter  fired 
Douglas  Creighton  in  1992  as  chair¬ 
man  of  Toronto  Sun  Publishing,  which 
he  founded. 

The  acquisition,  to  be  financed 
largely  by  bank  loans,  could  take  a  year 
to  complete  because  it  is  subject  to  ap¬ 
proval  by  Maclean  Hunter  stockhold¬ 
ers,  Canadian  Radio  and  Television 
Commission,  Canadian  Bureau  of 
Competition  Policy  and  U.S.  Federal 
Communications  Commission.  Rogers 
extended  its  offer  to  March  31  to  allow 
the  FCC  to  rule  on  the  proposed  sale 
of  Maclean  Hunter’s  U.S.  cable  sys¬ 
tems. 

Maclean  Hunter  is  the  fourth-largest 


cable  operator  in  Canada,  with  nearly 
700,000  subscribers.  Its  U.S.  cable  sys¬ 
tems  have  more  than  500,000  sub¬ 
scribers  in  Florida,  New  Jersey  and  the 
Detroit  area,  and  its  191  other  publica¬ 
tions  include  Macleans  magazine. 

Rogers  owns  14  Canadian  cable  sys¬ 
tems,  with  nearly  1.9  million  sub¬ 
scribers,  plus  16  radio  stations  and  a 
TV  station.  The  acquisition  would  give 
Rogers  70%  of  the  Southern  Ontario 
cable  market,  raising  warning  flags  at 
the  Toronto  Star,  where  publisher 
David  Jolley  faces  the  prospect  of 
Rogers  owning  the  Toronto  Sun  and 
most  of  the  area’s  cable  systems  at  a 
time  when  newspapers  increasingly  are 
contemplating  electronic  distribution. 
For  example,  the  Star  and  Rogers  have 
discussed  a  classified  ad  channel. 

Jolley  said  he  was  “very  concerned” 
about  the  possibility  of  a  cable  monop¬ 
oly,  especially  in  combination  with  the 
Sun’s  classified  ads  but  had  not  decid¬ 
ed  whether  to  oppose  the  deal,  the 
Star  reported. 


Maclean  Hunter’s  board  is  recom¬ 
mending  that  shareholders  approve  the 
offer.  The  board  called  Rogers’  original 
offer  an  attempt  to  “coerce”  sharehold¬ 
ers  to  accept  an  “inadequate”  bid  with¬ 
out  enough  time  to  consider  alterna¬ 
tives. 

In  the  wrangling  that  followed, 
Maclean  Hunter  successfully  fought  in 
court  to  avoid  being  forced  to  favor 
Rogers  rather  than  other  bidders  in 
providing  confidential  information, 
and  Rogers  argued  that  the  U.S.  gov¬ 
ernment’s  imposition  of  lower  cable 
rates  in  February  “significantly”  deval¬ 
ued  Maclean  Hunter’s  U.S.  cable  oper¬ 
ations. 

Tribune  dividend 

TRIBUNE  CO.  RAISED  its  quarterly 
dividend  8.3%  to  26^  a  share,  from  240. 
The  higher  dividend  was  payable  March 
10  to  shareholders  of  record  as  of  Feb. 
25. 


Analysts  said  newspaper  and  magazine  holdings 
were  likely  candidates  for  sale  because  of  their 
poor  financial  performance. 
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New  1994 

Editor  &  Publisher  International 

Year  Book. 

The  Comprehensive  Source  of  Newspaper  Industry  Information 


Essential  Data  for  Everyone  Working  In 
or  With  the  Newspaper  Industry! 

EIGHT  EASY-TO-USE  SECTIONS  WITH 
CONVENIENT  TAB  DIVIDERS 

•  Section  I-U.S.  Dailies 

•  Section  II— U.S.  Weeklies  and  Special  Newspapers 

•  Section  Ill-Canadian  Newspapers 

•  Section  IV— Foreign  Newspapers 

Thorough  data  for  these  sections  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special 
editions/sections,  mechanical  specifications  and  more.  Find 
the  people  you  really  need  with  comprehensive  lists  of  names, 
titles,  areas  of  responsibility,  addresses,  phone  and  fax 
numbers. 

•  Section  V-News,  Picture  and  Syndicated  Services 

•  Section  VI— Newspaper  Equipment,  Supplies  and  Services 

•  Section  Vll-Other  Organizations  and  Industry  Services 

Names,  titles,  addresses,  phone  and  fax  numbers, 
membership  directories,  journalism  schools  and  faculty, 
newspaper  representatives,  foreign  correspondents,  brokers 
and  appraisers. ..and  more. 

•  Section  VIII— Who’s  Where 

A  listing  of  daily  and  weekly  newspaper  personnel 
alphabetically  by  last  name  with  title,  newspaper  and  phone 
number. 

More  than  250,000  Newspaper  Facts! 


1994  EDITION  ON  CD-ROM.  TOO! 

Find  The  Information  You  Want  Instantly 
With  a  CD-ROM  drive  linked  to  your  PC,  you’ll  have 
access  to  Year  Book  information  instantly.  A  fully  indexed, 
searchable  database  allows  you  to  pull  out  Year  Book 
information  with  the  criteria  you  select. 

It’s  Easy,  It’s  Fast 

The  simple,  menu-activated  search-and-display  capability 
of  our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

Exportable  Data 

All  the  information  can  be  exported  to  your  PC  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 

ASCII,  etc. 

Listing  Capabilities  for  Mailings 
The  CD-ROM  can  be  purchased  with  listing  capabilities, 
too.  Customize  mailing  lists  for  each  of  your  communications 
projects. 

CD-ROM  Sections 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data 
for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s 
Where  sections.. .names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information  about 
newspapers,  newspaper  suppliers  and  service  companies. 


For  answers  to  technical  questions  about  the 
CD-ROM,  call  (212)  675-4380,  ext.  444. 


OMer  Now! 


Pricing 


Mail  your  order  and  payment  to:  Editor  &  Publisher,  Year 
Book,  11  West  19th  Street,  New  York,  NY  10011-4234. 

Or  to  charge  your  order  to  your  Visa/MC  account,  call 
(212)  675-4380,  ext.  333. 

Payments  must  accompany  all  orders.  NY,  CA,  DC,  LA  and 
Canada  add  appropriate  tax.  Please  supply  proper  street 
address  for  UPS  delivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


One  to  four  copies:  $100  per  copy 

Bulk  orders  of  five  or  more:  $92  per  copy 

International  orders  (outside  U.S.  or  Canada):  $125  per  copy 

Year  Book  and  CD-ROM  without  listing  capabilities:  $495 

Year  Book  and  CD-ROM  with  listing  capabilities:  $895 

Network  versions  are  available.  Please  call 
(212)  675-4380,  ext.  333  for  pricing. 


Indispensable 

Continued  from  page  13 

niques.  “Make  the  newspaper  easy  to 
read.  This  involves  not  only  better 
printing,  color,  graphics  and  headlines 
but  also  organization  of  the  news  by 
categories. 

•  “Late  and/or  bad  delivery  service, 
for  whatever  reason,  will  destroy  even 
the  very  best  newspaper.  From  the 
newsroom  side,  getting  in  one  late  sto¬ 
ry  very  rarely  justifies  holding  the  press 
if  it  means  late  delivery. 

“From  the  publisher’s  side,  constant 
attention  must  be  paid  to  the  home- 
delivery  effort.  It  is  a  hard  and  expen¬ 
sive  choice,  but  the  era  of  the  12-year- 
old  newsboy  may  be  over.  Customers 
will  put  up  only  so  long  with  Johnny  or 
Mary  being  late  continually  because  of 
the  pressure  of  other  activities.  The 
metros  have  learned  this  lesson  and 
have  been  rapidly  converting  to  adult 
carriers. 

•  “  .  .  .  publishers  must  put  extra  ef¬ 
fort  and  more  creativity  in  the  adver¬ 
tising  sales  effort.  Whenever  possible, 
small  dailies  in  an  area  should  form  co¬ 
operatives  to  sell  major  accounts  as  a 
package  for  the  papers  as  a  group.  Lo¬ 
cally,  the  effort  must  include  develop¬ 
ing  business  from  nontraditional  ac¬ 
counts  such  as  services  through  low- 
cost  directories  and  special  sections 
that  serve  the  reader  as  well  as  the  ad¬ 
vertisers.” 

Ungaro  also  told  the  editors,  “We 
are  going  through  more  than  just  a  re¬ 
cession.  We  are  going  through  struc¬ 
tural  changes  in  our  society  and  in  the 
media  world.  The  readers  have  more 
ways  than  ever  before  to  obtain  infor¬ 
mation.  The  advertisers  have  more 
ways  than  ever  before  to  reach  the 
consumer. 

“In  that  environment,  the  status  quo 
is  not  good  enough  if  you  want  to  be 
around  10,  20,  30  years  from  now,”  he 
said. 

“If  you  are  not  indispensable,  you 
are  a  candidate  to  join  the  list  of  pub¬ 
lications  that  exist  only  in  bound  files 
in  the  libraries  of  our  communities.” 

Ungaro  said  newspapers  must  re¬ 
member  their  role: 

“We  are  in  the  information  business 
—  not  the  entertainment  business. 
And  we  cannot  and  should  not  try  to 
compete  with  ‘news  as  entertainment,’ 
which  is  what  most  TV  news  has  be¬ 
come. 

“We  are  most  successful  when  we 
accurately  and  thoroughly  hold  up  a 
mirror  to  the  community  or  communi¬ 


ties  we  serve  and  thus  become  indis¬ 
pensable  to  our  readers  and  advertis¬ 
ers.  No  other  media  —  radio,  TV, 
database  publishing,  the  electronic  su¬ 
perhighway  —  can  do  as  well  as  we 
can. 

“We  need  to  emphasize  what  we  do 
best  —  report,  write,  edit  and  present 
a  coherent  report  of  the  previous  day’s 
activities  in  the  context  of  what  is  sig¬ 
nificant  and  interesting  to  our  readers. 
We  can’t  outdo  talk-show  radio  or  be 
more  entertaining  that  a  TV  drama  or 
comedy,”  he  said. 

Suggest 

Continued  from  page  13 

•  Instead  of  interviewing  an  expert 
about  a  major  issue,  have  the  expert 
write  his  views  about  it.  (But,  Ungaro 
warned,  this  doesn’t  work  with  politi¬ 
cians  and  government  officials  because 
they  tend  to  be  very  self-serving.) 

•  Hold  once-a-year  community  fo¬ 
rums  for  presidents  and  public  rela¬ 
tions  people  of  community  organiza¬ 
tions  and  give  them  instructions  about 
how  to  prepare  news  releases. 

Regarding  space,  Ungaro  suggested: 

•  Work  to  develop  a  minimum  news- 
hole  with  a  space  bank  for  days  when 
there  is  a  major  story  and  more  space  is 
needed.  Allocate  space  by  days  by  de¬ 
partment  so  you  can  give  readers  a 
consistent  news  package. 

•  Achieve  more  impact  by  organiz¬ 
ing  the  paper  by  departments  and  allo¬ 
cate  space  to  each  department  each 
day.  If,  for  example,  you  allocate  four 
columns  a  day  for  business  news,  it 
forces  editors  to  go  through  and  find 
the  four  most  interesting  and  relevant 
columns. 

•  Use  the  Associated  Press  wire 
more  effectively  by  taking  advantage  of 
its  briefs,  wrapups,  etc. 

•  If  you  are  a  morning  paper  going 
against  a  metro  and  you  have  later 
deadlines,  react  to  late  news  breaks.  If 
you  are  an  afternoon  paper,  react  to 
major  news  breaks  in  the  morning  and 
play  them  well.  “It  emphasizes  your 
newness  and  helps  with  your  credibili¬ 
ty” 

•  Take  a  hard  look  at  the  editorial 
page.  “For  most  small  and  medium-size 
papers,  it  is  too  much  space  for  what 
the  paper  needs  for  its  views.”  Use  part 
of  the  page  for  an  explanatory  back¬ 
grounder  that  you  don’t  have  room  for 
in  the  news  columns.  Or  run  sum¬ 
maries  of  editorials  and  columns  that 
appear  in  other  publications. 


•  Take  a  critical  look  at  the  space 
devoted  to  comics.  Does  it  really  fill  a 
need  anymore  when  there  are  so  many 
cartoons  on  television?  Run  a  coupon 
and  ask  readers  to  rate  the  comics. 
Move  some  of  the  panels  to  the  classi¬ 
fied  section  as  a  break  there  and  save 
the  news  space.  Merge  the  comics  that 
are  worth  keeping  into  the  features 
section. 

•  If  you  cover  more  than  one  com¬ 
munity,  don’t  treat  the  smaller  or  more 
remote  communities  as  stepchildren. 
Make  sure  you  give  them  the  propor¬ 
tionate  space  they  should  receive,  in¬ 
cluding  police  and  court  reports, 
births,  real  estate  transfers  and  the 
like. 

•  Don’t  write  off  zoning  because  you 
think  your  circulation  is  too  small.  It 
makes  possible  the  most  effective  use 
of  news  space  and  you  should  review 
the  potential  for  it  in  your  market. 

•  Review  staffing  every  time  you  lose 
a  reporter  or  editor  to  determine  what 
changes  to  make  and  what  the  new 
employee  should  be. 

—  Bernard  Caughey 

Maxwell  musical 
production  halted 

A  BRITISH  COURT  has  ordered  post¬ 
ponement  of  a  new  musical  about  news¬ 
paper  tycoon  Robert  Maxwell  because 
it  might  prejudice  an  upcoming  case 
against  Maxwell’s  two  sons. 

So  a  show  whose  ad  campaign 
promised  “It  ain’t  over  ’til  the  fat  fraud¬ 
ster  sings”  is  over  —  at  least  for  now. 

Producer  Evan  Steadman  announced 
the  decision  at  the  Criterion  Theater  in 
London,  where  Maxwell:  The  Musical 
Review  was  scheduled  to  open  last 
month. 

Justice  Rodger  Bell’s  ruling  marked 
the  first  time  in  more  than  a  century 
that  court  action  has  canceled  a  West 
End  production. 

“I’m  very  unhappy,  very  disappoint¬ 
ed,”  said  Steadman,  a  former  Maxwell 
employee  who  spent  three  years  putting 
together  the  satiric  account  of  the 
mogul’s  life  and  mysterious  death. 

The  ruling  suggests  that  the  musical 
can  go  on  once  the  Maxwells’  trial  is 
finished,  but  Steadman  said  he  did  not 
know  whether  he  would  “have  the 
stomach”  to  start  again. 

After  Maxwell  died  at  sea  in  1991 
and  financial  irregularities  in  his  empire 
came  to  light,  the  British  government 
filed  criminal  charges  against  Maxwell’s 
sons  and  several  associates.  —  AP 
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PNPA  urges 
open  government 

THE  PENNSYLVANIA  NEWSPAPER 
Publishers  Association  has  launched  a 
campaign  called  “Operation  Open 
Government”  to  strengthen  the  state’s 
open  meeting  and  public  record  laws. 

“We  must  sweep  away  secrecy,”  said 
William  Northrop  Sr.,  co-publisher  of 
the  Washington,  Pa.,  Observer-Re¬ 
porter,  in  announcing  the  project.  “The 
argument  that  government  needs  secre¬ 
cy  to  operate  efficiently  is  a  myth  .... 
Secrecy  has  covered  incompetence  at 
best  and  corruption  at  worst.” 

The  PNPA  said  the  campaign  will  be 
promoted  by  more  than  240  newspapers 
through  stories,  editorials,  columns,  ad¬ 
vertising,  public  forums  and  education 
programs. 

John  Kirkpatrick,  editor  of  the  Har¬ 
risburg  Patriot-News,  said  his  paper’s 
executives  helped  plan  the  project  and 
would  be  active  in  cataloging  abuses  of 
open  government  laws. 


He  said  reporters  would  be  provided 
with  special  PNPA  cards  designed  to  re¬ 
mind  government  officials  of  the  open¬ 
ness  laws. 

The  PNPA  traditionally  has  lobbied 
state  lawmakers  to  strengthen  open 
government  laws  but  now  also  is  focus¬ 
ing  on  educating  the  public  about  the 
subject,  association  officials  said. 

The  PNPA  has  been  joined  by  the 
Pennsylvania  Association  of  Broadcast¬ 
ers  in  the  project;  it  also  has  enlisted 
the  aid  of  other  groups,  including  the 
League  of  Women  Voters  and  Common 
Cause. 

Daily  Oklahoman 
turns  100 

THE  DAILY  OKLAHOMAN,  Okla¬ 
homa  City,  celebrates  its  centennial  this 
year  with  a  commemorative  edition  in 
April,  a  newspaper  display  at  the  Okla¬ 
homa  Historical  Society  and  a  reader 
contest,  “100  Years  of  News.” 


World  Cup 
editor  named 

JULIE  LOOK  HAS  been  named  World 
Cup  editor  at  San  Gabriel  Valley 
(Calif.)  Newspapers,  which  includes  the 
San  Gabriel  Valley  Tribune,  Pasadena 
Star-News  and  Whittier  Daily  News. 

The  World  Cup  soccer  tournament 
will  be  held  in  the  United  States  for 
the  first  time,  from  June  17  to  July  17. 
Seven  of  the  games,  plus  the  final  one, 
will  be  played  in  the  Rose  Bowl  at 
Pasadena. 

Kevin  Doyle,  executive  managing  ed¬ 
itor  of  the  newspaper  group,  said,  “Un¬ 
like  the  Rose  Bowl  or  Super  Bowl,  which 
are  one-day  events,  the  World  Cup  will 
run  for  a  month.  Many  newspapers  are 
struggling  with  how  to  cover  this  event. 
In  order  to  undertake  this  massive  pro¬ 
ject,  we  need  a  full-time  editor.” 

Besides  coordinating  daily  news  and 
sports  coverage.  Look,  who  is  assistant 
features  editor,  will  serve  as  editor  of 
World  Cup  special  publications. 
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Accepting  ads  on 
disk  and  on  line 

Rocky  Mountain  News  takes  all  display  ads, 
even  full-color  pages;  Wall  Street  Journal 
consolidates  classified  operation  in  Dallas 


by  Jim  Rosenberg 

ABOUT  A  DOZEN  advertisers  no 
longer  rely  on  the  Rocky  Mountain 
News  for  ad  makeup  services.  Nor  do 
they  supply  the  Denver  daily  with  cam¬ 
era-ready  art. 

Electronic  files  of  display  ads  creat¬ 
ed  on  advertisers’  Macintosh  comput¬ 
ers  can  be  delivered  to  the  News  on 
floppy  disks  and  removable  hard  drives 
or  directly  over  phone  lines  via  modem 
at  up  to  14,400  bps. 

Use  of  digital  files,  especially  when 
transmitted,  shrinks  delivery  time,  al¬ 
lowing  even  the  most  distant  business 
to  include  the  latest  product,  pricing 


and  other  information  in  its  ads.  Be¬ 
sides  its  convenience,  the  process  may 
lower  ad  delivery  costs  for  some  adver¬ 
tisers  and  increase  their  ads’  usefulness 
to  readers. 

And  support  for  electronic  ad  files, 
as  News  prepress  systems  manager 
Dena  Krentz-Greenawalt  was  quick  to 
point  out,  can  be  an  important  edge 
for  a  paper  in  one  of  the  few  cities  with 
two  commercially  competitive  news¬ 
papers. 

Krentz-Greenawalt  said  her  paper 
promotes  the  service,  even  supplying 
logo-printed  mouse  pads  as  reminders. 

“We  have  not  missed  a  transmis¬ 
sion,”  she  said,  adding  that  the  first  on¬ 
line  advertiser  was  a  beta  site  “who 


helped  work  out  the  bugs.” 

Since  that  initial  account  went  on 
line  in  October,  a  dozen  advertisers 
have  begun  regular  electronic  delivery, 
another  dozen  are  interested  but  have 
yet  to  install  the  required  computer 
gear,  and  six  more  arranged  for  elec¬ 
tronic  delivery  as  backup  in  the  event 
of  a  major  snowstorm  or  other  emer¬ 
gency,  Krentz-Greenawalt  said. 

The  one  distant  on-line  advertiser 
no  longer  sends  ads  by  overnight 
courier  from  Detroit.  Instead  of  ship¬ 
ping  camera-ready  material  Thursday 
night  to  make  the  Friday  night  run  of 
the  Saturday  edition,  the  client  can 
transmit  late  Friday  morning  and  have 


time  to  include  same-day  changes  in 
mortgage  interest  rates. 

Ads  supplied  in  digital  form  range 
from  one-quarter  page  to  four-color 
across  two  tabloid  pages.  One  advertis¬ 
er  includes  spot  and  mechanical  color 
in  transmissions  and  sends  full-color 
photos  ahead  for  scanning  and  pro¬ 
cessing  on  the  paper’s  Scitex  equip¬ 
ment. 

Krentz-Greenawalt  said  very  rarely 
are  digital  files  kept  for  future  pickup. 
Price  or  product  changes  are  per¬ 
formed  by  the  advertisers  and  sent  as 
new  ads.  Separate  folders,  however,  are 
maintained  for  each  advertiser.  Con¬ 
taining  special  fonts,  logos  and  other 
ad  components  or  information,  they 


are  opened  only  for  printing. 

Strictly  a  Mac-to-Mac  operation, 
the  Online  Electronic  Ad  Transfer  Sys¬ 
tem  works  with  PostScript-compatible 
files  created  in  QuarkXPress,  Adobe  Il¬ 
lustrator  and  Photoshop,  Aldus  Free¬ 
hand  and  MultiAd  Creator. 

Krentz-Greenawalt  said  the  paper 
has  been  trying  to  work  with  encapsu¬ 
lated  PostScript  files,  which  require 
that  the  ads  be  viewed  in  XPress  and 
which  cannot  be  modified. 

The  files  can  be  delivered  by  modem 
or  on  disk.  Files  sent  by  modem  may  be 
no  larger  than  2  MB.  The  largest  files 
can  be  stored  on  removable  hard 
drives,  such  as  Syquest  cartridges.  To 
compress  file  sizes,  the  paper  recom¬ 
mends  (and  most  advertisers  use)  the 
Stuffit  program,  though  Krentz-Green¬ 
awalt  said  DiskDoubler  also  works. 
Those  who  send  by  modem  are  limited 
to  a  total  of  two  hours  on-line  time  a 
day. 

Mediating  the  file  flow  is  an  isolated 
modem-equipped  Mac  vx,  preventing 
outside  access  to  anyone’s  ads  or  to  the 
newspaper’s  production  system.  The 
expandable  machine  hosts  what  ap¬ 
pears  to  the  advertiser  as  a  bulletin 
board.  The  software  is  FirstClass  share¬ 
ware  complete  with  system  administra¬ 
tion  tools. 

Krentz-Greenawalt  said  that  while 
the  Mac,  now  with  4  MB  of  RAM  and 
an  80  MB  hard  drive,  handles  trans¬ 
missions  well,  it  likely  will  get  a  mem¬ 
ory  boost  to  help  open  the  larger  ads. 

Ads  first  are  checked  on  the  receiv¬ 
ing  Mac,  then  moved  to  the  produc¬ 
tion  system.  For  creating  display  ads 
in-house,  the  paper  uses  Information 
International  Inc.  Ad  Makeup  Sta¬ 
tions. 

For  the  electronic  service,  Krentz- 
Greenawalt  said,  the  News  standard¬ 
ized  on  the  Bitstream  fonts  already 
used  by  all  its  systems.  Customers  are 
given  a  font  library  listing  with  sample 
type.  If  a  customer  uses  an  unavailable 
font,  the  font  must  be  downloaded 
with  the  ad.  The  paper  also  continues 
to  buy  useful  fonts.  Even  with  EPS 
files,  Krentz-Greenawalt  said,  a  missing 
font  prevents  proper  printing. 

On  the  user  side,  each  advertiser  is 
given  required  software,  a  password,  an 
icon,  a  manual  and  some  training. 
Krentz-Greenawalt  said  advertisers 
asked  for  help  because  few  had  proce¬ 
dures  in  place.  continues 


Since  that  initial  account  went  on  line  in  October, 
a  dozen  advertisers  have  begun  regular  electronic 
delivery,  another  dozen  are  interested  but  have  yet 
to  install  the  required  computer  gear,  and  six  more 
arranged  for  electronic  delivery  as  backup  .... 
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The  file  transfer  process  was  made 
as  simple  as  possible  —  down  to  auto¬ 
matic  dialing  and  sending  by  clicking 
on  a  telephone  icon.  Each  transmis¬ 
sion  can  contain  all  ad  elements,  even 
several  ads;  fonts  if  required,  and  the 
transmittal  form. 

The  system  does  not  support  the 
commercial  transaction.  “This  is  not  to 
replace  our  salespeople  or  our  ad  or¬ 
der-entry  process,”  Krentz-Greenawalt 
said.  Initial  contacts  and  contracts  are 
handled  by  sales  staffers. 

Krentz-Greenawalt  said  she  next 
wants  to  look  into  automating  place¬ 
ment  of  classified  liner  ads  and  expects 
to  consult  soon  with  real  estate  and 
employment  agencies  about  possible 
electronic  transmission  of  their  ads. 

At  the  Wall  Street  Journal,  classified 
display  is  the  focus  of  efforts  to  stream¬ 
line  order-entry  and  makeup  by  com¬ 
bining  “telemarketing”  with  electronic 
composition  functions  and  consolidat¬ 
ing  ad  operations  at  a  single  site. 

The  basic  process  is  not  new  to  the 
industry  —  nor,  for  that  matter,  is  it 
entirely  new  to  the  Journal:  combined 
telephone  ad-taking  and  ad-makeup 
workstations,  with  fax-back  capability 
for  approvals  and  changes. 

For  almost  two  years,  the  paper’s 
New  York  office  has  been  taking  some 


One  manager  called  it  “just  setting 
up  a  telemarketing  classified  operation 
.  .  .  that  will  have  the  ability  to  set  ads 
and  fax  proofs  back  to  an  account  for 
approval.” 

A  staffer  referred  to  it  as  a  “pilot 
project”  to  bring  the  ad  system  “into 
the  21st  century.” 

The  principal  application  software  is 
QuarkXPress  for  making  up  pages.  For 
simple  liner  ads,  employees  will  set  the 
copy  as  they  take  it  over  the  phone. 
For  classified  display  ads,  copy  can  be 
taken  by  phone,  but  an  account  in 
most  cases  will  have  to  supply  art, 
which  will  be  scanned  and  stored  in  a 
database  until  needed  to  build  an  ad. 
Higgins  estimated  that  in  90%  of  the 
cases,  sales  offices  will  fax  accounts’ 
layout  and  copy  for  ad  makeup. 

“The  ultimate  result  of  this  [is] 
everything  will  be  in  a  database  so  that 
we’ll  have  an  automatic  layout  of  the 
classified  pages,”  Higgins  said. 

For  those  lacking  faith  or  equipment 
to  transmit  and  those  possessing  large 
or  complex  files,  the  operation  can  ac¬ 
cept  material  on  disk. 

“We  want  to  be  able  to  accept  ads  in 
any  form,”  Higgins  said. 

The  same  flexibility  applies  to  com¬ 
puter  platforms,  he  noted,  pointing  out 
that  “every  effort”  would  be  made  to  be 


For  almost  two  years,  the  paper’s  New  York  office 
has  been  taking  some  classified  display  ads  directly 
into  its  Macintosh-based  system. 


classified  display  ads  directly  into  its 
Macintosh-based  system.  The  trans¬ 
missions  usually  consist  of  securities 
offerings  and  redemption  notices  — 
files  that  are  routed  to  the  Chicopee, 
Mass.,  facility  for  makeup,  then  trans¬ 
mitted  to  the  various  print  sites. 

Advertising  administration  director 
Robert  Higgins  said  the  paper  has  had 
enough  experience  with  the  text-based 
files  that  it  now  has  no  problems  ac¬ 
cepting  such  ads  but  it  has  no  experi¬ 
ence  with  transmissions  of  full-page 
ads  with  large  halftones. 

Concerning  future  handling  of  large 
image  files,  Higgins  said  that  with  “no 
one  pushing  us  on  black  and  white,”  he 
has  no  way  to  know  what  to  expect 
when,  in  two  years,  the  Journal  begins 
printing  process-color  ads. 

The  evolution  of  the  project,  begun 
about  18  months  ago,  is  anyone’s  guess. 
Descriptions  range  from  the  ordinary 
to  the  visionary. 


able  to  accept  files  from  interested  ad¬ 
vertisers  regardless  of  their  equipment. 

“We’re  not  going  to  try  to  say  that  it 
only  can  be  one  type  of  computer  that 
.  .  .  will  be  able  to  communicate  with 
us,”  he  added,  noting  success  so  far 
with  both  Macintosh  and  PC  ma¬ 
chines.  Those  who  do  transmit  only 
need  communications  software  com¬ 
patible  with  the  Journal’s  system. 

The  Journal’s  facility  in  Dallas  com¬ 
prises  not  only  its  big  printing  plant 
but  also  a  news  bureau,  some  typeset¬ 
ting  functions  and  a  large  advertising 
center.  The  new  operation,  however,  is 
reportedly  at  a  separate  location. 

The  telemarketing  staff  is  being  re¬ 
cruited  from  ad  services  and  compos¬ 
ing  staffs  in  Dallas  and  other  Journal 
sites  as  well  as  from  outside  the  compa¬ 
ny.  Higgins  said  the  operation  eventu¬ 
ally  will  employ  about  30  people. 

Earlier  this  month,  staffers  already 
were  taking  live  ads,  but  veloxes  still 


were  being  sent  into  composing.  Hig¬ 
gins  said  full  operation  is  not  expected 
until  some  time  in  the  second  quarter. 
Ad  makeup  work  performed  in  Orlan¬ 
do  and  Chicopee  (where  employees 
use  ad  order,  layout  and  tracking  sys¬ 
tems  but  output  ads  as  unpaginated 
type)  will  continue  for  some  time 
thereafter,  but  eventually,  Higgins  said, 
all  ads  will  be  set  and  all  classified 
pages  will  be  composed  in  Dallas, 
which  also  will  receive  ad  transmis¬ 
sions  now  directed  to  New  York.  Com¬ 
pleted  pages  then  will  be  transmitted 
by  satellite  to  the  numerous  other  print 
sites. 

Though  Higgins  called  it  “a  very 
ambitious  project,”  he  stressed  that  it 
targets  only  classified,  where  halftones, 
when  they  are  used  at  all,  are  very 
small  in  display  ads. 

As  for  type,  he  said,  the  paper  has 
the  fonts  it  needs  for  current  advertis¬ 
ers  and  will  arrange  for  those  needed 
for  new  ones. 

3  Gannett  papers 
and  Southam  join 
Cox^BellSouth  team 

TORONTO-BASED  SOUTHAM  Inc. 
and  three  Gannett  Co.  Inc.  newspapers 
have  agreed  to  join  a  group  of  about  20 
southeastern  U.S.  newspapers  in  In¬ 
fo  Ventures,  a  joint  venture  of  Cox  En¬ 
terprises  Inc.  and  BellSouth  Corp. 

The  venture  was  formed  to  develop 
and  market  consumer  information  ser¬ 
vices  based  on  newspaper  classified  and 
yellow  pages  advertising.  The  first  phas¬ 
es  plan  to  offer  voice  services  through 
511  phone  numbers  in  Georgia  and 
Florida. 

Southam  and  Gannett  said  they 
joined  to  gain  experience  in  electronic 
services. 

Southam,  the  largest  newspaper  pub¬ 
lisher  in  Canada,  already  operates 
voice  services  at  six  of  its  17  Canadian 
dailies.  It  has  announced  plans  to  offer 
services  everywhere  in  Canada  where  it 
operates  dailies  or  weeklies  and  has  ap¬ 
plied  for  three-digit  access  numbers. 

Planning  to  join  from  Gannett, 
which  owns  93  U.S.  dailies,  are  Florida 
Today,  Melbourne;  Louisville  Courier- 
Journal,  and  Nashville  Tennessean. 

The  Atlanta  service  plans  to  charge 
by  the  call  and  offer  operator  assistance 
to  callers  seeking  to  buy  goods  and  ser¬ 
vices.  Info  Ventures  expects  to  expand 
into  delivering  services  to  computers 
and  TV  sets. 
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Press  fire  at 
N.Y.  Daily  News 

A  LUNCH-HOUR  PRESSROOM  fire 
at  the  New  York  Daily  News’  Brooklyn 
plant  interrupted  afternoon  operations 
Feb.  25. 

“We  got  the  job  done”  and  the  fire 
“didn’t  affect  our  product,”  a  Daily 
News  production  staffer  said. 

Restricted  to  burning  newsprint  on  a 
press  at  one  end  of  the  plant,  the  blaze 
nevertheless  damaged  parts  of  three 
presses.  Water  used  to  douse  the  fire 
was  reported  to  be  responsible  for  most 
of  the  damage. 

The  cause  of  the  fire  was  being  inves¬ 
tigated  earlier  this  month,  but  a  staffer 
said  a  preliminary  finding  blamed  a 
faulty  incandescent  light  for  igniting 
the  web  over  one  press.  Pieces  of  burn¬ 
ing  paper  were  said  to  have  spread  the 
fire  to  newsprint  on  adjacent  units. 

For  all  the  water  damage,  firefighters 
were  credited  with  staying  until  the  edi¬ 
tion  was  off  the  press  and  with  pumping 
out  the  three  inches  of  water  on  the 
mailroom  floor  below. 

Affected  units  still  were  being  put 
back  into  service  10  days  later,  but  the 
paper  is  able  to  print  without  them  if  it 
must  and  can  rely  on  its  smaller  Kearny, 
N.J.,  plant  to  pick  up  some  of  the  load. 

“Everybody  came  in,”  said  one  man¬ 
ager,  praising  employees  from  all  areas 
of  production  and  maintenance  who 
showed  up  as  soon  as  word  of  the  fire 
got  out.  —  Jim  Rosenberg 

Scitex  posts 
earnings,  sues 
Aldus  Corp. 

SCITEX  CORP.  LTD.,  Herzlia,  Israel, 
announced  a  net  profit  of  $94.3  million 
(including  a  $4.9  million  nonrecurring 
gain  from  an  accounting  change)  in  the 
year  ended  Dec.  31,  compared  with  net 
profit  of  $122.4  million  in  1992.  Rev¬ 
enue  of  $623  million  was  13%  higher 
than  in  1992. 

Fourth-quarter  1993  net  income  was 
$19.1  million,  compared  with  $35.2  mil¬ 
lion  a  year  earlier.  Record  revenue  of 
$172  million  in  the  period  was  12% 
more  than  the  fourth-quarter  1992  fig¬ 
ure. 

Results  include  a  $5  million  one-time 
charge  primarily  resulting  from  an  in¬ 


ventory  write-down  in  the  streamlining 
of  European  operations. 

President  Arie  Rosenfeld,  noting 
earnings  are  $3.3  million  more  than 
third-quarter  results,  said  the  company 
is  seeing  improvement  in  its  European 
revenues,  which  during  the  year  as  a 
whole  declined  7%  compared  with 
1992.  Revenues  in  America  rose  36% 
during  the  year. 

The  total  in  all  other  areas  was  un¬ 
changed. 

To  develop  medical  imaging  systems, 
the  company  last  year  formed  Scitex 
Medical  Systems  Inc.,  which  since  has 
introduced  and  installed  its  first  two 
products. 

Late  last  month,  Scitex  America 
Corp.,  Bedford,  Mass.,  announced  it 
had  filed  a  lawsuit  in  federal  court 
against  Seattle-based  Aldus  Corp.  and 
V.l.P.  Systems  Inc.,  charging  infringe¬ 
ment  of  a  patent  relating  to  automated 
processing  of  color  data  in  preparing 
and  producing  printing  plates. 

More  specifically,  Scitex  said  its  auto¬ 
mated  color-trapping  option  is  protect¬ 
ed  by  the  patent,  and  it  alleges  that  the 
feature  is  used  without  license  in  Aldus 
Trapwise  software. 

Scitex  said  it  holds  an  exclusive  U.S. 
license  under  the  patent,  owned  by  Sci¬ 
tex  subsidiary  Printing  Technologies 
Associates  Inc.,  which  joined  in  the 
suit. 

Aldus  said  the  suit  has  no  merit  and 
it  will  defend  the  suit  vigorously. 

In  a  statement,  Aldus  president  Paul 
Brainerd  said  that  after  review  of  tech¬ 
nology  issues  related  to  the  patent,  his 
company  concluded  that  patent  rights 
were  not  infringed.  He  said  Scitex  de¬ 
clined  Aldus’  offer  of  a  meeting  to  ex¬ 
plain  its  position.  Noting  that  the  suit 
was  filed  a  week  after  Aldus  announced 
its  pending  acquisition  of  Compuma- 
tion  Inc.,  Brainerd  added,  “Clearly,  we 
are  being  viewed  as  a  competitive  factor 
in  the  digital  prepress  marketplace.” 

Fire  in  the 
Forum  mailroom 

AN  EXPLOSION  AND  fire  in  the 
mailroom  at  the  Forum,  Fargo,  N.D., 
damaged  an  electrical  panel  and  re¬ 
duced  the  press  run  for  a  day. 

No  one  was  injured  in  the  Feb.  16 
blast. 

Forum  spokesman  Chuck  Bohnet 
said  a  piece  of  metal  ductwork  exploded 


while  mailroom  workers  were  taking  a 
break  after  the  first  edition  was  printed. 
Several  small  fires  that  resulted  were 
extinguished. 

“If  it  hadn’t  been  between  runs,  we 
would  have  had  people  closer  to  the  ex¬ 
plosion.  And  had  it  gotten  into  the 
basement,  we  would  have  had  a  worse 
problem,”  Bohnet  said. 

Printing  was  moved  45  miles  east  to 
DL  Printing,  a  Forum  Communications 
Co.  business  in  Detroit  Lakes,  Minn. 

Bohnet  said  the  Forum,  which  usual¬ 
ly  circulates  56,000  copies  weekdays, 
abandoned  two  of  its  daily  editions  and 
printed  approximately  43,000  copies. 

Acting  assistant  fire  chief  Ron  Buttke 
said  the  explosion  apparently  was 
caused  by  a  short  circuit  in  the  main 
electrical  power  supply  to  the  building. 

—  AP 

New  print  school 
director  at  RIT 

FORMER  EASTMAN  KODAK  execu¬ 
tive  C.  Harold  Gaffin  was  named  direc¬ 
tor  of  the  School  of  Printing  Manage¬ 
ment  and  Science  at  Rochester  Insti¬ 
tute  of  Technology. 

The  school  is  part  of  the  Rochester, 
N.Y.,  institute’s  College  of  Imaging  Arts 
and  Sciences. 

Of  his  28  years  with  Kodak,  Gaffin 
spent  the  past  15  in  the  graphics  busi¬ 
ness,  serving  until  his  1992  retirement 
as  vice  president  and  general  manager 
of  the  Graphics  Imaging  Systems  Divi¬ 
sion. 

In  addition  to  increasing  sales  and 
market  share,  the  division  under  Gaffin 
introduced  56  new  products. 
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More  old  than  new 
in  Gotham  funnies 

N.Y.  dailies  run  fewer  modern  comics  than  many  other 
big  newspapers ,  although  change  is  beginning  to  come 


by  David  Astor 

WHEN  IT  COMES  to  buying  new 
comics,  the  three  tabloids  in  the  “city 
that  never  sleeps”  have  been  snoozing 
for  years. 

Many  major  dailies  devote  at  least  a 
third  of  their  funny-page  slots  to 
comics  less  than  10  years  old.  But  the 
lively  New  York  City  tabloids  tradi¬ 
tionally  have  carried  a  rather  staid 
bunch  of  older  strips  and  panels. 

Factor  in  a  fourth  paper,  the  comics- 
less  Neiv  York  Times,  and  the  Big  Ap¬ 
ple  has  been  small  potatoes  for  fans  of 
fresh  daily  cartoons. 

That  finally  is  beginning  to  change, 
mostly  because  of  the  efforts  of  the 
New  York  Daily  News.  In  December, 
the  paper  added  several  newer  comics, 
including  “Dave”  by  David  Miller  of 
Tribune  Media  Services,  “Ernie”  by 
Bud  Grace  of  King  Features  Syndi¬ 
cate,  “FoxTrot”  by  Bill  Amend  of  Uni¬ 
versal  Press  Syndicate  and  “Jump 
Start”  by  Robb  Armstrong  of  United 
Feature  Syndicate. 

“I  wanted  to  attract  younger  people 
to  the  paper,”  features  editor  Betsy 
Pochoda  said,  adding  that  “jump  Start” 
also  can  help  the  Daily  News  reach 
more  minority  readers. 

Even  after  the  December  changes, 
only  eight  of  the  tabloid’s  29  comics 
(27.6%)  are  less  than  a  decade  old.  But 
the  Daily  News'  funny  pages  have  a 
more  youthful  look  than  those  of  New; 
York  Newsday,  whose  23  comics  in¬ 
clude  only  three  (13%)  that  entered 
syndication  after  1984.  Two  of  them 
were  added  relatively  recently:  “Herb 
&  jamaal”  by  Steve  Bentley  of  TMS 
and  “Pickles”  by  Brian  Crane  of  the 
Washington  Post  Writers  Group. 

Newsday's  editor  in  charge  of  comics 
could  not  be  reached  for  comment 
about  why  the  paper  runs  so  many  old- 
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“FoxTrot” 

er  strips  and  panels. 

The  New  York  Post  carries  only  sev¬ 
en  comics,  of  which  two  (28.6%)  are  10 
years  old  or  newer.  The  latest  one  to 
be  added  is  “Betty”  by  Gary  Delainey 
and  Gerry  Rasmussen  of  United. 

Features  editor  Matthew  Diebel  not¬ 
ed  that  there  has  been  an  effort  to  im¬ 
prove  various  sections  of  the  Post  since 
Rupert  Murdoch  bought  the  tabloid 
again  last  year.  He  said  the  paper  even 
tually  would  like  to  add  more  comics. 
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including  newer  ones. 

“It’s  an  area  we  want  to  address,” 
Diebel  said.  “As  we  try  to  get  a  younger 
and  more  female  audience  for  our  fea¬ 
ture  section,  we’ll  try  to  get  more  mod¬ 
ern  comics.” 

A  number  of  newer  comics,  of 
course,  feature  the  offbeat  humor  fa¬ 
vored  by  many  young  people  as  well  as 
more  three-dimensional  female  and 
minority  characters.  Many  of  these 
characters  can  be  found  in  the  increas¬ 
ing  number  of  comics  started  by  female 
and  minority  cartoonists  during  the 
past  few  years. 

Pochoda  said  she  would  like  to  buy 
other  modern  comics  for  the  Daily 
News  but  wants  to  wait  for  the  Decem¬ 
ber  additions  to  “settle  in”  first. 

“When  a  paper  makes  a  change  in 
comics,  it  takes  a  while  for  readers  to 
get  used  to  it,”  she  said.  “People  don’t 
want  their  comics  dropped.  Comics  are 
a  habit  ....  I  think  the  attraction 
readers  have  for  them  is  stronger  than 
for  anything  else  in  the  paper.” 

This  was  illustrated  when  the  Daily 
News  pulled  “One  Big  Happy”  to  help 
make  room  for  the  comics  added  in 
December.  Reader  protests  forced  the 
paper  to  bring  back  Rick  Detorie’s 
strip,  which  was  launched  by  Creators 
Syndicate  in  1988. 

Diebel  observed  that  story  strips  and 
other  older  comics  may  have  smaller 
audiences,  hut  their  readers  can  be  so 
“dedicated”  that  they  make  it  hard  for 
papers  to  update  their  funny  pages. 

One  way  the  Daily  News  has  kept 
fans  of  older  strips  happy  while  freeing 
comics-page  space  was  by  moving  “An¬ 
nie,”  “Dick  Tracy,”  “Gasoline  Alley” 
and  “Winnie  Winkle”  to  a  classifieds 
page. 

Pochoda  said  it’s  important  for  older 
comics  to  be  part  of  the  mix.  She  not¬ 
ed  that  papers  can  place  so  much  em¬ 
phasis  on  attracting  younger  readers 
that  they  lose  sight  of  the  needs  of 
their  longtime  readers. 

“I  feel  a  certain  responsibility  to  old¬ 
er  readers  who  really  love  the  older 
comics,”  she  said. 

And  there’s  always  the  risk  that 
comics  dropped  by  one  New  York  City 
tabloid  would  be  snapped  up  by  anoth¬ 
er,  which  then  might  brag  publicly 
about  its  acquisition. 

Diebel  added  that  readers  may 
switch  papers  if  their  comics  move. 

So  the  hotly  competitive  nature  of 
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the  Big  Apple  newspaper  war  could  be 
one  reason  why  the  tabloids  there  hold 
on  to  older  comics  for  so  long. 

Actually,  New  York  City  is  not  the 
only  place  with  many  older  strips  and 
panels.  In  nearby  northern  New  Jersey, 
only  three  of  the  30  comics  (10%)  in 
the  Newark  Star-Ledger  and  three  of 
the  17  comics  (17.7%)  in  the  Record, 
Bergen  County,  are  less  than  a  decade 
old. 

The  Washington  Post  has  a  some¬ 
what  newer  mix,  with  13  of  45  comics 
(28.9%)  less  than  10  years  old.  Other 
papers  with  similar  ratios  include  the 
Miami  Herald  (six  of  21,  28.6%)  and 
Des  Moines  Register  (six  of  22,  213%). 

Papers  that  devote  at  least  a  third  of 
their  cartoon  space  to  comics  that  en¬ 
tered  syndication  in  1984  or  later  in¬ 
clude  the  San  Francisco  Chronicle  (six 
of  13,  46.2%),  Chicago  Tribune  (11  of 
31,  35.5%),  Seattle  Times  (14  of  30, 
46.7%),  Boston  Globe  (15  of  25,  60%), 
Denver  Post  (16  of  31,  51.6%),  Los  An¬ 
geles  Times  (18  of  45,  40%)  and  Dallas 
Morning  News  (26  of  63,  41.3%). 

“A  lot  of  good  comics  have  come 
along  in  the  last  10  years,”  Morning 
News  senior  vice  president/executive 
editor  Ralph  Langer  said.  “We  try  to 
stay  alert  for  the  best  of  the  new  ones. 
If  you  don’t  do  that,  you’ll  miss  the 
‘Calvin  and  Hobbes’  of  the  world.” 


Watterson  to  take  second  break 
from  ‘Calvin  and  Hobbes’  strip 


by  David  As  tor 

“CALVIN  AND  HOBBES”  creator 
Bill  Watterson,  whose  wildly  popular 
comic  appears  in  about  2,200  news¬ 
papers,  is  taking  another  nine-month 
sabbatical. 

His  April  3-Dec.  31  break  will  start 
slightly  more  than  two  years  after  his 
previous  one  ended.  That  hiatus  lasted 
from  May  5,  1991,  to  Feb.  1,  1992. 

Why  a  second  sabbatical  and  why  so 
soon? 

“Bill  wants  to  get  away  from  the  dai¬ 
ly  grind  for  a  while  and  do  a  lot  of 
painting,  like  he  did  during  his  first 
break,”  Universal  Press  Syndicate 
vice  president/editorial  director  Lee 
Salem  said.  “He  wants  to  regenerate 
himself.” 

Salem  added,  “It’s  difficult  for  those 
who  are  not  creative  to  judge  the  pres¬ 
sures  faced  by  those  who  are.  Some 
cartoonists  can  work  for  years  without 
a  break  while  others  need  one.  We 
have  to  be  flexible.” 

He  said  Watterson,  unlike  many  su¬ 
perstar  cartoonists,  does  not  use  assis¬ 
tants.  Also,  “Calvin  and  Hobbes”  has 
more  detailed  art  and  text  than  most 
humor  strips. 

“He  puts  himself  entirely  into  the 
strip,”  the  Universal  executive  said. 
“The  toll  is  considerable.” 

During  the  coming  hiatus,  “Calvin 
and  Hobbes”  clients  will  receive  reruns 
of  Watterson’s  comic  from  1989  and 
1990. 

Most  of  the  clients  are  expected  to 
publish  the  reruns,  as  they  did  during 
the  first  hiatus.  Newspapers  fear  losing 
“Calvin  and  Hobbes”  to  rival  dailies  if 
they  don’t  carry  the  repeats  and/or  be¬ 
lieve  that  old  Watterson  strips  are  bet¬ 
ter  than  new  episodes  of  many  other 
comics. 

During  Watterson’s  first  sabbatical. 
Universal  was  criticized  for  charging 
full  price  for  repeats  from  1985  and 
1986.  This  time,  the  syndicate  is  offer¬ 
ing  the  1989-90  reruns  for  free. 

Salem  explained  that  “Calvin  and 
Hobbes”  already  had  numerous  clients 
by  the  late  1980s,  meaning  many  read¬ 
ers  have  seen  the  strips  that  will  be  re¬ 
peated  this  year.  Because  the  comic 
had  a  relatively  small  client  list  in  the 


mid-1980s,  he  added,  the  reruns  syndi¬ 
cated  during  the  1991-92  sabbatical 
were  new  to  many  readers. 

Of  course,  millions  of  readers  also 
have  seen  previously  published  “Calvin 
and  Hobbes”  strips  in  the  best-selling 
book  collections  published  by  Univer¬ 
sal’s  Andrews  and  McMeel  company. 

Watterson,  who  virtually  never  talks 
to  the  press,  started  “Calvin  and 
Hobbes”  in  1985  and  went  on  to  win 
two  National  Cartoonists  Society 
Reuben  Awards  as  “Outstanding  Car¬ 
toonist  of  the  Year.” 

His  comic  now  trails  only  “Peanuts” 
and  “Garfield”  in  the  number  of  sub¬ 
scribers. 

Other  widely  syndicated  Universal 
cartoonists  who  have  taken  leaves  in 
recent  years  include  “Doonesbury”  cre¬ 
ator  Garry  Trudeau,  “The  Far  Side” 
creator  Gary  Larson  and  “Cathy”  cre¬ 
ator  Cathy  Guisewite.  Kd?? 
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World-trade  column 

AN  INTERNATIONAL  BUSINESS 
column  called  “Take  on  the  World”  is 
being  self-syndicated. 

David  Wallace  said  his  feature  “is 
geared  to  business  owners  or  execu¬ 
tives  who  want  to  expand  sales  at 
home  and  abroad  by  tapping  foreign 
markets ....  Each  column  contains  in¬ 
sights  from  industry  professionals,  case 
studies  of  companies  or  insider  advice.” 

Wallace  has  written  “Take  on  the 
World”  for  the  Philadelphia  Business 
Journal  since  April. 

He  also  has  written  for  the  New 
York  Times,  San  Diego  Union-Tribune, 
Fort  Lauderdale  Sun-Sentinel  and  a 
number  of  other  publications. 

Wallace,  based  at  1530  Locust  St., 
Box  205,  Philadelphia,  Pa.  19102,  has 
reported  on  international  trade  from 
New  York,  South  Florida,  Chicago, 
Cuba,  the  Caribbean  and  Central 
America. 

‘Spider-Man^  show 

AN  ANIMATED  SPIDER-MAN  se¬ 
ries  is  scheduled  to  start  this  fall  on 
Fox  Kids  Television. 

The  producer  is  Marvel  Films  Ani¬ 
mation  and  co-executive  producer  is 
Stan  Lee,  who  created  the  Spider-Man 
character  as  well  as  “The  Amazing  Spi¬ 
der-Man”  comic  strip  distributed  by 
King  Features  Syndicate. 

Chase  appointment 

ENVIRONMENTAL  COLUMNIST 
Alston  Chase  of  Creators  Syndicate 
has  been  appointed  a  senior  research 
fellow  at  the  Center  for  Science  and 
International  Affairs  at  Harvard  Uni¬ 
versity’s  Kennedy  School  of  Govern¬ 
ment. 

News  about  awards 

A  NEW  YORK  Times  Syndicate- 
distributed  color  infographic  has  won  a 
silver  medal  in  a  competition  conduct¬ 
ed  by  the  Society  of  Newspaper  Design 
in  Spain. 

The  weekly  “GeoFacts,”  the  Span- 
ish-language  version  of  which  is  called 
“GeoDatos,”  is  a  National  Geograph¬ 
ic  News  Service  feature  designed  and 


David  Wallace 


illustrated  by  Bill  Pitzer. 

Also,  conservative  columnist  Joseph 
Sobran  of  Universal  Press  Syndicate 
has  received  the  Andrew  Jackson 
Champion  of  Liberty  Award  from  the 
U.S.  Taxpayers  Alliance. 

Comic  stars  teacher 

“MR.  KLASS,”  A  comic  about  a  gruff- 
but-lovable  teacher,  is  being  self-syndi¬ 
cated  by  Mike  Suchcicki. 

He  said  the  panel’s  title  character  is 
based  on  his  late  father,  Casey  Suchci¬ 
cki,  a  retired  Naval  aviator  who  be- 


“Mr.  Klass” 


came  a  high  school  industrial  arts 
teacher  in  Pensacola,  Fla. 

“Mr.  Klass”  is  designed  for  newspa¬ 
per  education  pages.  It  currently  runs 
on  the  weekly  Chalk  Talk  education 
page  of  the  Pensacola  News  Journal, 
where  Suchcicki  is  assistant  features 
editor. 

Suchcicki,  a  father  of  two  based  at 
P.O.  Box  1571,  Pensacola,  Fla.  32597, 
also  does  the  “Pfunn  &  Gaymes”  com¬ 
ic  strip  publication  (E&P,  June  12, 
1993,  p.  82). 

News  of  Tomorrow 

TOM  TOMORROW  HAS  started  pub¬ 
lishing  an  e-mail  address  in  his  self- 
syndicated  “This  Modern  World”  fea¬ 
ture. 

The  cartoonist,  whose  clients  in¬ 
clude  the  San  Francisco  Examiner,  has 
been  getting  five  to  10  messages  a  day 
from  readers. 

Tomorrow  (AKA  Dan  Perkins)  also 
has  begun  contributing  a  monthly  car¬ 
toon  to  Spin  magazine. 

In  addition,  a  1993  Tomorrow  car¬ 
toon  about  the  benefits  of  indepen¬ 
dent  bookstores  is  appearing  on  a 
Northern  California  Independent 
Booksellers  Association  T-shirt.  Pub¬ 
lishers  Weekly  magazine  reported  that 
2,000  T-shirts  have  been  made  so  far. 

Tomorrow  is  based  at  1242-C  Sec¬ 
ond  Ave.,  San  Francisco,  Calif.  94122. 

Verse  about  politics 

“LIMERICKS  OF  POLITICS”  is  being 
self-syndicated  by  Charles  Temkin. 

The  feature  consists  of  brief  poems 
about  President  Clinton,  first  lady 
Hillary  Rodham  Clinton,  Vice  Presi¬ 
dent  A1  Gore,  Senate  Minority  Leader 
Robert  Dole,  and  other  politicians  and 
political  topics. 

Temkin,  who  offers  the  limericks  in 
a  vertical  or  horizontal  format,  is  a  for¬ 
mer  advertising  man  based  at  2000 
Chestnut  Ave.,  Glenview,  Ill.  60025. 

Syndication  change 

JOHN  BRENNAN  HAS  moved  “Your 
Prescriptions”  to  Brenfeatures,  Box 
233,  Needham,  Mass.  02192-2820. 

The  weekly  columnist  was  previously 
with  the  Los  Angeles  Times  Syndi¬ 
cate. 
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us  in  that  role  in  the  media.” 

Most  journalists  believe  that  news 
stories,  unlike  editorials,  should  not 
make  endorsements,  Clark  contended. 

But  this  is  an  “oversimplification,” 
he  said,  because  “the  gay  parent  story 
did  use  precious  time,  color  photos  and 
space.  It  did  represent  a  news  decision 
that  gay  parents  are  here  and  ought  to 
be  covered. 

“To  the  extent  that  editors  decided 
to  run  the  story  in  a  prominent  place, 
it  represented  an  endorsement  of  its 
importance  to  the  readers.” 

Clark  cited  in  his  column  the  Family 
section  mission  statement  in  response 
to  those  who  suggested  that  by  run¬ 
ning  the  article,  the  TimeS'Union  was 
not  so  much  reporting  the  news  as  it 
was  “contributing  to  a  decline  in 
morals.” 

The  statement  says  the  section 
“strives  to  be  attentive  to  the  needs  of 
our  families,  whatever  form  they  might 
take,  to  celebrate  their  successes,  ad¬ 
dress  their  problems  and  nurture  their 
futures.  The  Family  section’s  goal  is  to 
be  a  reference  and  resource  for  ideas, 
insight  and  reflection  on  the  most  crit¬ 
ical  relationships  we  share.” 

Boycott 

Continued  from  page  15 

a  verbal  debate  over  work  that  was 
published  long  before  1  arrived  in  Port¬ 
land.” 

The  editor  took  issue  with  what 
seemed  to  her  to  be  an  OCA  charge 
“that  a  personal  opinion  expressed  by 
one  of  our  325  news  staffers  somehow 
adds  up  to  a  newsroom  policy.  1  dis¬ 
agree.  The  test  is  whether  the  news  or¬ 
ganization  goes  about  its  business  pro¬ 
fessionally  and  honestly.  People  are  en¬ 
titled  to  their  opinions.” 

Mims  Rowe  further  contended  that 
much  of  the  OCA’s  complaint  relates 
to  editorials  and  opinion  columns, 
adding,  “The  ability  to  express  opin¬ 
ions  on  issues  of  the  day  is  at  the  very 
heart  of  a  newspaper’s  role.  We  do  not 
shrink  from  it  nor  do  we  apologize  for 
it.” 

In  a  previous  letter  to  Campbell, 
Mims  Rowe  announced  that  she  had 
named  Bob  Caldwell  to  the  newly  cre¬ 
ated  position  of  public  editor,  who  will 
investigate  and  “impartially  report  on 
questions  of  fairness  and/or  accuracy 
arising  from  what  we  publish.” 


Mims  Rowe  said  the  OCA  never 
filed  a  complaint  with  the  Oregonian 
and  said  she  wondered  why  it  waited  a 
year  and  a  half  after  the  election  to 
bring  its  grievance  to  the  NNC.  She 
also  noted  that  when  the  OCA  held  a 
news  conference  in  December  in  front 
of  the  Oregonian  building  about  its  al¬ 
legations  against  the  paper,  the  paper 
covered  the  story  at  length. 

The  Oregonian  story  also  quoted  its 
publisher,  Fred  Stickel,  as  saying  the 
OCA  was  trying  to  create  a  “tempest 
in  a  teapot.” 


In  September,  an  NNC  panel  unan¬ 
imously  supported  a  complaint  against 
the  Oregonian  by  a  Lake  Oswego,  Ore., 
woman,  who  objected  to  her  letter  to 
the  editor  being  published  in  a  column 
by  the  columnist  her  letter  had  criti¬ 
cized. 

The  news  council,  one  of  only  three 
such  bodies  in  the  nation,  was  estab¬ 
lished  in  1992  by  two  chapters  of  the 
Society  of  Professional  Journalists  to 
review  citizen  complaints  against  news 
media  in  Oregon  and  Washington 
state.  K^P 
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bombardment  of  electronic  sports  cov¬ 
erage.  They  no  longer  are  afraid  to 
criticize  behavior  outside  the  chalk 
lines  or  poor  play  inside  them. 

“Opinion  today  is  more  adversarial, 
more  intrusive,  more  inclined  to  pan¬ 
der  to  the  public’s  ‘desire’  to  know  un¬ 
der  the  guise  of  its  ‘right’  to  know.  1  see 
too  many  columnists  measuring  cele¬ 
brities  against  litmus  tests  we  ourselves 
could  not  pass,”  said  Joe  Fitzgerald  of 
the  Bostorr  Herald. 

Most  respondents  said  the  pressure 
they  face  is  self-imposed.  Late-night 
deadlines  after  games  are  part  of  the 
business  today. 

But  most  of  the  columnists  love  the 
pressure  and  deal  with  it. 

“Sure  there’s  pressure,  but  it  is  the 
kind  you  welcome.  You  must  accept  it 
as  an  opportunity,  challenge,  motiva¬ 
tion  and  not  something  to  cringe 
from,”  said  Bill  Lyon  of  the  Philadelphia 
Inquirer. 

Hubert  Mizell  of  the  St.  Petersburg 
Times  said,  “There  are  more  good  col¬ 
umnists  than  ever.  It  is  more  difficult 
than  ever  because  of  nasty  deadlines 
from  p.m.  events  and  dealing  with  ath¬ 
letic  sources  that  are  more  spoiled  and 
pampered  than  ever.  And  richer  too.” 

Gary  Lundy  of  the  Knoxville  Hews- 
Sentinel  said,  “Pressure  is  having  a  col¬ 
umn  to  write  with  deadline  only  30 
minutes  away.” 

Rick  Bozich  of  the  Louisville  Couri¬ 
er-Journal  said,  “Only  deadlines  put 
pressure  on  us.” 

But  Bozich’s  colleague  at  the  Couri¬ 
er-Journal,  Pat  Forde,  said  columnists 
should  be  able  to  handle  the  kind  of 
pressure  that  goes  with  being  the 
“franchise”  of  the  sports  section.  “And 
be  compensated  too,”  Forde  added. 

Glenn  Dickey  of  the  San  Francisco 
Chronicle  said  he  only  feels  pressure  if 
“1  think  I’m  not  being  read.” 

Then  there  is  Frank  Souza  of  the 
Springfield,  Mass.,  Union  News.  “My 
outdoors  column  has  led  all  readership 
polls  here.  More  job  pressure?  Nah. 
They  don’t  pay  me  enough  for  that 
poo-poo  patter,”  Souza  said. 

An  example  was  given  of  the  vener¬ 
able  editorial  cartoonist  Bill  Mauldin, 
who  reported  that  soaking  in  a  hot  tub 
of  water  for  one  hour  allowed  him  to 
think  of  ideas  before  putting  pen  to  pa¬ 
per. 

“Lucky  Mauldin,”  said  Bud  Collins 
of  the  Globe.  “No  tubs  in  the  press 
boxes  1  know.  1  jot  a  few  salient  points 


from  notes  I’ve  taken  or  thoughts  I’ve 
had  and  begin  writing.” 

Steve  Jacobsen  of  Neu/sday  said, 
“On  deadline  who  has  the  time  to 
soak?  Ideas  are  always  in  the  front  of 
my  eyes  —  like  the  carrot  —  and  al¬ 
ways  a  stick  behind.  News  must  take 
first  choice  over  rumination.” 

But  Mike  Celizic  of  the  Record, 
Bergen  County,  N.J.,  gave  this  expla¬ 
nation;  “The  routine  depends  on  the 
type  of  column  you’re  writing  and  the 
circumstances.  Invariably  it  starts  with 
heavy  infusions  of  nicotine  and  caf¬ 
feine  and  includes  as  much  procrasti¬ 
nation  as  deadline  pressure  allows.” 

Of  course,  columnists  can  do  what 
Bob  Molinaro  of  the  Norfolk  Virgin' 
ian'Pilot  does.  “1  just  nail  my  feet  to 
the  floor  and  rue  the  day  1  didn’t  enter 
law  school,”  he  said. 

Do  sports  columnists  think  they  are 
part  of  the  sports  entertainment  mix 
today? 

“A  columnist’s  job  is  to  be  entertain¬ 
ing  whether  we’re  writing  about  [actor] 
Tom  Cruise,  the  stock  market  or 
steroids  at  Notre  Dame,”  said  Julie  Vad- 
er  of  the  Portland  Oregonian. 

Mike  Hall,  sports  editor  of  the  Albu¬ 
querque  Journal,  said,  “Of  course  we’re 
part  of  the  entertainment  process. 
Whether  you  write  about  singers,  brain 
surgery  or  [former  President]  Richard 
Nixon.  But  you  still  approach  as  a  jour¬ 
nalist.” 

Dale  Robertson  of  the  Houston 
Chronicle  said,  “Absolutely.  We  create 
controversy,  which  enhances  interest. 
We  keep  people  talking  about  sports. 
We’re  the  mythmakers  and  wreckers.” 

Cathy  Harasta  of  the  Dallas  Morn' 
ing  News  said,  “Humor  belongs  in 
sports  opinion  writing.  The  sports  sec¬ 
tion  should  supply  some  amusement. 
Readers  expect  and  deserve  some  di¬ 
version  .  .  .  .” 

If  there  is  one  complaint  voiced  by 
most  of  the  sports  columnists  in  the 
study,  it’s  not  knowing  the  result  of  em¬ 
pirical  marketing  research  done  by 
their  respective  newspaper  or  syndica¬ 
tion  company. 

“It’s  a  common  problem  in  the  busi¬ 
ness  today,”  reported  Jim  Duciella  of 
the  Virginian-Pilot. 

“The  columnists  think  they  know 
who  their  respective  readership  is  be¬ 
cause  of  letters  and  telephone  calls. 
But  that’s  insufficient.  The  hard  num¬ 
ber-crunching  is  not  there.  If  it  is, 
management  is  not  sharing  it  with 
them.  If  such  data  exists,  the  ‘fran¬ 
chise’  label  might  become  official  and 
the  right  compensation  demanded.” 


Closes 

Continued  from  page  22 

most  through  newsstand  sales.  (Circu¬ 
lations  in  the  United  States  and  Com¬ 
monwealth  of  Independent  States, 
which  is  composed  of  former  Soviet  re¬ 
publics,  settled  during  the  past  year 
from  much  higher  numbers  at  launch.) 
Single  copies  typically  sold  for  60  to 
120  rubles,  often  depending  on  whe¬ 
ther  sellers  bought  on  consignment  or 
at  the  wholesale  rate,  business  manag¬ 
er  and  technical  director  Walter 
Hempton  said. 

With  Russia’s  economic  situation 
and  the  ruble’s  continually  plunging 
exchange  rate,  Hempton  said,  figuring 
equivalent  per-copy  costs  in  U.S.  cur¬ 
rency  is  not  very  meaningful.  We/Mbl 
and  most  other  newspapers  remained 
affordable  purchases,  he  said. 

Where  the  paper  was  sold,  it  sold  out 
within  hours.  In  spring  1992,  Hearst 
Newspapers  vice  president  and  general 
manager  Robert  Danzig  said,  “We’ve 
really  been  struck  with  the  celerity 
with  which  [We/Mbl]  has  just  been 
vacuumed  off  the  newsstands  in  Rus¬ 
sia.” 

At  least  two-thirds  of  Russian-lan¬ 
guage  sales  were  in  Moscow  and  St. 
Petersburg.  The  remainder  were  spread 
east  into  Siberia  and  southwest  to 
cities  in  Belarus  and  Ukraine. 

Though  the  paper  received  initial 
advertising  commitments  from  several 
large  corporations,  its  fortunes  fell  as 
the  newspaper  industry’s  advertising 
slump  persisted.  More  recently,  howev¬ 
er,  as  the  downturn  began  to  abate,  ad¬ 
vertising  returned  to  the  pages  of 
We/Mbl. 

The  fate  of  the  Washington-based 
staffers  could  not  be  determined.  Edi¬ 
tors  expected  to  return  to  the  office  in 
early  March  did  not  return  calls  for 
comment;  messages  left  at  the  homes 
of  co-editor  Maxwell  McCrohon  and 
managing  editor  Frank  Cook  were  not 
answered. 

Paper  passes 
recycling  goal 

THE  ST.  LOUIS  Post'Dispatch  said  it 
has  exceeded  by  more  than  100%  its 
target  of  10%  recycled  content  news¬ 
print  under  a  new  state  law. 

The  paper  reported  23%  recycled 
content  to  the  Missouri  Department  of 
Natural  Resources  in  1993,  Post-Dis¬ 
patch  environmental  coordinator  Rich 
Juedemann  said. 
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Newspaper  -  Shopper  -  Specially 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.  -  Sle.  3 
Stockton,  CA  95209  (209)  952-0852 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisal  -  Brokerage 
PO  Box  627,  Raymond,  WA  98577 
(206)  942-3560 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at 
(212)675-4380 


NEWSPAPER  BROKERS 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personaf  service. 
Call  (or  a  brochure  and  proposal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  Boston,  MA  02116.  (617) 
536-1900. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L  Fournier  Jr. 

PO  Box  750,  Prosser,  WA  99350 
Office  (509)  786-4470 


JAAAES  W.  HAU,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 

(205)566-7198 
FAX  (205)  566-0170. 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fox  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
51 96  Benito,  MonIcbir,  CA  91 763 
(909)  626-6440  Fox  (909)624-8852 


MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


GOOD  PRESSES  and  buildings.  New 
replacement  cost  close  to  total  sales 
price.  Daily  or  a  vreekly,  very  little  more 
than  cost  of  new  equipment.  Many 
others,  good  values.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition  Blvd.,  Austin,  TX  78703. 
(512)476-3950. 


NEWSPAPER  BROKERS 


PHILUPS  MEDIA  SERVICES,  INC. 
Consuhanls-lnvestments 
Management- Brokers 
PO  Box  3308 

Merrifield,  VA  271 16-3308 
(703)  846-8410  Fox  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lone 
Dalbs,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  FINANCING 


FORMER  OWNER/publisher  Rome, 
Italy  Daily  American  seeks  several  part¬ 
ners  to  publish  several  national  and 
international  publications.  Low  six 
investment.  Call  or  write  Bob  Cun¬ 
ningham;  (803)  237-2282;  PO  Box 
588,  Pawleys  Island,  SC  29585. 


NEWSPAPERS  FOR  SAIE 


CARMEL  BY  THE  SEA,  CA.  Monihly-in 
the  black-for  immediate  sale.  Owner 
retiring.  Freedom  Of  Speech,  PO  Box 
W,  Carmel,  CA  93921.  (408)  624- 
4901. 


WEST  COAST  WEEKUES  -  established, 
profitable,  one  (or  $205,000,  another 
priced  at  $160,000.  Bruce  Wright, 
Media  Consultant,  (209)  952-0852. 


SMALL  GROUP  of  newspapers  and 
TMC  products.  Includes  several  daily 
papers.  Only  serious  buyers  need  to 
respond.  Sera  to  Box  06840,  Editor  & 
Publisher. 

There  are  people  who  want  to  be 
everywhere  at  once,  and  they  get 
nowhere. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MISSISSIPPI  WEEKUES 

Uncontested  county  seat  paid  weekly. 
Owner  will  Finance  more  than  half  for 
qualified  buyer.  $250,000. 

Paid  weekly,  office  supplies  and  print 
shop.  Owner  to  retire.  $260,000. 

Jim  Hall  Media  Service 
POBox  1088 
Troy,  AL  36081 
(205)566-7198 


NEWSPAPERS  WANTED 

FAMILY  OWNED/OPERATED  NEWS¬ 
PAPER  GROUP  aggressively  seeking 
acquisitions  of  daily/weekly  newspa¬ 
pers/shoppers  in  U.S.  All  correspon¬ 
dences  and  discussions  are  confiden¬ 
tial.  Contact: 

EDWARDS  PUBUCATIONS 
PO  Bax  1193 
Seneca,  SC  29679 
(803)  882-3272 


EQUIPMENT 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  M.  Canbom 
CKOptical  (310)  372-0372. 

CONVEYORS 

WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-521 8  Fax  (407)  273-901 1 

MAILROOM 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used,  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 
prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 

MAILROOM 

Harris  848  and  1372  Inserters  *  Muller 
227E  5  into  1  Inserter  *  Muller  227S  5 
into  1  Inserter  *  Muller  CS-70  Com¬ 
mercial  Slacker  *  Hall  Monitor  Stackers 
*  Cheshire  Newspaper  Labeler  *  New, 
Used,  and  Rebuilt  Harris  Hoppers. 
Robert  Lumino:  K&M  NEWSPAPER 
SERVICES,  INC.  (800)  828-0242  FAX 
(914)  368-3459. 

Modular  Distribution  Systems 
1  lyline/2  docks;  2  lyline/4  docks 
3  lyline/ 6  docks;  4  t^ine/8  docks 
(407)  273-521 8  FAX  (407)  273-901 1 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  KANIPE  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 

REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L  Seidel  (215)  820-9669 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-521 8  or  (800)  741  -1937 


&  SUPPLIES 


_ MAILROOM _ 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 

PRESSES 

SINGLE-WIDTH 

1 4-unit  Goss  Urbanite  with  half-page 
Urbanite  folder  &  upper  former  -  19W 
vintage  22  3/4". 

7-unit  Gass  Urbanite,  1 986  vintage. 
4-unit  Community  w/2-SC  folders  (1 
w/u.f.),  late  1970's,  22  3/4". 

4-unit  Community  w/Communily  folder. 

1  -unit  with  Community  folder. 

3  Goss  Suburban  add-on  units  (2-1000 
series  and  1-900  series)  and  one  500 
series  upper  former. 

2- unit  Harris  with  1  VI 5A  units,  1 
VI 5C  unit  and  JF7  Folder. 

1  JFl  5  folder,  1 980  vintage. 

3- unlt  Web  Leader  w/2  mono  units 
and  1  Quadrocolor  unit,  1 977. 

2-unit  News  King  press. 

DOUBLE-\MDTH 

38  units  and  5  half  decks  Goss 
Metroliner,  22"  w/6  single  3:2  folders, 
45"  RTF's  -  Available  now. 

2  Goss  1 60-page  double  3:2  folders, 
22  3/4"  each  w/double  upper  formers. 
Add-on  Metro  units  w/RTFs,  22  3/4". 
Qne  Double  3:2  Goss  Imperial  folder/ 
upper  former/angle  Ixirs. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050  Fax  (91 3)  492-621 7 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE.  4/u  1 976  NEWS  KING, 
stacked  units,  with  KJ6  folder,  low 
usage,  running,  best  offer;  5/u  HARRIS 
Ml  10  1978;  6/u  HARRIS  V22  w/JFl 
folder  and  upper  former;  4/u  Harris 
V15A1978w/JF7and  JF25. 

Tel  (913)362-8888  Fax(91 3)362-8901 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1 528  FAX  (404)  552-2669 


EDITOR  &  PUBLISHER’S  1994  MARKET  GUIDE  is 
available  through  our  Circulation  Department  at  (212)  675'4380. 


NEWSPAPERS  WANTED 

PUBUCATIONS  FOR  SALE 

MIDWESTERN  NEWSPAPER  group  of 
14  newspap>ers  interesled  in  acquiring 
large  weekly  and  small  daily  newspa¬ 
pers. 

All  contacts  will  be  kept  confidential. 
Contact:  Robert  Bradford  II,  President, 
Mainstream  Newspapers,  Box  58, 
Northfield,  MN  55057. 

PROFITABLE,  fan-oriented  tabloid  pub¬ 
lication  covering  Pittsburgh  Penguins 
hockey  team.  Published  bi-weekly. 
International  circulation.  Reply  to  Box 

06816,  Editor  &  Publisher. 

TRADE  ASSOCIATION 

WE  ARE  SEEKING  newspapers  and 
shoppers  in  Zones  7,  8  and  9  with  a 
$200,000  -f  gross.  Write  PO  Box  1 1 8, 
Hoitville,  CA  92250 

American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 

FAX  TOUR  AD  TO 
(212)  929'1259 

1 6  Santa  Ana  Place,  Walnut  Creek,  CA 

94598. 

PRESSES 

PRESSES 

FOR  SALE 

9/ u  two  folder  SSC  press  SSC  press,  com¬ 
prised  of  2-4  "highs",  1982  vintage, 
with  or  w/out  heatset,  many  extras. 

CALL  US  -  WE  BUY 

Used  press  and  mailroom  equipment 

Call:  Al  Taber  or  Bill  Kanipe 

ALTA  GRAPHICS,  INC. 

(404)  428-581 7  FAX  (404)  590-7267 

4/u  News  King,  with  KJ6  folder,  1975 
vintage. 

2  add-on  Community  1969  and  1971 
vintage  units,  good  condition. 

2  Baldwin  105  C.O.V. 

Global  Graphics,  Inc. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 

IMMEDIATE  NEED  FOR  MULLER 

MARTINI  INSERTERS  227E  &  227S 

WILL  PAY  TOP  DOLLAR 

Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 

The  reason  that  worry  kills  more  people 
than  work  is  that  more  people  worry 
than  work. 

Robert  Frost 

Attention 

Advertisers: 

Please  note  these  reminders 
when  sending  classified  ad  copy: 

•  Specify  an  exact  classification  within  a  section  of 
ads:  for  instance,  Equipment  &  Supplies  - 
Phototypesetting;  Industry  Services  -  Consultants; 
Help  Wanted  -  Sales.  You  will  be  helping  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  your  ad 
to  appear,  and  whether  an  E&P  box  number  is 
required. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad  should 
run. 

Remember — in  all  correspondence  regarding  your  ad, 
please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 
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INDUSTRY  SERVICES 

CIRCUUTION  SERVICES 

Now  There  Is  An  Ahemotive! 

Start  Verification 

Stop-Saver  Programs 

Llpgrode  Projects 

Unequaled  Services  &  Support 
.  From  A  Professionally 

Managed  Service  Bureau 

High  Quality  Results... Guaranteed! 

!nformation  Services,  Inc. 

1  (800)260-1488 

CIRCULATION  CONSULTANTS 

CIRCULATION  SERVICES 

KEVIN  BRIAN  KAMEN 

Home  Delivery/Single  Copy  Sales 
Nationwide  (516)  379-2797 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
JeffBlenkam  (616)458-6611 

CIRCULATION  SERVICES 

lEM  MARKETING 

Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 

SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 

Are  You 

Exploring  Opportunities  To  Decrease 
Market  Churn,  Customer  Complaints  & 
Overall  Cost  Per  Order,  NVhile 
Increasing  The  Professionalism 

Of  Your  Taemorketing  Program? 

Available  For  Short  Term  & 
Auxilliary  Campaigns. 

The  Circulation  Sales  Companies 
Subsidiaries  of  Sunset  Crews,  Inc. 

1  (800)  877-7176 

Where  It's  NOT  Just  Another  Call!! 

LAPTOP  SERVICES 

TELEMARKETING  PROFESSIONALS 
Specialists  at  upgrades 

Stop  Savers  and  more 

Allan  Schreibman,  (810)  399-6100. 

TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (onlv!) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  Fox. 

SOUTHERN  TELEMARKETING 

Has  what  it  takes  to  increase  your 
newspaper's  circulation,  nationwide 
capabilities.  Call  John  Bonsai,  1  (800) 
929-1845 

CONSULTANTS 

45  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(414)272-6173. 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

1  (800)  776-6397 

-30-  SYSTEMS 

NEWSPAPER  CONSULTANTS 

We  can  help  you  design,  purchase, 
install,  train  on  and  maintain  your 
Mac/Base  publishing,  classified,  pro¬ 
duction  and  graphic  systems.  Training 
on  individual  programs  also  available 
Over  a  decade  of  experience.  (209' 
533-1214. 

C.M.S. 

FRED  D!CK  AND  FRANK  TESTA  HAVE 
HANDLED  C!RCULATION  BUILDING 
PROGRAMS  FOR  OVER  14  YEARS. 
PHONES  AND  CREWS. 

COST  EFFECTIVE . RESULTS 

ORIENTED!!!  (800)  569-4666 

SPEQRUM  MARKETING  SERVICES, 
QUAUTY  TELEPHONE  AND 
DOOR-TO-DOOR  PROGRAMS 

CALL  DOUG  REESE 
1(800)972-6778 

C!RCUlATION  1!! 
Telemarketing  coast  to  coast 

John  Dinan  -  John  Lyons 
(214)  352-1123 

TUBE  ALTERNATIVE 

Built-in  hook.  Low  cost,  fast  installation 
and  inconspicuous.  Midwest  Indepen¬ 
dent  Postal  (616)  324-1008 

How  much  pain  they  have  cost  us,  the 
evils  that  have  not  yet  happened. 

Thomas  Jefferson 

^  L  f  L  ^ 

1  \  \ 

HELP  WANTED 


_ ADVERTISING _ 

AD  SALES  MANAGER  & 

AD  SALES  PERSON 

Tired  of  the  big  city?  Like  lakes  and 
streams  and  rivers  and  deep 
v^oodlands?  Outdoor  hunting  and  Fis¬ 
hing  publications  in  Mississippi  and  con¬ 
tiguous  states.  Statevride  and  national 
advertising  accounts.  Salary  plus  com¬ 
mission  and  benefits  yields  excellent  bot¬ 
tom-line.  Send  resume,  salary  history 
and  clips  which  prove  what  you  can 
do.  DMP,  732  Riverside  St., 
Clarksdale,  MS  38614. 

ADVERTISING 

Progressive  company  in  Zone  9  moun¬ 
tain  community  needs  a  creative  leader 
to  take  us  to  the  next  level.  Small  daily 
with  specialty  publications.  This  position 
requires:  personnel  skills;  ability  to  deal 
with  all  sizes  of  accounts;  analytical 
talents;  and  probably  some  experience 
in  small  operations.  It  also  would  help  if 
you  like  outdoor  sports.  Years  and 
years  of  experience  nice,  but  not  critical 
to  our  selection.  Resume  and  cover  let¬ 
ter  to  Box  06853,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIREaOR 
Our  Advertising  Director  has  been 
promoted  to  publisher  of  the  16,000 
circulation  Beloit  (Wl)  Daily  News.  That 
creates  the  immediate  need  for  a  star 
performing  ad  director  who  desires  an 
opportunity  to  lead  an  outstanding  staff 
in  a  market  area  with  great  potential.  If 
you  seek  an  excellent/compensation 
plan  based  on  performance,  and  a 
chance  for  advancement  within  a  small, 
quality  newspaper  group,  then  leY s  see 
your  resume,  earnings  history  and 
career  goals.  Call  or  write:  Kent 
Eymonn,  Beloit  Daily  News,  149  State 
Street,  Beloit,  Wl  53511,  1  (800)  356- 
3411. 

ADVERTISING/PROMOTION 

MANAGER 

If  you're  looking  for  a  career  position 
and  you  are  the  best,  contact  us.  Inde¬ 
pendently  owned  PA  daily.  Good 
salary,  fringes.  Great  place  to  raise 
family.  Send  full  resume  first  contact. 
Strictly  confidential.  Box  06823,  Editor 
&  Publisher. 


ADVERTISING 


ADVERTISING  DIREOOR 

The  Herald-Republican,  a  6,800 
semiweekly  newspaper,  with  Shopper, 
seeks  an  individual  with  proven  sales 
skills  and  management  ability  to  lead 
our  award-winning  retail  and  classified 
staff.  Position  requires  excellent  com¬ 
munication,  creativity,  and  innovative 
sales  management  skills.  Send  cover  let¬ 
ter  and  resume  to:  Roger  Huntzinger, 
Publisher,  Herald-Republican,  PO  Box 
180,  Angola,  IN,  46703.  EOE 

CLASSIFIED  MANAGER 

The  Berkshire  Eagle  seeks  Classified 
Manager  for  its  7  day  a  week  daily 
newspaper.  At  least  5  years  experience 
as  a  Cam  required.  Oversee  phone 
room,  telemarketing,  and  outside  sales 
team.  Strengths  in  sales,  sales  training, 
customer  service,  promotion,  and  com¬ 
puter  skills.  We  offer  competitive 
salary,  excellent  benefits.  "Hands-on" 
leaders  need  apply.  Send  resume  to: 

John  Gallacher 
Advertising  Director 
The  Berkshire  Eagle 
PO  Box  1171 
Pittsfield,  MA  01 202 


EDITORIAL  SERVICES 

Ivy  Editorial.  Medical  and  consumer 
writing,  editing,  proofreading,  typeset¬ 
ting,  design,  production,  meeting  man¬ 
agement.  Rates  by  quotation. 
(516)  887-7534. _ 

PRESSROOM  SERVICES 

ARE  YOUR  PRESS  DRIVES  KEEPING 
YOU  AWAKE  AT  NIGHT? 

ICS  Has  20  plus  years  experience 
correcting  drive  problems  and  has 
developed  unique  techniques  to 
modernize  press  drives  and  controls. 

CALL  (413)  739-1 113 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  damaging  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842-1 357 
24-Hour  Line  PO  Box  1 952 
Albuquerque,  NM  871 03 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (313)953-0780. 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
Aa  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACnONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CAUTOLL  FREE  1  (800)  657-2110 


CALL  E&P  ABOUT  OUR  LOW  CONTRAQ 
RATESI  (212  675-4380) 


ADVERTISING 


ADVERTISING  MANAGER 

The  Ashtabula  Star  Beacon,  an  award 
winning  25,000  plus  seven  day  morn¬ 
ing  newspoper  located  in  northeast 
Ohio  on  shores  of  Lake  Erie,  is  seeking 
an  innovative,  creative  and  driven  indi¬ 
vidual  to  manage  its  advertising 
department.  Successful  candidate  must 
be  great  trainer,  with  experience  in 
special  sections  and  possess  creative 
ways  to  generate  revenue.  We  are  part 
of  a  progressive  company,  offering 
salary  commensurate  with  ability,  401 K 
and  management  incentive  package. 
Send  resumes  to  Ed  Looman,  Publisher, 
The  Star  Beacon,  4626  Park  Ave., 
Ashtabula,  Ohio  44004  or  Fax  them  to 
(212)  998-5870. 


The  world  is  not  perishing  for  the  want 
of  clever  or  well-meaning  men.  It  is 
perishing  for  the  want  of  men  of 
courage  and  resolution. 

Robert  J.  McCracken 
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ACCOUNTING 


ADMINISTRATIVE 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
16  year  Old  Arts  and  Entertainment 
Weekly  in  Suburban  NY  seeks 
experienced  Ad  Sales  Manager  to 
supervise  staff  of  10  sales  reps  and  sell 
major  accounts  for  70,000  circ. 
publication.  Entrepreneurial  experience, 
ability  to  think  strategically  and  jump  tall 
buildings  in  a  single  ixtund  a  must.  Will 
consider  e)^rienced  superstar  media  rep 
who  is  ready  for  the  next  step.  The  Weekly 
is  publisned  by  an  independent 
multimillion  dollar  company  with  4  other 
weeklies  in  Southern  New  England. 
Definite  room  for  growth.  Send  resume  to 
Publisher,  The  Weekly,  180  Post  Road 
East,  Westport,  CT  06880. 

IN  THE  PAST  year,  two  of  our  business 
reporters  have  been  hired  away  by  Busi¬ 
ness  Week  and  The  Wall  Street  Journal. 
The  Dayton  Daily  News  (172,000/ 
230,000s)  is  looking  for  an  enterpris¬ 
ing  reporter  who  has  a  keen  interest  in 
reporting  about  publicly  traded  and 
large  privately  held  companies  but  also 
science  and  technology,  the  environ¬ 
ment,  defense  and  the  medical/hospital 
industry.  We're  looking  for  a 
team  player  who  can  provide  readers 
with  relevant  and  readable  news 
stories,  features,  in-depth  profiles,  and 
analytical/investigative  pieces  that 
could  appear  as  easily  on  the  front 
page  as  in  business  or  elsewhere  in  the 
paper.  At  least  two  years  experience 
preferred.  If  you  use  nut  and 
significance  graphs  in  your  stories  please 
collect  your  dozen  best  clips  and  send 
them  (no  phone  calls)  to  News  Man¬ 
ager  Greg  Stricharchuk,  45  S.  Ludlow 
Street,  Dayton,  Ohio  45402.  We  are 
an  equal  opportunity  employer. 

RETAIL  TELEMARKETING 
ADVERTISING  MANAGER 

The  Alameda  Newspaper  Group  is 
seeking  an  experienced  retail 
telemarketing  manager.  Responsibilities 
include:  motivating  and  training  staff  in 
developing  new  leads,  servicing  estab¬ 
lished  accounts,  meeting  sales  quotas 
and  increasing  advertising  revenue. 
Qualifications  include:  three  or  more 
years  experience  in  telemarketing  and 
the  ability  to  lead  sales  staff  and  set 
goals.  Ad  layout  and  computer  knowl¬ 
edge  is  preferable. 

If  you  are  an  outgoing,  energetic  self¬ 
starter  that  enjoys  meeting  a  challenge 
head  on,  you  may  be  the  person  we 
are  looking  for.  Send  resume,  cover  let¬ 
ter  and  salary  requirements  to: 

The  Alameda  Newspaper  Group 
Display  Advertising  Manager 
PO  Box  5050 
Hayward,  CA  94540 

EOE 


_ ACADEMIC _ 

PEPPERDINE  UNIVERSITY  -  The  Com¬ 
munication  Division  irwites  applications 
for  an  anticipated  Fall  1994  tenure- 
track  position  in  Journalism.  Ph.D. 
and  successful  college  teaching  pre¬ 
ferred.  A  candidate  should  have  a 
strong  record  or  potential  for  research 
and  scholarly  activity  as  well  as  a  genu¬ 
ine  commitment  to  excellence  in 
teaching.  Duties  would  include  teaching 
courses  in  one  or  more  of  the  following 
areas:  electronic  journalism,  informa¬ 
tion  technology,  specialty  journalism 
(magazines,  newsletters),  or  ethics.  An 
interest  and  ability  to  teach  in  the 
broader  mass  communication  core  is 
also  desirable.  Rank  is  open  but  pre¬ 
ference  will  be  given  to  Assistant  Pro¬ 
fessor  appointments. 

Review  of  applications  has  begun  and 
will  continue  until  position  is  filled.  A  let¬ 
ter  of  interest,  vita,  and  the  names  and 
telephone  numbers  of  three  to  five 
references  should  be  sent  to:  Don 
Shores,  Chair,  Communication  Division, 
Pepperdine  University,  Malibu,  CA 
90263  (E-mail:  shores@pep- 
perdine.edu). 

The  Communication  Division  offers 
B.A.  and  M.A.  degrees  in  the  primary 
Mass  and  Speech  Communication 
areas  of  study.  The  division  has  25  full¬ 
time  faculty  and  approximately  500 
majors.  Pepperdine  University  is  an 
independent  Christian  university 
affiliated  with  the  Churches  of  Christ. 
The  governing  authority  is  vested  in  a 
self-perpetuating  Board  of  Regents.  Pep- 
perdine  is  an  equal  opportunity 
employer.  Minorities  and  women  are 
encouraged  to  apply. 

DEPARTMENT  HEAD 

Department  of  Communication  -  Utah 
State  University  seeks  applications  for 
Department  Head  to  administer  mass 
media  journalism  program  of  175 
majors,  8  faculty,  undergraduate  and 
raduate  programs  in  print  journalism, 
roadcast  journalism,  and  media  man¬ 
agement.  Tenured  eleven  month  posi¬ 
tion.  Associate  or  full  professor.  Earned 
Doctorate  or  equivalent  professional 
media  experience  required  with 
specialties  in  print,  broadcast,  media 
management  or  corporate  communica- 
tians.  Significant  publications  or 
eauivalent  media  credits.  Competitive 
salary.  Desired  start  date:  July  1 ,  1 994. 
Applicant  review  begins  April  5,  1994 
and  continues  until  suitable  candidate  is 
found.  Send  vita  with  references  to  Dr. 
Michael  Toney,  Chair,  Search  Commit¬ 
tee,  Department  of  Communication, 
Utah  State  University,  Logan,  UT 
84322-4605;  (801)  750-1238.  USU  is 
an  affirmative  action/equal  opportunity 
employer.  Women  and  minorities  are 
encouraged  to  apply. 


CREDIT  MANAGER 

Fairfield  County  dailies  seek  a  highly 
motivated  individual  with  a  minimum  of 
2  years  credit/collections  experience 
and  exceptional  interpersonal,  organi¬ 
zational  and  communication  skills. 
Familiarity  with  business  low  (UCC)  and 
Small  Claims  Court  procedures 
required.  Prior  experience  in  com¬ 
mercial  credit  applications  preferred. 
Please  fax  resume  with  salary  require¬ 
ments  to  (203)  964-371 1  or  send  to 
Rachel  Putterman,  Human  Resources 
Coordinator,  The  ADVOCATE/ 
Greenwich  Times,  75  Tresser  Bfvd.,  Stam¬ 
ford,  a  06904 

ADMINISTRATIVE 

NORTHWEST  FAMILY  owned,  inde¬ 
pendently  operated  group  of  dailies 
and  weeklies  (8  altogether)  has  unique 
career  opportunity  for  dual  role  of  pub¬ 
lisher  of  flagship  daily  and  president  of 
operations  lor  other  properties. 

If  your  professional  experience  includes 
a  leadership  style  that  energizes  others; 
if  you  are  a  team  player,  like  flexibility, 
some  travel,  pressure,  responsibility 
and  are  results  oriented;  have  a  vision 
for  the  future;  and  are  willing  to  try 
new,  creative  approaches  to  newspa- 
pering  in  the  1 990s,  then  we  welcome 
your  response.  We  are  looking  for  the 
candidate  who  has  a  strong  commit¬ 
ment  to  community,  readers,  customer 
service,  quality,  and  to  our  company.  If 
you  truly  want  to  make  a  difference  and 
appreciate  the  value  of  a  quality  life¬ 
style,  please  send  your  resume, 
references  and  one-page  cover  letter 
to:  Box  06835,  Editor  &  Publisher. 

10  years  newspaper  management 
experience  required. 

Performance  oriented  compensation 
package  up  to  $1 25,000  -f  bonus  plan. 
Excellent  fringe  benefits  including 
attractive  profit  sharing  plan. 

Great  chance  to  play  a  major  role  in  a 
growing  company. 


EOT 


The 

communication 
link 
of  the 
newspaper 
industry  every 
week 

since  1884. 


CLASSIFIED  ADVERTISING  DEADLINES 

IN-COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST}  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 

Friday  5pm  (EST)  8  days  prior  to  publication 


EXECUTIVE  DIREaOR 
The  Society  of  Professional  Journalists, 
the  nation's  largest  organization  for 
working  journalists,  is  accepting 
applications  until  April  15  for  the  posi¬ 
tion  of  executive  director.  Candidates 
must  hove  a  demonstrated  track  record 
of  expertise  and  energy  in  association 
management,  including  proven  abilities 
to  produce  and  maintain  budgets, 
recruit  and  retain  members,  carry  out 
board  directives,  conceive  and  execute 
fund  raising  and  marketing  initiatives 
and  manage  the  staff  effectively  and 
efficiently.  Must  be  willing  to  relocate  to 
Greencostle,  Indiana,  headquarters  of 
the  Society.  Salary  is  in  the  range  of 
$50,000.  Benefits  and  terms  of  employ¬ 
ment  are  negatiable.  Send  letter  of 
application,  resume  and  references  to: 
Reginald  Stuart,  chairman,  SPJ  Search 
Committee,  c/o  Knight-Ridder  News¬ 
papers,  7OO  National  Press  Building, 
Washington,  D.C.  20045. 

ART/EDITORIAL 

ASSISTANT  CITY  EDITOR/ 

GRAPHIC  ARTIST 

Build  your  skills  in  copy  editing, 
supervision  and  graphics  with  a  small 
daily  that  has  won  New  England's  top 
journalism  award  twa  years  running. 
We  need  versatile  assistant  city  editor 
who  can  help  direct  4-person  staff,  do 
layout  and  take  charge  of  our  graphics. 
Five  years  daily  experience  or 
equivalent  on  high-quality  weekly.  Must 
be  competent  Mac  artist.  Zone  1  or  2 
preferred.  We're  a  6-day,  20,000  PM 
in  60,000  city.  Send  resume,  writing 
clips,  layout  samples,  graphics  and 
references  to  Sue  Simoneau,  City 
Editor,  The  Bristol  Press,  PO  Box  2158, 
Bristol,  a  0601 1-9920. 

ART/GRAPHICS 

ART  DIREQOR 

National  Real  Estate  Publisher  has 
immediate  need  for  creative,  experi¬ 
enced  Art  Director.  Circulation  4.5 
million  per  month.  Must  be  able  to  work 
as  freelancer  on  contract.  Send 
resume,  rates  and  portfolio  or  work 
samples  to;  COLOR  OPTIONS-TKS 
1 600  Capital  Circle,  SW  Tallahassee, 
FL  32310. 

EDITORIAL  GRAPHIC  ARTIST  needed 
immediately  ta  work  full  time  on  news 
design,  page  layout,  and  graphics 
(including  maps  and  charts.)  Working 
knowledge  or  Macintosh  and  Quark 
Xpress  plus  previous  newspaper  graph¬ 
ics  experience  required.  Salary  to 
$20,000  plus  good  benefits,  including 
401  K.  Rush  resume,  references  and 
examples  of  layouts  and  graphics  to: 
Alan  Holz,  Human  Resources  Manager, 
Minnesota  Sun  Publications,  7831  E. 
Bush  Lake  Road,  Bloomington,  MN 
55439.  EOE. 

CIRCULATION 

CIRCULATION  DIRECTOR  for  7-day 
newspaper  in  Zone  2.  We  are  seeking 
an  individual  that  has  demonstrated 
strong  skills  in  planning,  communicat¬ 
ing,  motivating  and  the  ability  to 
accomplish  objectives.  They  must  be 
goal-oriented  with  a  proven  success  of 
increasing  net  sales,  revenue  and 
market  penetration.  Strong  home 
delivery  and  single-copy  sales  back¬ 
ground  0  must.  Excellent  salary  and 
benefits.  Send  resume  and  salary 
requirements  to:  Box  06829,  Editor  & 
Publisher. 
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EDITORIAL 

ASSISTANT  CITY  EDITOR 


EDITORIAL 


HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  FIELD  MANAGER 
A  major  newspaper  in  Zone  6  is  seek¬ 
ing  Circulation  Managers  -  District  to 
Area  levels  -  fluent  in  Spanish  and 
English  to  be  responsible  for  predomi¬ 
nantly  Spanish-speaking  areas.  Will 
also  act  as  a  liaison  between  customers 
and  distributor  force.  The  ideal  candi¬ 
date  will  have  circulation  field  experi¬ 
ence  and  effective  interpersonal  skills. 
Please  send  resume  to  Lonno  Hoffman, 
685  John  B.  Sias  Mem.  Parkway,  Fort 
Worth,  TX  761 34. 


CIRCULATION  MANAGER  for  6-day, 
15,000  PM  with  TMC.  Newspaper 
circulation  management  experience 
preferred.  Strength  in  marketing  and  pro¬ 
motion,  sales  and  service  expected. 
Send  resume  with  references  and 
expectations  to  Carl  Sanders,  General 
Manager,  The  Hastings  Tribune,  PO 
Box  788,  Hastings,  NE  68902. 


CIRCULATION  SALES  MANAGER 

We  are  looking  for  a  Circulation  Soles 
Manager  for  a  25-30,000  circulation 
Knight-Ridder  newspaper  In  beautiful 
Central  Pennsylvania.  Responsibilities 
include  managing  the  telemarketing 
operation,  single  copy,  outside  sales, 
crewing,  NIE  efforts  and  special  event 
sales.  The  successful  applicant  will 
hove  prior  newspaper  sales  experience, 
be  self-motivated,  marketing  oriented 
and  possess  strong  management  skills. 
This  is  a  tremendous  opportunity  in  a 
growing  market  with  a  major  university 
and  high  quality  of  living.  Please  send 
resume  with  salary  history  to  Sharon 
Fitzpatrick,  Centre  Daily  Times,  PO  Box 
89,  State  College,  PA  1 6804. 

CIRCULATION 

Join  the  management  team  of  6-day, 
10,000  daily  with  6,500  TMC  in  nortn- 
ern  California  resort  community.  Solid 
experience  with  adult  and  junior  car¬ 
riers.  Need  your  energy,  innovation 
and  can-do  attitude.  Single  copy  and/ 
or  mailroom  know-how  a  plus.  Send 
resume  and  references  or  contact: 

Thomas  Erikson,  Circulation  Director 
Tahoe  Daily  Tribune 
POBox  1358 

So.  Lake  Tahoe,  CA  961 56 
(916)541-3880 


HOME  DEUVERY  MANAGER 


_ CIRCULATION _ 

HOME  DEUVERY  MANAGER 

Grow  with  our  daily  newspaper  in  a 
booming  Western  nrarket.  We're  look¬ 
ing  for  a  proven  sales  person,  people 
motivator  and  customer-service  lanatic. 
Minimum  five  years  circulation  man¬ 
agement  experience.  We've  got  the 
product  if  you've  got  the  drive  to  get  it 
to  the  customers.  This  is  an  opportunity 
for  someone  stymied  in  a  big-city  metro 
or  who's  outgrown  a  small  daily. 
Excellent  benefits.  Send  resume  and 
salary  requirements  to  Box  06830, 
Editor  &  Publisher. 


HOME  DEUVERY 
MANAGER  POSITION 

The  Lodi  News-Sentinel  has  an 
immediate  opening  for  an  Assistant 
Circulation  Manager.  Applicant  must 
hove  a  minimum  of  3  to  5  year's  expe- 
rience  as  a  District  Advisor. 
Responsibilities  include  supervising  all 
aspects  af  delivery  operations,  sales, 
and  collections.  Salaried  position  with 
excellent  incentive  and  benefit  pra- 
grams.  Must  be  willing  to  relocate  to 
the  Lodi  area.  Send  letter  of  applica¬ 
tion,  resume  and  references  to  Lodi 
News-Sentinel,  Att:  Gary  Greider,  PO 
Box  1 360,  Lodi,  CA  95241 


MAILROOM  MANAGER  NEEDED  for 
18,000  newspaper  in  Zone  6.  Com¬ 
mercial  printing  also  a  big  part  of  our 
operation.  Salary  in  high  twenties  plus 
monthly  bonus.  Send  salary  require¬ 
ments  and  resume  to  Box  06833,  Editor 
&  Publisher. 


STATE  ZONE  MANAGER 

Seeking  an  experienced  circulator  that 
can  develop  and  implement  a  sales 
plan  through  a  staff  of  5  DMs  for 
growth  in  9  county  region  in  southeast 
North  Carolina.  Wauld  be  responsible 
for  a  circulation  area  of  roughly 
28,000.  Must  demonstrate  a  strong 
background  in  the  areas  of  sales  and 
service,  with  success  in  both  single  copy 
and  home  delivery.  We  offer  an 
excellent  work  environment  with  a  good 
salary  and  benefit  package  at  a  grow¬ 
ing  newspaper  company  with  a  terrific 
product.  Write  and  tell  us  why  you're 
the  one,  and  include  a  resume  and 
salary  history. 


Do  you  believe  editing  is  more  than  just 
shoveling  stories  over  to  the  copy  desk 
on  deaaline?  Is  coaching  more  than  a 
sports  term  for  you?  If  so,  we'd  like  to 
hear  from  you.  The  Indianapolis  Star  is 
seeking  an  experienced  assistant  city 
editor  to  help  anchor  our  night  desk 
and  work  with  our  team  of  police 
reporters.  We  want  you  to  help  guide 
our  coverage  of  this  important  beat, 
help  our  staffers  develop  their  reporting 
and  writing  skills,  and  help  get  good 
stories  into  the  paper.  Send  resume, 
references,  writing  samples  and  a  letter 
explaining  how  you'd  attack  this  job 
to  Vic  Caleca,  City  Editor,  The  Indi¬ 
anapolis  Star,  PO  Box  145,  Indi¬ 
anapolis,  IN  46206-01 45.  Deadline  for 
application  is  April  4.  Women  and 
minorities  are  encouraged  to  apply.  No 
phone  calls,  please. 

AGGRESSIVE,  nationally  honored 
42,000  daily  in  northeast  Ohio  has 
openings  for  TWO  reporters  with  lots  of 
energy  and  initiative.  One  position  is 
entry-level;  the  other  demands  some 
experience.  Send  clips  and  resumes 
QUICKLY  to  Susan  Jessup  Svihlik,  exec¬ 
utive  editor.  Tribune  Chronicle,  240 
Franklin  St.  SE,  Warren,  Ohio  44482. 


BUSINESS  REPORTER 

165,000  southern  California  daily  cov¬ 
ering  economically  dynamic  area.  At 
least  3  years  experience,  preferably  as 
a  business  reporter.  Good  writer,  good 
producer  with  reporting  savvy  and  skills 
to  get  thoroughly  wired  into  business  com- 
munity.  Send  resumes  and  clips  to 
Andy  McCue,  Business  Editor,  The  Pre¬ 
ss-Enterprise,  PO  Box  792,  Riverside, 
California  92502. 


CITY  EDITOR 

We  need  a  city  editor  who  leads 
reporters  toward  getting  their  copy  on 
page  1 .  This  e^^rienced  manager  will 
have  a  successful  background  leading 
computer-assisted  research  and 
investigative  reporting.  You'll  have  an 
assistant  city  editor  and  1 4  reporters. 
We're  an  AM,  seven-day  paper  in  a 
university  city  that's  dotted  with  lakes, 
and  within  an  easy  drive  to  Chicago 
and  Milwaukee.  Send  resume,  tear 
sheets  and  references  to  Tom  Lee,  Exec¬ 
utive  Editor,  Oshkosh  Northwestern,  PO 
Box  2926,  Oshkosh,  Wl  54904. 


COPY  EDITOR  ...  AND  MORE  -  The 
Florida  Times-Union  in  Jacksonville. 
Florida,  is  looking  for  an  experienced 
copy  editor  who  Knows  the  difference 
between  proofreading  and  editing  and 
who  has  the  skills  to  develop  into  news 
editor  material.  We're  a  181,000 
daily,  254.000  Sunday  circulation 
newspaper  that  produces  three  editions 
a  night.  On  our  desk,  the  demands  are 
great,  but  so  is  the  potential  for  advan¬ 
cement.  If  you  hove  at  least  three  years 
of  editing  experience  at  a  daily  news- 

Xr  and  are  willing  to  include  your 
■y  expectations,  please  send  a 
resume  and  work  samples  by  April  4  to 
Carol  Fader,  Night  Editor,  The  Florida 
Times-Union,  PO  Box  1949, 
Jacksonville,  FL  32231.  No  phone 
colls,  please. 

COPY  EDITOR  for  25,000  capital  city 
daily.  Strong  page  design  skills 
required.  Send  resume,  tearsheets  to: 
Dagny  Scott,  News  Editor,  Santa  Fe 
New  Mexican,  202  E.  Marcy  St.,  Santa 
Fe,  NM  87501 _ 

COPY  EDITOR 

The  Daily  Herald,  1 24,000  circulation 
daily  serving  the  northwest  suburbs  of 
Chicago,  seeks  an  experienced  copy 
editor  with  strong  basic  editing  skills,  a 
flair  for  headline  writing  and  knowl¬ 
edge  of  pagination  techniques.  Back- 
round  in  Quark  Xpress  o  plus.  Candi- 
ates  from  Midwest  preferred.  In  the 
midst  of  a  transition  to  full  pagination, 
we  offer  competitive  pay  and  benefits, 
a  great  wark  atmosphere  and  the 
opportunity  to  learn  and  grow  using 
state-of-the-art  technology.  Interested 
candidates  should  write  Jim  Slusher, 
Associate  Editor,  Daily  Herald,  PO  Box 

280,  Arlington  fieights,  IL  60006. _ 

COPY  EDITOR 

The  Standard-Examiner,  a  growing, 
aggressive,  60,000-circulation  daily  in 
O^en,  Utah,  seeks  a  copy  editor  who 
can  design  attractive  news  pages  and 
edit  the  stories  to  fill  them.  We’^re  con¬ 
verting  to  MTX;  pagination  or  Sll  expe¬ 
rience  a  plus.  Send  resume  and  work 
samples  to  Mike  Marino,  Standard- 
Examiner,  PO  Box  951,  Ogden,  UT 
84402. 

COPY  EDITOR 

The  Marion  Star  (a  20,000/7-day 
daily)  seeks  copy  editor  to  design 
pages,  write  headlines,  and  handle  var¬ 
ious  duties  on  desk.  Work  with  live  and 
advanced  news  pages  and  supple¬ 
mental  products.  Knowledge  of 
Pagemaker,  Leafdesk  helpful.  Resumes 
to  Box  06848,  Editor  &  Publisher. 


■amily  owned  morning  daily  newspa¬ 
per.  Ideal  opportunity  tor  either  a  Dis- 
rict  Manager  ready  for  promotion  or 
"pro".  Must  have  youth  carrier  experi¬ 
ence.  City  recently  rated  as  one  of  best 
•or  living  in  the  US.  Please  reply  in  com¬ 
plete  confidence  to: 

Director  Human  Resources 

St.  Joseph  NEWS-PRESS 

POBox  29 

St.  Joseph,  MO  64502-0029 

John  Holmes 

Personnel  Director 

Fayetteville  Observer-Times 

PO  Box  849 

Fayetteville,  NC  28302 

EDITORIAL 

A  30,000  circulation  AM  dailv  seeks 
an  enthusiastic  copy  editor.  Three  to 
five  years  of  copy  desk  experience  is 
preferred.  Send  layout,  headline  sam¬ 
ples  and  resume  to  Box  06832,  Editor 
&  Publisher. 

PLACE  YOUR  BET  ON  E&P  CLASSIFIEDS ...  Bet  you'll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in  newspaper 
production  (or  you're  a  Publisher  with  surplus  equipment  on  your  hands)  E&P 
Classifieds  are  your  best  bet  to  make  (or  save)  some  easy  money. 

E&P's  Help  Wanted  ads  reach  the  industry  people  you're  looking  for  to  fill 
that  open  position  at  your  paper.  And,  Positions  Wanted  advertisers  tell  us  that  E&P 
Classified  ads  get  results! 

Editor6?Publisher  •  Marcfi  19,  1994 


COPY  EDITOR  (SPORTS) 

The  Houston  Post  currently  has  a  posi¬ 
tion  available  for  a  Sports  Copy  Editor. 
Will  edit  sports  copy,  manage  sports 
wire  copy  and  layout  and  design  sports 
pages.  Requires  2  -  4  years  experience 
at  a  daily  newspaper.  Strong  sports 
knowledge.  Must  be  able  to  work  on 
deadline.  Strong  spelling  and  grammar 
skills.  Five  days  a  week,  usually  5:00 
pm  to  1 :00  am.  Excellent  benefits, 
interested  candidates  may  send 
resume/clippings  to  The  Houston  Post, 
Attention  George  Woods,  Sports 
Department,  4747  Southwest  Freeway, 
Houston,  Texas  77027.  EOE  M/F/ 
VET/DISABLED 


If  you  knew  how  cowardly  your  enemy 
is,  you  would  slap  him. 

Edgar  Watson  Howe 


MANAGING 

EDITOR 


National  trade  magazine  located  in 
IRVINE,  CALIFORNIA,  seeks 
experienced  Managing  Editor  to 
supervise  staff,  coordinate  freelance 
contributions  &  plan  coverage. 
Some  writing  &  reporting  required. 
Publication  management  skills  nec¬ 
essary.  Trade  magazine  or  bu.siness 
news  editing  background  helpful. 
Must  be  people  oriented,  flexible  in 
dealing  with  sources  &  computer 
production  literate.  Please  send 
resume,  samples  and  references  to: 

Fancy  Publications,  Inc 

Human  Resources,  Dept-EPE 
Post  Office  Box  6o50 
Mission  Viejo,  CA  92690 
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EDITOR  FOR  one  of  two  dailies  in 
Aspen,  CO.  Qualifications:  At  least  4 
years  experience  in  newsroom  man¬ 
agement  at  major  metro;  strong 
enterprise  and  investigative  clips;  layout 
experience;  solid  references.  Call  (303) 
929-4574  between  8  am  and  10  am. 
Mountain  Time.  If  you  don't  meet  the 
qualifications,  please  don't  bother. 


EDITOR,  SFORTS 

Sports  editor  wanted  for  community 
newspaper  chain  published  3  times 
weekly  in  south  Seattle.  Strong  writing, 
editing,  sports  knowledge  ana  newspa¬ 
per  experience  required,  related  degree 
preferred.  Resume,  clips,  salary  require¬ 
ments  to:  Times  Community  Newspa¬ 
pers,  ATTN:  Human  Resources,  PO  Box 
48119,  Seattle,  WA  9841 8.  EOE 

EDITORIAL  PAGE  EDITOR 

Region  2  daily,  1 00,000  plus,  wants  an 
editor  with  vision  and  vitality  to  put  new 
life  into  editorial  and  op-ed  pages. 
Must  hove  at  least  five  years  experience 
as  editorial  page  writer  as  well  as 
ability  to  supervise  and  teach.  Send 
cover  letter  and  resume  to  Box  06844, 
Editor  &  Publisher. 


EDITORIAL  WRITER:  Our  moderate- 
liberal  team  is  looking  (or  a  third  writer 
who  will  bring  us  familiarity  with  minor¬ 
ity  affairs,  interesting  opinions  and 
fresh  ideas,  and  writing  with  (lair. 
Send  at  least  10-15  samples  of 
editorials  (need  not  have  been  pub¬ 
lished)  with  resume  and  self-description 
to  Hap  Cawood,  Editorial  Page  Editor, 
Dayton  Daily  News,  PO  Box  1  287, 
Dayton,  OH  54501-1287.  Or  Fax  to 
(513)  225-7302. 


If  a  man  carefully  examines  his  thoughts 
he  will  be  surprised  to  find  how  much 
he  lives  in  the  past  and  the  future.  His 
well-being  is  always  behind  or  ahead. 

Ralph  Waldo  Emerson 


EDITORIAL 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


Fast-growing  financial  news  organiza¬ 
tion  seeks  experienced  editors  for  fast- 
paced  newsroom.  Must  have  knowl¬ 
edge  about  business  and  eye  for  detail. 
Competitive  salary,  excellent  benefits. 

Resumes  to  Brian  Rooney,  National 
Editor,  Bloomberg  Business  News,  Box 
888,  Princeton,  NJ,  08542-0888. 


We  are  a  growing  Zone  3,  22,000-1- 
circulation  newspaper  along  with  a 
43,000  Sunday  newspaper,  that 
because  of  the  promotion  of  our  editor 
we  are  looking  for  the  right  newsperson 
who  has  experience,  good  training  and 
motivational  skills  along  with  organiza¬ 
tional  ability,  with  writing,  editing, 
good  news  judgment  and  a  commit¬ 
ment  to  local  news  and  an  understand¬ 
ing  of  the  importance  of  community 
journalism.  If  you're  a  newsroom 
leader  with  energy  and  initiative,  this  is 
an  excellent  opportunity  for  you. 

Please  send  us  a  cover  letter  and  any 
clippings  you  would  like  telling  us  about 
yourself,  along  with  your  resume  to  Box 
06824,  Editor  &  Publisher. 


ENTRY  TO  SENIOR  JOBS  in  journal¬ 
ism,  writing.  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-soles  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  326-2661 . 


HONOLULU'S  alternative  weekly  is 
looking  for  managing  editor.  Must  have 
strong  writing/editing  skills,  j-school 
degree,  good  supervisory  skills.  Prefer 
returning  natives.  Contact  L.V.  Carlson 
(808)  528-1475. 


BOVSrUFE 

ASSOCIATE  EDITOR 

The  l.S-minion  diculadoii  monthly  nugazine  published  by  the  Boy 
Scouts  of  America  seeks  an  Assodiue  Editor.  Hie  qualified  candidate 
should  have  a  degree  in  Journalism  with  four  (4)  years  magazine  or 
newspaper  editing  experience.  Must  be  an  exceBent  editor  and  writer 
who  can  prepare  concise,  sinqtle  text  for  young  readen.  Ability  to 
undertake  strenuous  outdoor  assignments  desirable.  Excellent  company 
paid  benefits  and  first-year  vacation  offered. 

Send  resume,  samples  and  salary  historyAequirement  to; 

A  BOY  SCOUTS  W  AMERICA 

Diane  Jones 
P.O.BaxlS2079 
bving.  Texas  7S0 15-2079 

tqudofportiuBty  employer 


EDITORIAL 


ENTRY-LEVEL  copy  editor  for  20,000 
circulation,  AM,  7-day  daily.  One  and 
half  hour  drive  from  Washington,  DC. 
National  group.  Fully  paid  health 
insurance,  401 K,  paid  vacation,  etc. 
Send  resume,  clips,  references  with  let¬ 
ter  to  William  Doolittle,  Editor,  The 
Journal,  PO  Box  807,  Martinsburg,  WV 
25401. 


EXCITING  DAILY  in  100,000  popula¬ 
tion  western  city  seeks  able  Assistant 
Managing  Editor.  Send  resume,  starting 
salary  requirements  and  outline  of  your 
philosophy  of  broad  local  news  cov¬ 
erage.  Reply  to  Box  06839,  Editor  & 
Publisher. 


FEATURES  EDITOR 

The  Palm  Beach  Post  (circulation 
1 80,000  dailv/220,000  Sunday)  is 
looking  (or  a  sharp  and  savvy  editor  to 
lead  our  award-winning  features 
department.  Last  year  we  were  named 
the  best  feature  sedion  in  the  country  in 
our  size  category  by  JCPenney/ 
Missouri,  the  third  year  in  a  row  we've 
made  the  top  3.  We've  won  numerous 
state,  regional  and  national  awards  (or 
our  feature  writing  and  page  design. 
Are  you  full  of  great  ideas?  Witty, 
creative,  competitive,  innovative  and  a 
bit  of  a  risk-taker?  Good  with 
reporters?  If  you've  got  experience  as 
an  editor  and  a  supervisor,  and  you're 
ready  to  move  to  sunny  south  Florida, 
send  letter,  resume  and  samples  of  your 
work  to: 

Melissa  Segrest 
Assistant  Managing  Editor 
The  Palm  Beach  Past 
2751  S.  Dixie  Highway 
West  Palm  Beach,  FL  33405 


FOOD  SECTION  editor  wanted  for 
growing  daily  in  lively,  competitive 
market.  Strong  editing  and  layout  skills. 
Broad  interest  in  food  topics,  trends, 
interaction  with  readers  a  must.  Reply 
to  Chris  Mitchell,  features  editar, 
Courier-Post,  PO  Box  5300,  Cherry 
Hill,  NJ  08034 


FREELANCE  -  To  write  about  celebrity 
who  collects  paper  items,  etc.  Send  (or 
sample  to  Paper  Collections  News,  1 34 
Main,  Suncook,  NH  03275. 


OUTDOOR  editar/writer:  We're  a 
90,000  -  circulation  daily  that  is  expan¬ 
ding  its  coverage  of  outdoor  recreation. 
If  you  can  help  us  produce  an  elegantly 
written  and  informative  outdoor  section 
and  are  interested  in  working  in  a  thriv¬ 
ing,  sunny  southwestern  US  market, 
please  send  a  resume  and  clips  to  Box 
06842,  Editor  &  Publisher. 


LIFESTYLES  EDITOR  to  head  3-person 
department  of  Lebanon,  Pennsylvania, 
Daily  News,  a  26,000,  7-day  paper  25 
miles  east  of  state  capital  and  situated 
in  the  heart  of  Pennsylvania  Dutch 
Country.  Writing,  editing,  photo  and 
page-layout  skills  essential.  AP  Leaf- 
desk  and  Mac  experience  a  plus. 
Salary  open.  Send  resume  and  clips  to 
Jim  Burchik,  Managing  Editor,  718 
Poplar  St.,  17042. 


MANAGING  EDITOR 

42,000  daily,  northern  New  England. 
Run  daily  newsroom.  Must  be  full 
package:  Experience  in  news,  editing, 
graphics,  layout,  management.  Strong 
local  and  community  news  orientation. 
Good  communication  skills.  Hours 
roughly  2-10  pm.  Pay  mid  $30's.  Box 
06846,  Editor  &  Publisher. 


NIGHT  CITY  EDITOR 

Oversee  night-side  local  news  opera¬ 
tions  for  the  Wisconsin  State  Journal 
(88,000  daily;  165,000  Sunday),  the 
the  leading  paper  in  the  capital  city  of 
Madison,  home  to  the  University  of 
Wisconsin  and  a  city  with  a  reputation 
for  a  high  quality  of  life.  Work  with  the 
city  editor  and  other  assistants  in  direct¬ 
ing  a  team  a(  22  reporters  covering 
local  and  state  news  and  features.  Help 
edit  and  produce  local  pages  and 
supervise  night-time  reporters.  Work 
generally  Monday  thraugh  Friday,  5 
pm  to  1 :30  am.  Five  years  experience 
in  a  daily  news  organization  required. 
Editing  experience  preferred.  Send  a  let¬ 
ter,  resume  and  examples  of  your  work 
by  April  1  to: 

David  Sloeffier 
City  Editor 

Wisconsin  State  Journal 
PO  Box  8058 
Madison,  Wl  53708 

Affirmative  Action/ 

Equal  Opportunity  Employer 


PAGINATOR  or  paginator/reporter: 
20,000  western  AM  seeks  experienced 
or  entry-level  journalist  with  dual 
talents  to  split  time  between  General 
Assignment  and  Mac/Quark  layout 
desk.  Competitive  pay  and  benefits, 
lifestyle  rich  in  outdoor  recreation. 
Send  resume,  work  samples,  reference 
list  to:  Box  06834,  Editor  &  Publisher. 


/  think  that  ane  can  have  luck  if  one 
fries  to  create  an  atmosphere  of 
spontaneity. 

Federico  Fellini 


GENERAL  MANAGER  ■  ■ 


Lexington,  KY.  based  weekly  trade  publication  has  an  immediate  opening  for 
qualified  individual  who  possesses  the  following:  Bachelor's  Degree;  5-7  years 
business  management  experience;  accounting  knowledge  to  include  receivables 
&  payables;  excellent  communication  skills;  supervise  hiring  &  training  of 
staff;  talent  for  working  with  systems  &  computers;  established  budgets  &  a 
team  builder.  Publisher  experience  desired.  You  will  be  required  to  attend  trade 
shows,  participate  in  industry  organizations  &  meet  &  get  to  know  key  clients. 

If  you  have  a  well  developed  sense  of  responsibility  &  a  proven  track  record 
demonstrating  these  requirements,  please  submit  your  resume  with  cover  letter 
telling  us  about  yourself  and  how  you  go  about  meeting  your  goals.  Reply  to: 

Box  06837,  Editor  and  Publisher 
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NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  8c  Publisher  is  NOT 
a  monthly  journalism 

review. 

•  Editor  8c  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  8c  Publisher  Is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 

the  newspaper  industry. 


NEWS  makes  the  difference 


1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


REPORTER  with  1  to  2  years  daily 
experience  needed  for  The  Capital  in 
Annopolis,  Maryland.  Send  best  clips 
to  Tom  Marquardt,  The  Capital,  PO  Box 
911,  Annapolis,  A^ryland  21 40^. 

No  calls  please. 


PHOTOGRAPHER  SOUGHT  for 
immediate  opening.  We  are  looking  for 
an  energetic,  motivated  self-starter  who 
is  a  team  player.  Responsibilities 
include  general  assignment  photog¬ 
raphy  and  self-originated  photo 
packages.  Should  hove  a  firm  grasp  of 
color;  working  knowledge  or  digital 
technology  a  pus.  Send  letter,  resume, 
slides  to  Jim  Willis,  Managing  Editor, 
Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 


PHOTOGRAPHERS,  REPORTERS  and 
page  designers  with  management 
experience  needed  for  medium-sized 
doily  in  Wisconsin.  Send  resume  and 
cover  letter  to:  Box  06826,  Editor  & 
Publisher. 


PR  AGENCY  and  business  writing/ 
photography  service  must  fill  a  position 
in  the  eastern  corridor.  We  write  and 
photograph  technology  articles  for  place¬ 
ment  in  trade  magazines,  primarily  for 
Fortune  50  clients.  We  need  someone 
with  excellent  skills  and  discipline  in 
BOTH  writing  and  photography.  No  nov¬ 
ices.  Apply  only  if  you  are  genuinely 
interests  in,  plus  hove  experience,  writ¬ 
ing  about  computers  and  high- 
technology  topics.  Also,  must;  thrive 
under  pressure,  like  traveling,  are  will¬ 
ing  to  work  out  of  your  home,  and  be  a 
strong  team  player.  We  are  employee- 
owned,  link  earnings  to  productivity 
and  offer  a  liberal  benefits  program. 
Send  resume,  writing/photography 
samples,  salary  historv/expectations. 
Box  06841 ,  Editor  &  PuDlisher. 


PROJEQS  REPORTER:  We're  a  90,000 
-  circulation  daily  with  a  craving  to  see 
more  special  projects  and  investigative 
reports  lead  page  1 .  If  you  can  make 
that  happen  and  are  interested  in  locat¬ 
ing  in  a  thriving,  sunny  southwestern 
US  market,  please  send  a  resume  and 
clips  to  Box  06843,  Editor  &  Publisher. 


Every  possession  and  every  happiness 
is  but  lent  by  chance  hr  an  uncertain 
time,  and  may  therehre  be  demanded 
back  the  next  hour. 

Arthur  Schopenhauer 


REPORTER/EDITOR 

Our  business  reporter  writes  for  page 
1 .  Not  dry  stuff,  not  puff  stuff,  but  nevrs 
and  features  about  business,  real 
estate,  retailing,  banking,  tourism  and 
economic  dev^pment.  He/she  is  also 
part  of  a  team  of  general  assignment 
reporters  covering  every  facet  ot  one  of 
the  most  exciting  communities  in  the 
country.  And  if  that's  not  enough,  our 
new  staff  member  will  work  on  the  copy 
desk  as  a  relief  editor. 

We  need  a  versatile  self-starter  who  is 
excited  about  newspapers  and  sees  the 
mix  of  business,  general  assignment 
and  copy  editing  as  a  way  to  grow. 
We're  not  a  large  paper,  but  we  think 
big,  act  professionally,  and  hove  a  wall 
full  of  awards  to  show  our  commitment 
to  excellence.  If  you  share  that  commit¬ 
ment,  send  a  resume,  clips  and  a  letter 
telling  about  yourself  to  Sarah  Jenkins, 
city  editor.  The  Newport  Daily  News, 
101  Malbone  Road.  Newport.  Rl 
02840.  No  phone  calls. 


Reporter  wanted  for  community  news- 
poper  chain  published  3  times  weekly 
in  south  Seattle.  Newswriting  experi¬ 
ence  required,  related  degree  pre¬ 
ferred.  Resume,  clips,  salary  require¬ 
ments  to:  Times  Community  Newspa¬ 
pers,  ATTN:  Human  Resources,  PO  Box 
41189,  Seattle,  WA  98 1 48.  EOE 


Bloomberg  Business  News  seeks 
reporters  to  cover  aerospace,  telecom¬ 
munications  and  other  industry  beats 
from  its  New  Jersey  office.  Competitive 
salary,  excellent  benefits. 

Resumes  and  clips  to  Brian  Rooney, 
National  Editor,  Box  888,  Princeton, 
NJ,  08542-0888. 


SPORTS  COLUMNIST 
Growing  suburban  paper  in  com¬ 
petitive  major  metro  market  seeks  lead 
columnist  to  anchor  award-winning 
sports  section.  Looking  for  a  wordsmith 
who  can  provide  a  strong  voice  for  a 
sports-crazy  town.  Sena  resume  and 
copies  of  your  best  columns  to  Box 


TEAM  PLAYER  needed  for  managing 
editor  slot  ot  prize-winning  twice 
weekly  covering  2  counties,  21  towns 
with  7  reporters.  Minimum  5  years  com¬ 
munity  newspaper  experience.  Strong 
grammar,  news  writing  supervisory 
skills.  $30,000  range.  Resume,  clips 
to:  Editor,  The  Inde^ndent,  Box  246, 
Hillsdale,  NY  12529. 


E&P*s  Classified 


The  newspaper  industry’s 
meetii^  place.  211>675>^80 


Editor6?Publisher  •  March  19, 1994 


69 


HELP  WANTED 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
writers  to  staff  its  hard-hitting  weekly 
newspapers  in  Phoenix,  Denver,  Miami, 
Dallas  and  Houston.  We  publish  in- 
depth,  well-crafted  stories  mat  explore 
the  issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  natianal 
owaras. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  f^-finding  of  daily  papers, 
if  your  copy  is  os  much  o  pleasure  to 
read  as  it  is  well  researched,  we  want 
to  hear  from  you.  New  Times  has  open¬ 
ings  for  both  news  and  feature  writers, 
including  bilingual  positions  in  Miami. 
We  are  committed  to  building  a  diverse 
workforce,  and  acknowledge  the  needs 
of  employees  with  young  families.  We 
offer  competitive  salaries  and  bene¬ 
fits... and  all  the  space  you  need  lo  tell  a 
good  story. 

Send  all  applications  (no  phone  calls, 
please)  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

PO  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter  describing  your 
goals  as  a  writer;  a  resume;  your  five 
best  clips;  and  three  story  ideas  from 
your  town  that  you'd  pursue  if  you  had 
the  time  and  the  space.  (Don't  send  a 
wish  list  of  fishing  expeditions;  we  want 
to  see  who  your  contacts  are  and  how 
you'd  pursue  the  stories.) 

SPORTS  COLUMNIST 

We're  looking  for  a  columnist/toke  out 
writer  who  knows  enough  obout  sports 
to  reoch  the  avid  fans  and  enough 
about  people  to  reach  the  rest  of  our 
readers.  You'll  cover  everything  from 
preps  to  pros,  including  three  major  col¬ 
lege  progroms.  Send  o  letter  that  tells 
us  what  you  can  do  and  clips  that 
prove  it  to  Ken  Potterson,  Sports  Editor, 
The  Anniston  Star,  Box  1 89,  Anniston, 
AL  36202. _ 

ZONE  6  metro  newspaper  has  an 
excellent  career  opportunity  for  o 
SPORTS  EDITOR.  Responsible  for  handl¬ 
ing  reporting  staff,  daily  and  long 
range  planning  of  the  section,  schedul¬ 
ing,  helping  daily  production,  and 
special  section  production.  Also  has  a 
role  in  the  hiring  and  evaluation  of 
personnel.  Requires  2  -  4  years  experi¬ 
ence  on  at  least  mid-sized  metro  daily, 
strong  sports  knowledge,  excellent  edit¬ 
ing,  organizational,  and  people  skills. 
Excellent  benefits.  Box  06851,  Editor  & 
Publisher. 


_ EDITORIAL _ 

SPORTS  COPY  EDITOR 

Florida's  fastest  growing  daily  newspa¬ 
per  located  on  the  Treasure  Coast,  is 
seeking  a  hard-working,  experienced 
sports  copy  editor.  We  seek  someone 
with  at  least  3  years'  experience  work- 
ing  for  o  daily  newspaper,  who 
knows  how  to  handle  color  photos  and 
graphics  and  is  familiar  with  the 
Macintosh.  Interested  applicants  shauld 
send  a  detailed  resume  and  their  six  best 
color  tearsheets  from  within  the  last 
month.  Personnel  Director  Janet  Green, 
The  Stuart  News,  1939  S.  Federal 
Highway,  Stuart,  FL  34994.  No  phone 
calls  please. 

EOE 

THE  (BATON  ROUGE)  Advocate,  an 
award-winning  100,000  circulation 
daily,  is  seeking  page  designers/copy 
editors  with  experience  in  producing 
well-edited,  visual  and  highly  readable 
news  and  sports  pages.  Pagination 
experience  is  a  plus  as  is  3  years  expe¬ 
rience.  This  is  an  opportunity  tor 
qualified,  creative  people  with  tradi¬ 
tional  journalistic  skills  to  join  a  family- 
owned  newspaper  in  the  capital  city  of 
what  is  one  of  the  most  fascinating 
areas  for  journalists.  Applicants  need  to 
be  comfortable  with  change  as  we  are 
moving  into  pagination  with  a  new 
editorial  system  and  reorganizing  our 
newsroom.  Mail  resume,  work  samples 
and  a  cover  letter  to  Jim  Whittum, 
Managing  Editor,  The  Advocate,  PO 
Box  588,  Baton  Rouge,  LA  70821 . 

THE  CHILDREN'S  Defense  Fund  is  seek¬ 
ing  a  Senior  Editor  for  its  Publications 
Division.  Individual  will  provide  overall 
editorial  direction  of  all  CDF  pub¬ 
lications.  Establish  editorial  schedule, 
manage  staff  and  freelancers,  attend 
CDF  policy-setting  meetings,  chair  two 
editorial  boards,  and  assist  Director  of 
division  in  marketing,  circulation,  and 
fulfillment.  Need  B.A.  degree  in  journal¬ 
ism  or  related  field;  four  to  seven  years 
journalism  experience;  two  years 
editorial  management  experience;  out¬ 
standing  writing,  editing,  and  organiza¬ 
tional  »ills.  Mid  $40s  salary  range. 
Cover  letter,  resume,  and  writing  sam¬ 
ple  to  Sr.  Editor  Search,  CDF,  25  E 
Street,  NW,  Washington,  DC  20001 . 
Closing  dote  3/28/94. _ 

WE'RE  AN  AWARD-WINNING  twice 
weekly,  looking  for  editor  who  still  gets 
excited  over  a  good  story.  We  need 
someone  who  produces  good  copy  and 
has  a  "nose"  for  news.  Needs  computer 
skills  (pagination),  who  is  community 
orients  and  wants  to  live  in  paradise. 
Will  pay  airfare  after  one  year  of  ser¬ 
vice.  Phone  (808)  245-8825.  Pay  $30K 
range.  Fax  (808)  246-9195.  Send 
resume  to: 

Kauai  Times 
3133  B  Oihana  St. 

Lihue,  HI  96766 
Attn:  Gregg  Gardiner-President 


S'^Media  Grapevine  s 

N  htewspaperJobs  large  &  Smdl  Papers  Inexpensive  J 
gostarta^jbscripllon  or  pasta  fob  cdU  1  -602-745- 1997S 

S  S6.9S1  issue  $19.95(4)  $39.95(12)crMndchMkto:  S 

Q  MadteG><pM*w.NwH|iap«Jote.P.O.eaKl2M3.  TucK}n,AZSS73Z-2683  H 

5  For  Jobs  via  the  phone  1  -900-787-78d0si.»permn.  jj 


_ EDITORIAL _ 

TWO-PERSON  TEAM  of  hands-on 
newspaper  people  who  want  to  publish 
a  weekly  paper  in  a  small  southeast 
Alaska  island  town  in  the  middle  of  the 
nation's  largest  national  forest.  We 
need  two  people  by  the  week  of  May 
23  who  can  fill  a  12-  to  16-page 
tabloid  with  local  news,  photos  and 
advertisements.  If  you're  the  right  peo¬ 
ple  to  publish  a  community  paper,  you 
could  own  this  one  with  easy,  very 
affordable  terms.  Job  involves  news 
writing;  photography;  page  design  and 
pasteup;  ad  sales  and  design;  desktop 
services;  printing  retail  sales;  basic  busi¬ 
ness  chores.  We're  a  high-tech  shop 
with  the  right  hardware  and  software 
to  get  the  job  done  and  even  sneak  in 
some  outdoor  recreation.  Fax  your 
resume  to  (208)  362-5826  or  E-mail  to 
CompuServe  71 21 4,2530.  If  vou're 
window  shopping,  keep  walking. 
Serious  inquiries  only. 

INFORMATION  SYSTEMS 

INFORAAATION  SYSTEMS  DIREQOR 

Full-time  opportunity  for  person  with  pro¬ 
ven  leadership  skills  to  oversee  all 
information  systems  activities  and 
manage  staff  of  seven. 

Qualified  candidates  should  have  ten 
years  data  processing  experience  and 
a  working  knowledge  of  Novell 
Networks,  AS400,  Macintosh,  PC  and 
software/hardware  networking.  C  pro¬ 
gramming,  dBase,  Clipper,  RPGill  and 
a  computer  science  degree  helpful. 

Must  be  high  energy,  team  oriented, 
service  directed  and  willing  to  grow 
with  Southern  California's  hottest  news¬ 
papers.  Salary  commensurate  with 
experience.  Outstanding  benefits  with 
Fortune  500  company. 

Interested  individuals  please  send 
resume  with  salary  requirements  to: 

Ventura  County  Newspapers 
Attn:  Anne  LaDow 
Human  Resources 
PO  Box  671 1 
Ventura,  CA  93006 


SINGLE  COPY 
MARKETING  A4ANAGER 

The  Milwaukee  Journal/Sentinel  (com¬ 
bined  daily  circulation  405,000;  Sun¬ 
day  circulation  495,000)  are  seeking 
candidates  for  the  newly-created  posi¬ 
tion  of  Single  Copy  Marketing  Man¬ 
ager. 

The  ideal  candidate  will  be  goal- 
ariented  with  a  record  of  accomplish¬ 
ment  and  have  excellent  promotional 
and  organizational  skills. 

This  is  a  high-visibility  position  with 
responsibility  for  single  copy  sales  and 
distribution. 

Please  send  or  Fax  resume,  including 
current  salary,  to 

Journal/Sentinel,  Inc. 
Employment  Office  (1600  SC) 

PO  Box  661 

Milwaukee,  Wl  53201  -0661 
Fox  No.  224-2897 

Sweat  plus  sacrifice  equals  success. 

Charles  O.  Finley 


_ RESEARCH _ 

THE  ATLANTA  Journal-Constitution  has 
an  opening  for  a  Research  Project 
Manager.  The  ideal  candidate  will  hove 
a  degree  in  Cammunications  Research, 
Marketing  Research,  Statistics  or 
related  field  (graduate  degree  pre¬ 
ferred);  3-5  years  experience  in 
applied  research  with  branded  pro¬ 
ducts  and/or  media  behavior;  experi¬ 
ence  in  managing  research  studies;  be 
computer  literate,  particularly  in  SPSS 
and  secondary  databases;  and  possess 
excellent  communication  skills  with 
experience  in  designing  ond  delivering 
presentations  to  clients.  Please  send  a 
detailed  resume  and  cover  letter  with 
salary  history  to: 

Research  Manager,  9th  Poor 
The  Atlanta  Journal-Constitution 

PO  Box  4689 
Atlanta,  GA  30302 

No  phone  calls,  please 

_ EOE _ 

WRITER-PR  AGENCY  seeks  former 
reporter  for  newsletters,  orticles:  2 
Townsend,  2-1206,  San  Francisco,  CA 
941 07.  Zone  9  writers  only. 

PRESSROOM 

IMMEDIATE  OPPORTUNITY  for  hands- 
on  Camera/Plate/Press  Manager  for  6- 
day  PM  daily.  4  unit  Gloss  Urbanite 
with  color  deck.  Must  hove  experience 
and  ability  to  produce  outstanding  full 
color  work.  Call  H.  Phillips  -  (703) 
949-8213. 

PUBUSHER 

IMMEDIATE  OPENING  FOR  publisher 
of  a  growing  5,000  5-day  daily  in 
zone  5.  Applicants  must  have  strong 
advertising  and  circulation  experience 
in  a  competitive  environment.  Good 
opportunity  for  a  strong  department 
head  with  solid  credentials.  Excellent 
salary  and  benefits.  Send  resume  with 
references  and  salary  history  to  Box 
06802,  Editor  &  Publisher. 
_ SALES _ 

WEB  NON-HEAT.  Immediate  opening. 
We  ship  and  mail  nation-wide.  Your 
present  location  okay.  We  print  inserts, 
signatures,  digests,  coupon  books, 
catalogs.  Trimmed  and  glued-on  press 
or  soodle  stitched.  16  units-3  folders. 
Open  24  hours.  Excellent  earnings. 
Huge  press  capacities.  Contact  K.  A. 
Lesnar.  1(800)843-6805.  M-F,  8-5 
CST. 


SEND  E&P  BOX  REPLIES  TO: 


Editor  &  Publisher 
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ADMINISTRATIVE 


EDITORIAL 


POSITIONS  WANTED 


ADMINISTRATIVE 

Community-minded  publisher  Bo  Smith 
seeks  new  challenge.  Quadrupled  ads 
at  NNA's  Pub  Aux.  1 8  years  experience 
in  all  phases.  Also  could  buy  paper  $300K 
gross  minimum.  (715)  258-1555. 
SUCCESSFUL  track  record  leading 
papers  to  record  revenues  and  profit 
seeking  new  opportunity.  Strong  in 
product  and  staff  development,  grow¬ 
ing  morket  share.  Bottom  line  oriented. 
20+  years  experience.  Reply  to  Box 
05838,  Editor  &  Publisher. 


ADMINISTRATIVE 


HANDS-ON  PUBUSHER  with  16  years 

experience  motivating  sales  and  manag¬ 

ing  editorial  for  large  weekly.  Strengths 
in  marketing,  advertising  and  promo¬ 
tion  with  extensive  community  involve¬ 
ment.  Could  easily  handle  weekly 
group,  small  daily  or  corporate  market¬ 
ing.  'Bottom  line*  attitude  after  starting 
and  selling  own  weekly  with 
$2,000,000  ^us  annual  sales.  Prefer 
western  location/family  man  looking 
for  right  location.  Ability  to  invest  in 
produd  if  right  opportunity.  Box  06847, 
Editor  &  Publisher. 


SMALL  doily/weekly  group  publisher 
seeks  similar  position.  Strengths  in 
sales,  promotions,  news,  budgets,  prob- 
em  solving.  Community  leader  for  15 
years.  Call  John  (916)  391-8779. 

ADVERTISING 

AD  SALES  MANAGER  B.S.  in  advertis¬ 
ing.  4  years  experience  in  od  sales  and 
retail  management.  Bill  (714)  779- 
2338. 

SALES  MANAGER  with  ability  to 
increase  revenue  in  tough  markets  seek¬ 
ing  a  challenge  in  a  mid-sized  or  small 
newspaper  or  magazine.  Top  notch 
salesman.  Will  relocate.  Robert  (416) 
493-7864. 

CIRCULATION 

CIRCULATION  MANAGER:  Experi¬ 
enced  Professional  with  sense  of  direc¬ 
tion,  true  people  skills,  and  a  love  for 
the  business,  seeks  position  at  quality 
small  to  mid-sized  daily.  Box  06850, 
Editor  &  Publisher. 

HOME  DEUVERY  MANAGER  (41 ,000) 
seeks  circulation  manager  position. 
Young  and  aggressive  with  an  excellent 
track  record  or  1 1  yeors  in  circulation  . 
Midwest  preferred.  Respond  to  Box 
06849,  Editor  &  Publisher. 

YOUNG,  38,  but  with  very  diversified 
experience,  seeking  challenges  in  com¬ 
petitive  market.  Aggressive,  people 
oriented  with  forte  in  marketing  and 
motivation.  Dependoble,  works  smart 
as  well  as  hard.  Strives  for  excellence. 
Professional,  active  in  community.  Pro¬ 
ven  success  in  all  aspects,  stability  and 
commitment  are  important.  Box  0^20, 
Editor  &  Publisher. 

EDITORIAL 

AWARD-WINNING  sports  page 
designer/copy  editor  looking  for  a  new 
challenge  with  a  medium-to-large- 
daily.  Experienced  in  Quark  and  otner 
pagination  systems.  Veteran  of  1  3 
years  in  business  who  also  would  like  to 
do  some  writing  and  prefers  PM  pub¬ 
lication.  (615)  966-6515. 

AWARD-WINNING  editor/ reporter  pro¬ 
ficient  in  Quark,  Photoshop  ond  Word 
seeks  position  in  Zones  3,  4,  6,  8  or  9. 
Call  Kip  (805)646-6841. 

AWARD-WINNING  feature  writer  with  7 
years  experience  seeks  position  with 
newspaper,  magazine.  Expert  in  medi¬ 
cine,  health.  Will  relocate.  Reply  ta  Box 
0681 2,  Editor  &  Publisher. 

EDITORS:  Want  ta  get  started  in  com¬ 
puter-assisted  but  can't  afford  the 
nardwore?  Exp  reporter  with  equip  in 
Oakland,  CA  ready  to  move  to  your 
newsroom  and  plug  in.  Call  (510)  839- 
4068  or  CIS  72561,1200. 

Optimism  is  the  hope  that  leads  to 
achievement.  Nothing  can  be  done 
without  hope  and  confidence. 

Helen  Keller 

CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


LINE  ADS 

1  week-$7.86  per  line 

2  weoks-S6.95  per  line,  per  Issue. 

3  weeks-S6.05  per  line,  per  Issue. 

4  weeks-S5.20  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-S4.10  per  line 

2  weeks-$3.40  per  line,  per  Issue. 

3  weeks-$2.85  per  line,  per  Issue. 

4  weeks-  $2.65  per  line,  per  Issue. 


Add  $8.00  per  Insertion  for  box  service.  Add  $4.50  per  insertton  for  box  service. 
Count  as  an  additional  Hne  In  copy.  Count  os  an  additional  line  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  Insertion:  1  time.  S95;  2  to  5  times,  $90 
6  to  13  times.  $85:  14  to  26  times  $80:  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name 


Company_ 

Address 


City  _ 
State . 
Zip  — 


Phone 


Classification 


Authorized  Signature _ 

(PLEASE  ATTACH  AD  COPY  TO  THIS  FORM) 
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1 1  West  19th  Street,  NY,  NY  1001 1 ,  (212)  675-4380,  FAX  (212)  929-1259. 


GRADUATING  WITH  MA  in  Journol- 
ism.  Two  years  of  writing  experieiKe  at 
major  daily.  Background  in  gov¬ 
ernment  reporting  and  experierKe  with 
computers.  Call  Thomas  Pear  at  (804) 
548-2309. 

LET  ME  COAX  more  provocative  copy 
from  your  reporters  and  help  your 
sports  section  to  greater  acclaim.  Take 
advantage  of  editor's  desire  to  leave 
New  Yon  tabloid  and  move  ta  Florida. 
Reply  to  Box  06852,  Editor  &  Publisher. 

OFFICE  CLERK/ videographer/ writer/ 
artist  with  various  business  computer 
skills.  1 4  years  of  handling  money,  look¬ 
ing  to  transfer  to  big  city  newspaper. 
Bondoble,  easy  to  train,  highly 
organized  and  creative.  Write  to  - 
Todd  Ponton,  755  Kuenzii  Ln.  #21 1 , 
Reno,  NV  89520  for  references  and 
resume.  Prefer  Zones  4,  6,  8,  9. 

SOUTH  AFRICA:  Experienced  Johon- 
nesburg-based  journalist  seeks  assign¬ 
ments.  Drusilla  Menaker  (27-11)  786- 
7720. _ 

EDITORIAl/CARTOONIST 

AWARD-WINNING  EDITORIAL  CAR¬ 
TOONIST  eager  to  join  quolity  news¬ 
paper  in  the  U.S.,  full-time.  20  years 
experience  visually  interpreting  interna¬ 
tional,  national  and  local  politics.  Pub¬ 
lished  in  N.Y.T.,  Toronto  Star,  London 
Times,  major  European  newspapers. 
C&W  Syndicate  contributor.  Excellent 
artistic  and  analytical  skills  to  produce 
a  'visual  column,'  consistent  and 
original  in  style/humor.  CALL  Alphonse 
'Funs'  Van  Woerkom  at  (212)  982- 
091 8.  Samples  ovaibble  on  request. 

FREELANCE 

LONDON-based  freelance  journalist 
available.  Over  1 2  years  U.S.  and  U.K. 
magazine  experience.  Any  topic 
including  financial.  Ms.  J.  Smith, 
Phone:  071-821-6758, 

Fax:  071-630-1100 

FROM  COLOMBIA:  Drug  War,  Elec¬ 
tions,  Business,  Soccer,  US  Military, 
etc.  CAU  JACKSON  1-800-841-5722 
X571  or  JACKSON,  Box  4863  Drawer 
1 430,  Tuscaloosa,  AL  35403 

RURAL  AFFAIRS  REPORTING-  Experi¬ 
enced  writer/photojournalist  seeks 
assignments  to  cover  rural  affairs.  Will 
travel.  Call  or  write  D.  Brent  Miller,  PO 
Box  1773,  Mishawaka,  IN  46546, 
(219)257-0121. 

PRODUOON/TECH 

PACKAQNG  &  DISTRIBUTION 
Looking  for  an  opportunity  where  my 
skills  and  knowleoge  will  be  utilized  for 
results.  I  possess  skills  &  knowledge  in 
all  aspects  of  management,  project 
methodology  and  new  technology.  Peo¬ 
ple  oriental,  quality  minded.  Respond  to 
Box  0671 6,  Editor  &  Publisher. 

TRAVEL  WRITERS  WANTED 

TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  writers!  FREE 
travel/cruises!  Jeff  (201 )  773-7966 
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by  J.  Sean  McCleneghan 


Shoo  Talk  at  Thirt 


SPORTS  COLUMNISTS  SOUND  OFF 


TODAY,  SPORTS  IS  more  than  a  $50- 
billion-a-year  business  in  the  United 
States  and  one  of  the  25  largest  indus¬ 
tries  in  the  country. 

With  the  changing  face  of  “sport”  in 
our  contemporary  society  comes  an  ar¬ 
mada  of  opinion  from  national  and 
metro  sports  columnists. 

David  Smith,  deputy  managing  edi¬ 
tor  of  the  Dallas  Morning  News,  said, 
“Sports  columnists  must  be  the  fran¬ 
chise  of  the  newspaper.”  Most  newspa¬ 
per  consultants  agree  with  him. 

Los  Angeles  Times  media  critic  Da¬ 
vid  Shaw  writes,  “Sports  is  such  big 
business  today,  its  coverage  and  divi¬ 
sion  can  no  longer  be  thought  of  as  the 
‘toy  department’  of  journalism.” 

A  national  study,  conducted  at  New 
Mexico  State  University,  identified 
syndicated  and  nonsyndicated  sports 
columnists  working  at  metro  news¬ 
papers  with  circulations  of  more  than 
100,000.  A  60.9%  sample  return  iden¬ 
tified  43  syndicated  and  88  nonsyndi¬ 
cated  writers  to  examine  what  differ¬ 
ences,  if  any,  exist  between  the  sports 
opinion  leaders  in  the  following  areas: 

•  The  ranking  of  news  sources. 


McCleneghan  is  head  of  the  journalism 
department  at  New  Mexico  State 
University 


Get  your  copy  of 

AAmm 

Ad  News  is  Australia's  top  seiiing  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News'  unique  insighfs 
into  trends,  new  deveiopments  and  successful  strategies. 
Speciai  reports  cover  breakthrough  campaigns,  topical  issues 
aflecUng  marketers  as  weii  as  TV.  magazines,  direct  marketing, 
top  sales  promotion,  advertisers  and  media  outiets. 

It's  your  essential  source  of  information  and  trends  from 
Downunder. 


Post  to:  Ad  News,  GPO  Box  606, 

Sydney,  NSW,  2001 ,  Australia. 

YPC I  Please  send  me  26  issues  (1  year)  of  Ad 
I  LOI  News  for  A$200,  I  enclose  my  cheque/ 
money  order  for  A$200. 

NAME: 


YAFFA  PUBLISHING  GROUP  PTY  LTD  ACN  002  699  354 


•  How  “sport”  has  changed  during 
the  columnist’s  tenure. 

•  Job  pressure(s)  to  enhance  reader- 
ship. 

•  job  routine. 

•  How  columnists  see  themselves  in 
the  media  vs.  sports  entertainment  mix 
of  the  ’90s. 

•  Access  to  empirical  research. 

In  his  early  50s,  the  syndicated 
sports  columnist  earns  more  than 
$90,000  annually.  To  supplement  that 
income,  he  writes  books  on  the  side 


between  millionaire  pro  athletes  and 
metro  sports  columnists.  It  has  always 
been  egocentric. 

“We’re  ‘green  flies’  to  pro  athletes,” 
said  Stan  Hochman  of  the  Philadelphia 
Daily  News. 

The  culprit  is  television  and  the 
huge  amounts  of  revenue  it  produces 
for  the  owners  to  lavish  on  superstar 
free  agents. 

“The  money  athletes  make  today 
has  changed  ‘sport’  forever,”  said  Edwin 
Pope  of  the  Miami  Herald. 


Los  Angeles  Times  media  critic  David  Shaw 
writes,  “Sports  is  such  big  business  today,  its 
coverage  and  division  can  no  longer  be  thought  of 
as  the  ‘toy  department^  of  journalism.” 


and  appears  regularly  on  radio  and 
television.  He’s  been  a  columnist  for 
more  than  15  years  and  writes  three 
columns  a  week. 

His  college  degree  is  in  journalism 
or  English  literature.  Most  of  his  read¬ 
ers  think  he  has  the  “dream  job.”  He 
doesn’t.  The  job  is  becoming  harder  to 
perform  because  of  time  demands  and 
the  changing  face  of  “sport.” 

Sports  columnists  no  longer  set  their 
agenda  because  there’s  a  new  media 
bully  on  the  block  —  “radio  all-sports 
talk.”  And,  of  course,  there  is  always 
television  to  deal  with. 

The  nonsyndicated  sports  columnist 
is  in  his  early  40s,  earns  a  salary  in  the 
mid-$50,000s  and  has  almost  13  years 
of  column-writing  experience. 

He  writes  four  columns  a  week.  His 
bachelor’s  degree  is  in  journalism.  The 
highest-paid  nonsyndicated  metro 
sports  columnists  are  writing  opinion 
in  the  Rockies  and  Far  West.  The  low¬ 
est-paid  are  writing  in  the  Mid-At¬ 
lantic  and  Deep  South. 

In  this  scandal-obsessed  decade 
when  nothing  is  swept  under  the  rug, 
the  battle  lines  have  been  drawn  in 
metro  sports  column  coverage  too.  The 
“Big  Chill”  is  an  adversarial  adventure 


Millionaire  athletes  —  no  longer 
needing  newspapers  —  now  turn  it  on 
for  locker  room  TV  cameras  and  the 
10-second  sound  bite.  Teeth  never 
looked  so  white  as  athletes  anticipate 
the  camera’s  extreme  close-up  and  fu¬ 
ture  TV  endorsements. 

“TV  has  changed  everything,”  said 
Will  McDonough  of  the  Boston  Globe. 
“Ethics  are  nonexistent.  It’s  OK  to 
make  something  up  as  long  as  you 
don’t  get  caught.  It’s  sad.” 

Tony  Kornheiser  of  the  Washington 
Post  said,  “Locker  rooms  have  become 
more  crowded.  Athletes  have  become 
richer  and  less  dependent  on  print  and 
more  solicitous  of  TV.  And  all-sports 
radio  has  redefined  the  nature  of  the 
debate.” 

Joan  Ryan  of  the  San  Francisco  Ex¬ 
aminer  said,  “Any  tidbit,  usually  nega¬ 
tive,  about  a  sports  figure’s  life  is  blown 
up  into  a  front-page  story.  There’s  a 
brittle  edge  to  much  coverage  today,  a 
touch  of  derision  in  the  portrayal  of 
athletes.” 

Metro  sports  columnists  today  are 
fighting  for  their  professional  lives  to 
be  entertaining  and  different  from  the 


(See  Shop  Talk  on  page  62) 
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Stand-Aijone 
Machines, To 
Integrated 
Systems... 


Sheridan  Delivers 
World  Class  Newspaper  Solutions 


If  vour  newspaper  needs  a  single  piece  of  production-proven 
equipment  or  an  entire  high-performance  system,  Sheridan  can  meet 
your  challenges  today  and  tomorrow. 

The  NP630  expandable  straight-line  inserter  with  ICON,  NP200  press  gripper, 
NP100  delivery  gripper  conveyor,  and  CLASS  material  handling  excels  at  a  y 
"'^Tff  it  o^on-fiSe  packaging  requirement.  Improve  their  results  wd  our 
advanced  integrated  control  software.  ICS  ,  AMCS  , 
PRIMA™,  PRIMA^“-lite  or  Selective  Inserting. 

Rely  on  Sheridan’s  low  maintenance,  fast  make-ready, 

^Get  seamless  interfacing  with  current  equipment.  Benefit  from  Sheridan 
ct nuous  development  and  refinement  of  electronic  and  software 
automation  products  for  successful  future  integration. 
Experience  WORLD  CLASS  satisfaction  that  only  Sheridan  can  deliver. 

Call  with  vour  requirements  today. 


lllorld  Class 
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File  Inserting  Material  Handling  Softutare  Aftermarket 
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Headquarters  •  4900  Wedster  Street  •  Dayton,  Ohio  45414  •  513/278-2651  •  F«  513/274-5719 


i 


Division 

SOLUTIONS  •  SYSTEMS 


SATISFACTION 


Last  month,  cis  killer  ice  storms  gripped  the  region, 
The  Delta  Democrat  Times  (Greenville,  MS)  brought 
news  to  its  readers  every  day,  using  extraordinary 
measures. 

Publishing  from  three  different  cities  in  three  days,  the 
DDT  staff  took  matters  into  their  own  hands,  writing 
stories  by  flcishlight,  taking  turns  on  a  jerry-rigged 
phone  line,  maneuvering  through  blocked  streets  and 
enduring  gcisoline  shortages. 

Through  it  all,  Greenville  residents  stayed  informed, 
thanks  to  the  effort  of  dozens  of  dedicated  newsroom, 
mailroom,  production  and  circulation  associates  who 
went  the  extra  mile.  It’s  the  type  of  effort  that  people 
expect  from  trusted  news  sources.  And  from  all 
Freedom  Communications  properties. 
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